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Event Meaker

Local lads
start Valuemix
Rob, Mark, Kevin and Iain of
CEMEX Readymix Southern have
set up a new mobile volumetric
concrete and screed service based
at the Poole plant in New Quay
Road, Poole. The office side of the
business is managed by Andy Lunt
and overall, by Business Manager,
Rob Zsigo.

Swain & Rands has appointed Ian
Miller as Technical Sales Manager
to drive future sales in the window,
door and conservatory market.

New title for
funeral director

Hale Events Ltd has appointed
Lesley Meaker to its sales team.
Following the acquisition of the
Hotel, Catering & Retail Show
last year, the company now runs
five successful trade shows, and
has expanded its sales team
accordingly.

New direction

Julian Hayley with outgoing President
Bob Salter

Charlotte Smith has recently
joined Bond Williams Office &
Commercial Recruitment Team.
Charlotte has an extensive career
in business support, marketing
and recruitment. With over five
years’ experience in temporary
recruitment locally she has built an
excellent professional reputation
for delivering quality solutions to
many businesses in the region.

LEXUS RETURN
Andrew Mathis, previously Centre
Manager at Lexus Poole, has
returned to the business to head
up the team at the West Quay
Road Centre.

Dorset business woman, Lia
Martin, has been appointed as
the new Director of Corporate
Partnerships at A-One Insurance
Group. Lia is already busy with
several other key community
engagement projects and she
is also the Chair and Director
of Westbourne Business
Association and a Director of the
Bournemouth Coastal BID.

FOUR RISING STARS
Goadsby Commercial has reported
the promotion of four Managers to
Associate Director Level.
Grant Cormack (Retail), Adrian
Gilbert (Building Consultancy),
Tom Chapman (Investments)
and Allan Pickering (Hampshire
Agency) have all performed
well within their specialist
departments.

James Craven has bought the
Bournemouth franchise of
specialist recruitment company,
Driver Hire. Originally from
Lincolnshire, James spent the
last four years in Switzerland
where he worked as a consultant,
specialising in change
management, business analysis,
process re-engineering and sales
transformation.
Driver Hire specialises in the
supply of staff to the road
transport and logistics industry.

Katelyn and Rebecca strengthen
Jobshop UK admin team

Julian Hayley, Manager and
Funeral Director of Colin Hayley
and Tapper Funeral Service in
Highcliffe and New Milton, has
recently become President of
Highcliffe Rotary Club.

Ambassadors

Sarah Murphy has joined Salisbury
BID team as Administration
Assistant. Sarah has been away
to university and chosen to come
back to her home city to work.
Sarah says that she is keen
to get to know and develop
strong relationships with local
businesses.
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New directorship

A BID for Salisbury

L-r: Ian Miller with Director Mark Swain

New owner in
the driving seat

Senior Consultant

Dorset law firm Coles Miller has
recruited new Marketing Manager
Sarah Ryan to spearhead its
ongoing expansion. Sarah was
previously Marketing Manager at
Castlepoint.

Sofie Scott, Managing Director
of Dorset’s specialist legal
recruitment consultancy ASH Elite,
and Darren Northeast, Managing
Director of Bournemouth PR
agency Darren Northeast PR, have
been recognised as Ambassadors
of the Dorset Community
Foundation.

+ www.dorsetcommunityfoundation.org
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Rebecca Milton

Jobshop UK would like to congratulate Katelyn Greenwood on her
new role as Resourcer alongside her branch administration duties.
She will now be working alongside Rebecca Milton who has already
established herself as a great Resourcer and a key asset in Jobshop’s
growing administration team.
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law lines – Businesses could face £2,675 foreign worker
recruitment charge

the consultant – Are you using Brexit as an excuse in

your business?

Studio 2 Media celebrates 10th Anniversary
tasty business
DIVERSE ABILITIES GALA BALL – 26th November 2016
Automotive Industry – Road test: Honda HR-V
Lucketts celebrates 90 years in business
network news – Prepare for the Big Green Event
special feature – Retail and the consumer

EDITOR’S NOTE

A recent survey has revealed Britain’s best and worst recyclers.
Farmers top the list, with office workers at the bottom of the pile.
That’s the finding of BusinessWaste.co.uk which surveyed various
sectors across the UK economy to see which group produced the
highest percentage of recyclable waste compared to waste sent to
landfill or incineration.
‘Office workers generally aren’t aware of the cost implications of
throwing everything into their desk-side bin,’ says BusinessWaste.co.uk
spokesperson Mark Hall. ‘And in a large organisation that can soon add
up to literally tonnes of rubbish.’

Britain’s worst commercial recyclers:
Office-based businesses, night clubs, takeaway food establishments

Katelyn Greenwood

Wave 105’s Managing Director
Martin Ball has been honoured
with the gold award for
outstanding achievement at the
Bauer Media Awards 2016.

People on the move

Britain’s top commercial recyclers:
Farmers, factories, pubs & restaurants, retail, hospitals and clinics,
schools

Taking home gold

L-r: Darren Northeast, Tracey Melling and
Sofie Scott

Consumers weather the fear of Brexit
to boost retail spending in July –
see page 29.
Win a FreeGo Electric Bike at The Big
Green Event – see page 28.

Jobshop UK, 1 The Triangle,
Bournemouth BH2 5RY
Tel: 01202 674488
www.jobshopuk.com

If you would like to improve your environmental practice visit The
Big Green Event on 20th September at The Hilton Ageas Bowl,
Southampton.
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South coast company
named as Top UK Employer

Commercial Insurance
•
•
•
•
•
•

Only independent broker in Dorset with prestigious Chartered Insurance Broker status
Dedicated team of experienced commercial insurance experts based in Poole & Gillingham
Competitive premiums from the UK’s leading insurers
Policies tailored to the needs of each business
Discounts and enhancements negotiated on behalf of clients
Free risk management service for every client to help with issues such as health & safety and training

Contact us for a free review and no obligation quotation

01202 754900

quote@alan-thomas.co.uk
Alan & Thomas Insurance Group is a trading name of Alan & Thomas Insurance
Brokers Ltd who are authorised and regulated by the Financial Conduct Authority

“ Timing, perseverance and ten years of trying will

eventually make you look like an overnight success

“

www.alan-thomas.co.uk

Biz Stone
Co-founder, Twitter

South coast accountancy firm
Inspire Professional Services
has scooped a top place in the
Accountancy Age Best Employer
Award – confirming it as one of the
UK’s best places to work.
Now in its sixth year The 2016
Accountancy Age Best Employer
Survey works in partnership with
Best Companies Group and sets
out to recognise the best firms to
work for in the UK. Employer and
employee surveys were completed
with the firms being judged
Warren Munson
on their working environment,
training, remuneration and employee benefits packages.
Kevin Reed, Head of Editorial at Accountancy Age, said, ‘This survey
and recognition programme is dedicated to finding and rewarding the
best employers from the accounting profession in the UK, our process
is robust and rigorous, so the top firms this year should be very proud
that their employees think so highly of their workplace – and meet our
benchmark.’
Competing in this high profile industry award, Inspire has won its
top 10 place after employees were surveyed and anonymously gave
positive feedback on their working conditions, the firms culture and
improvements to the rewards and recognition offered. As just one
example the firm gives every employee their birthday off work.
Founder and Managing Director of Inspire, Warren Munson said,
‘We are dedicated to nurturing and developing our staff and have
several schemes in place; such as the Inspire Business Academy that
is designed to raise our staff’s commercial awareness and our rewards
and recognition scheme that further demonstrates our commitment to
celebrating achievements. Amongst other perks, we offer a day off for
our team to get involved and work in the community.’
Warren added, ‘This is certainly another high in the Inspire journey and
as founder of the business I am really proud of the Inspire team and the
positive and happy culture that we have created.’
The top scoring firm and overall winner of this award will be revealed
later this year on the 29th November at the British Accountancy Awards
held at The Brewery, London.

sponsored by:
Wordcaster Public Relations
Business News

The Secret of Success is not to be a Secret
Tel 01202 874079 • gareth@wordcaster.net

Bournemouth family firm
opens Basingstoke branch

L-r: Lucy, Sophie and Brian Maidman
Self-storage company Store & Secure has opened a second facility in
Basingstoke – and it is filling fast.
Director Brian Maidman said, ‘Within just six weeks of opening we
were 50% ahead of target on storage room rental – and three of our
seven serviced offices are occupied.’

New chapter for UKIP begins in
Bournemouth

Award-Winning Business & Tax Advisers
T. 01202 717867 E. info@inspire.uk.net
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Enabling entrepreneurs
to succeed

www.inspire.uk.net

The UK Independence Party is back at Bournemouth International
Centre for the second time this year to launch a new chapter in its
evolution under a brand new leader.
After 23 years campaigning for a Brexit vote, the party will not
only be in the mood to celebrate, but also ready to redefine its role
in a new political and economic landscape.
The winner of the leadership contest will be announced on
Friday, 16th September, followed by what promises to be a lively
debate on the party’s future.
Delegate numbers have yet to be confirmed, but the event could
attract up to 1,500 members, generating an economic boost for
the region of around £1m from business tourism.
The UKIP Autumn Conference takes place 16th-17th September
2016.

www.logiksystems.co.uk
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M12 Solutions’ superfast
Internet brand Wessex Internet
won ‘Best Wireless’ at the recent
national Internet Service Provider
Awards.
The South Wessex Waste
Minimisation Group, SWWMG,
is celebrating 20 years supporting
Dorset organisations through the
waste management process.
For more information about
support and free membership visit
www.swwmg.co.uk
Greendale Construction
Ltd has completed an office
refurbishment for the Dorset
Chamber of Commerce and
Industry at its Ling Road
headquarters in Poole.
Milton Abbey School is
delighted to report news that
the Heritage Lottery Fund has
approved a grant of over £1.2
million, allowing significant
essential repair works to be carried
out to the Abbey church.
The UK’s travel and
tourism industry is expected
to be one of the first sectors of the
economy to benefit from the Brexit
fallout, as the weak pound makes
Britain an even more desirable
and cost effective holiday
destination for both domestic and
international holidaymakers, says
Begbies Traynor, the UK’s leading
independent insolvency firm.
England’s gardens, farms
and leisure and theme parks have
seen the most significant growth
in visitor numbers in VisitEngland’s
Annual Attraction Survey.
New research by a money
saving website in the UK has
revealed the brands that Britons
are most loyal to, with Heinz, Coca
Cola and Andrex topping the list.
Furthermore, results revealed that
71% of Britons admit to being loyal
to just two brands in their grocery
shop.

For all your PR, marketing and
event requirements.

ROUTEpr are here to help.
Visit us at: www.routepr.agency
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Finalists
announced for
BDO Central
South Mid Market
James Taylor from Taylor Made Designs with South West Trains
Company of the
Apprentices Shannon and Alex
Year
Right track for TMD
Three companies have been
announced as finalists for BDO’s
Central South Mid Market
Company of the Year award. They
are Dyer & Butler, R & M Electrical
and Portsmouth Aviation.
The finalists were selected from
over 40 companies identified
over the last 12 months as
being the leading businesses in
terms of international activity
and profit growth along with
nominations from the region’s
professional community. They
were shortlisted for meeting
key criteria including nurturing
talent, strength of management
and approach to new markets.
Hosted by BBC South Today’s
Laura Trant, BDO is holding
a gala dinner at the Hilton at
the Ageas on 29th September
2016, to celebrate the region’s
mid-market and announce the
winner of the Central South Mid
Market Company of the Year.

and South West Trains

Taylor Made Designs UK Ltd (TMD) was recently approached by South
West Trains to supply its Engineering Apprenticeships with brand new
uniforms.
On the lookout for robust yet smart and presentable uniforms, TMD’s
experienced team was on the right track for supplying the bright new
sparks with polo shirts, trousers, tops, sweatshirts and soft shell jackets.
With quality being a key factor, South West Trains needed uniforms
which were hard wearing to survive the rigours of engineering, plus all
the frequent washing, yet still look incredibly presentable and appear
as new – with over 20 years’ experience in the industry, the Taylor Made
Designs team knew just the garments which would get the green light.
Based in Christchurch, Dorset, TMD invited South West Trains to visit
its showroom so they could actually touch, feel and try-on the clothing
before ordering, plus view the huge range of garments available and
then agree on the best items for their needs.
With an in-house embroidery and print service, deliveries to multi-site
organisations, personalised online ordering shops, storage facilities and
an experienced and friendly team, South West Trains was hard pushed
to even look elsewhere!

+ www.taylormadedesigns.co.uk

Rural crime
increases in
south west
Rural crime cost the south west
£6.1m in 2015, up from £5.9m
in 2014 – despite remaining
broadly static at a national
level. The figures form part
of NFU Mutual’s annual Rural
Crime Report, revealing that
the cost of rural crime to the
UK economy has now reached
£42.5m a year.
According to the leading
rural insurer, the items most
commonly targeted by thieves
across the south west over
the last 12 months were tools
from farms and businesses,
quad bikes (ATVs) and garden
equipment. The south west also
saw the second largest increase
in the cost of livestock thefts,
rising by 69%.

Dorset firms urged to get entries in
for region’s prestigious awards campaign
Dorset businesses are
being urged to get their
entries in for this year’s
Dorset Business Awards, in
association with the Daily
Echo and Dorset Echo,
before submissions close on
Friday 9th September.

GfK’s long-running monthly
Consumer Confidence Index
dropped 11 points in July (since
the June interviews conducted
before the referendum) from -1
to -12. The survey dates back to
1974 and July sees the sharpest
month-by-month drop for more
than 26 years (March 1990).

For 23 years the regional awards
campaign, organised by the
Dorset Chamber of Commerce
and Industry for the tenth year
running, has recognised the
achievements of outstanding
Dorset firms, large and small,
and inspired them to push their
boundaries to be the best they
can.
Businesses of all sizes, which are
based in Dorset with a BH or DT
postcode, can enter one or more
of the eleven categories.
From gaining invaluable media
attention and increasing business
profile to acknowledging the
achievements of staff and
opening doors to securing

The winners of the Dorset Business Awards 2015
new contracts, a range of
opportunities come from being a
Dorset Business Award finalist.
Past winners have come forward
to provide top tips on submitting
an entry for firms considering
entering.
‘The most important tip in my
opinion’, says Jason Gault from
TeamJobs, ‘is to get the company
involved. Get key people across

Reasons to Enter
kk Increased credibility - An award win or shortlisting can act
as a third party endorsement for your business
kk Employee motivation - Awards recognise the hard work
and achievements of employees so winning one can help
boost staff morale and improve motivation
kk Free marketing - Just being shortlisted can improve brand
awareness and promote your business to new customers
kk Differentiate your business from the competition A business award is an ace up your sleeve
kk Invaluable media exposure

Visit www.dorsetbusinessawards.co.uk for details
For further details about the Awards or to purchase tickets for the
Gala Dinner on 24 November at the Bournemouth International Centre
contact the DBA team - 01202 714810

Uniform Management
& Branded Products
01202 473311

www.taylormadedesigns.co.uk
taylormadedesigns.co.uk

Early bird Gala Dinner ticket promotion if you book
before 3 October
Dorset Chamber Members

Non Members

£85 + VAT
£800 + VAT

£95 + VAT
£900 + VAT

Tickets
Table of 10
From 4 October:
Tickets
Table of 10

Diverse Abilities, Dorset’s
disability charity, raised over
£12,000 from its Dragon Boat
Race.

£75 + VAT
£700 + VAT

£85 + VAT
£800 + VAT

your business bought into the
process and the momentum you
will take with you will surprise
you. You will look at your business
in a way you probably haven’t
done before and I guarantee you
will learn something that will
make you a better business.’
Sam Boshier from Hamworthy
Heating adds, ‘Plan your entry
before writing. List out the main
points you want to get across and
how they meet the award criteria.’
Richard Hunt from Hunt’s
Foodservice says, ‘Support your
entry with interesting pictures
and articles to ensure it stands
out from the others and try to
minimise the cliché sales pitch
style responses. To help the
judges read through the entry,
keep your answers concise and
follow the criteria.’
The awards are also backed by
the south’s leading radio station
Wave 105 and are free to enter;
entrants do not need to be a
member of Dorset Chamber of
Commerce and Industry.
Shortlisted finalists will be
revealed mid-October and
winners will be announced at the
Awards Gala Dinner which will
take place at the Bournemouth
International Centre on Thursday
24th November. For further
information about the awards,
sponsorship opportunities or to
reserve tickets for the Gala Dinner
please contact the DBA team on
01202 714800.
Entrants can submit an entry via
www.dorsetbusinessawards.co.uk

The high-profile getaway
car used by Jennifer Saunders
as Eddy and Joanna Lumley as
Patsy in Absolutely Fabulous:
The Movie has been put on
show at Beaulieu.
Cognition Health received
the entrepreneur award at the
2016 SME AWARDS, sponsored
by KPMG. The company was
recognised for its outstanding
service which enables
individuals with Alzheimer’s
disease the life changing
opportunity to gain early
access to new medications to
slow down progression of the
disease, through final phase
international clinical trials.
New research from
recruitment specialists Robert
Half UK reveals securing
promotion is no guarantee of
a pay rise, as 94% of finance
professionals would elevate
an employee into a new role
without offering any additional
remuneration.
Shaftesbury-based web
designers, Authentic
Style, has launched a brand
new custom built website for
Dorset-based BV Dairy, who
produce dairy products for the
manufacturing, food service
and hospitality sectors. Visit
www.bvdairy.co.uk
The UK remains the largest
single investor in the United
States of America, supporting
over one million jobs across the
country, according to the CBI’s
annual Sterling Assets report.
Redweb has recently launched
a refreshed website for the
world famous animal charity
Battersea Dogs & Cats Home.

+ www.battersea.org.uk
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Enhanced raises over £800 in
just four hours
The team at
Enhanced is always
up for a challenge
and when they
were asked to see
how much money
they could raise in a
morning for Julia’s
House the challenge
began!
The company
adopted Julia’s
House for its charity
of the year for 2016
and it was the idea
of the Enhanced Culture Club to involve the entire company, whist
encouraging supportive team work, to go out into Dorset for a morning
and see how much money the whole company could raise in whatever
legitimate way they could! CEO Simon White not only gave all his
company the morning to fundraise but actively joined in himself.
Cakes were baked and taken round to customers to buy, static bikes
ridden for miles outside Urban Reef and Pier Approach, Bournemouth,
and one team spent the morning riding up and down on the
Hengistbury Head Land train collecting money at Mudeford and
Southbourne
After an eventful morning the teams reconvened back at the
Enhanced Poole office and the money was counted. Collectively the
Enhanced team raised a total of £844 in just four hours!

Demand for land falls sharply
in the south west
Demand for rural land has fallen sharply in the past six months and
prices are expected to fall, according to the RICS / RAU Rural Land
Market Survey H1 2016.

UK DEBUT OF SUNSEEKER’S NEW
MANHATTAN 52 AT THIS YEAR’S
SOUTHAMPTON BOAT SHOW
Sunseeker International is delighted to present its smallest flybridge
model for over a decade, the all new Manhattan 52. Setting a new
benchmark for the smaller flybridge format, the innovative Manhattan
52 will be making its UK debut at Southampton Boat Show, the UK’s
largest in-water boat show.
Exemplifying the latest in Sunseeker’s cutting-edge design, the
Manhattan 52 is devised to maximise entertainment options, light and
living space throughout the boat. Its hull incorporates unparalleled
amounts of curved glass to emphasise its sleek lines as well as
bringing the outside in and sets the design direction for a new wave of
Manhattan models that will be introduced over the coming years.
Powered by Volvo Penta D11-725 engines on shaft drive or Volvo Penta
IPS-950, the Manhattan 52 can cruise comfortably at 24 knots with a
cruising range of 250 nautical miles or achieve an exhilarating 33 knots
at full throttle.
Southampton Boat Show is one of Southampton’s biggest events and
takes over the city for a 10 day period from 16th – 25th September 2016.

H a v e r e c o r d s t h a t n e e d
s t o r i n g S A F E L Y a n d S E C U R E L Y ?
N e e d

y o u r

r e c o r d s O R G A N I Z E D
M A N A G E D ?

H a v e r e c o r d s t h a t n e e d
d e s t r o y i n g s a f e l y a n d S E C U R E L Y ?
Call us now on 01305 824810 for a FREE quote








Free up Internal Storage Space, Time and Money
Optimize Valuable Office Space
Ensure High Security for all your Records
Avoid Staff Back Strain and Injury
Fast Document Retrieval
Protect Important Information
D e s t r o y r e c o r d s s e c u r e l y a nd i n
compliance with the Data Protection Act &
BSIA standards

Jobshop UK announces
collaboration with EuroTraining

a d m i n @ s o l u t i o n s f o r a r c h i v i n g . c o . u k
w w w . s o l u t i o n s f o r a r c h i v i n g . c o . u k

a n d

National Minimum Wage
and National Living Wage
Andrea Conti, who is the first candidate to graduate from the Jobshop
UK & EuroTraining ‘Ready for Work’ programme
Jobshop UK has teamed up with EuroTraining to create a ‘Ready for
Work’ programme training foreign national candidates in all they need
to know about working in an entry level office role within a UK business.
In a candidate short market which has left many companies struggling
to fill vacancies with the talented staff key to the success of the business,
Jobshop UK has bridged this gap by tapping into the underutilised
foreign nationals in the UK job market.
Operations Manager at Jobshop UK, Dan Wale, explains, ‘Companies
are cautious to take a chance on these candidates due to the perceived
standard of their English language abilities within a business context,
and, their lack of actual UK work experience. The “Ready for Work,
Professional Course” will put all candidates through a series of training
assessments to ensure they are suitable to work within the UK and are
capable of carrying out the roles they are put forward for.
‘Candidates will also be put through a two week non-paid placement
within an organisation in the Bournemouth area, and we are looking
to develop relationships with local businesses willing to take on these
candidates on a no cost, no commitment basis. We recently had our
first candidate, Andrea Conti, graduate from the course with fantastic
feedback from all concerned, so we know this is something that’s going
to prove popular, as we move forward.’
To see the full list of the training modules, and training that the
candidates would have to complete prior to starting their placements,
or for more information, contact Dan Wale at Jobshop UK on
01202 674488, or e-mail Daniel@jobshopuk.com

New Bidbetter Partnership to offer
massive savings
Bidbetter has formed an affinity partnership with Buying Support
Agency, helping Dorset businesses to make up to 58% cost savings
when buying products and services.
Based in Poole, Bidbetter offers specialist public sector bid advice and
support services to clients across the UK.
Buying in bulk, BSA is able to drive down costs, providing small,
medium and large companies with significant procurement cost savings.
This ranges across 20 different categories, from the acquisition of
common utilities to telecoms, IT, office supplies, stationery, electricity,
gas, insurances, print & packaging, business rates and fuel.

+ www.bid-better.co.uk
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As many employers are aware, the National Minimum Wage
increases on 1 October each year, based on recommendations
from the Low Pay Commission. We also saw the introduction
of the National Living Wage in April 2016, adding an
additional 50p per hour to the minimum wage for workers
aged 25 and above.
The government has announced that 2016 will be the final year
of October increases and from 2017, all increases (for both the
National Minimum Wage and National Living Wage) will take
place in April.
The National Living Wage has effectively introduced a fifth
minimum wage for workers aged 25 and over, in an attempt to
see a higher wage for more experienced workers.
The rates which will apply from 1 October 2016 are:
25+ (National Living Wage)

£7.20 per hour

21 to 24 (Standard adult rate)

£6.95 per hour

18-20 (Development rate)

£5.55 per hour

16-17 (Young workers)

£4.00 per hour

Apprentice

£3.40 per hour

Accommodation Offset

£6.00 per day

These rates will apply until 31 March 2017 when the new limits
will come into force.
From 1 April 2016, the financial penalty for non-payment was
doubled, meaning 200% of arrears will be due (although this will
be halved if the employer pays within 14 days). HMRC continues
to name and shame employers who have underpaid, as well as
impose penalties of up to £20,000 per worker and refer cases to
the CPS.
The regulations governing minimum wage have been around for
some time now, but employers still fall foul of their obligations,
and with the government cracking down on non-payment, any
error could prove costly.

Please contact Catharine Geddes, Partner, on 01202 786148
catharine.geddes@LA-law.com | www.lesteraldridge.com
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London firms resilient in
initial Brexit reaction

CELEBRATIONS FOR CHEWTON GLEN

Half of businesses to contin
ue hiring postreferendum

In a mixed picture of initial
reaction to the Brexit vote,
investment and hiring intentio
ns remain relatively robust
amongst many of the capital’
s firms, according to new ana
lysis
by the CBI and CBRE.
Over two fifths (41%) of the
186 firms surveyed after the
referendum said that they plan
ned to maintain their investm
ent
plans, with one in ten (9%)
planning on actually increas
ing their
plans. 16% said they will free
ze investment plans, whilst
a fifth
(21%) think they will reduce
them.
Half of businesses (50%) plan
to continue to hire after the
referendum, with less than
a third (29%) not planning
to do so.
12% plan on reducing staff
numbers.

L-r: Amanda Afiya, The Caterer; Mark Bevan, Chewton Glen; Andrew
Stembridge, Chewton Glen and Cliveden House; and Bronwyn de
Cholewa, Hotels at Sky

The attack of the cyber
men…

At the first ever ‘Hoteliers’ Hotels Top 100’ awards, held at London’s Ham
Yard Hotel, Chewton Glen won not only the number one place in the
top 100 listing, but also the accolades of ‘Countryside Hotel of the Year’
and the ‘Spa Hotel of the Year’, a fabulous hat-trick for Chewton Glen.
Founded in 1966 by its former owner, Martin Skan, 2016 sees the team
at Chewton Glen celebrating the 50th anniversary at a luxury country
house hotel.

Alas, another ‘Dr Who’ nemesis
actually exists in our technology
based world where phishing,
whaling and scraping see enticing
but deadly dangerous viruses,
malwear and crypto-locks dressed
up as bright supermarket offers
of free vouchers and extra in-box
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Local business wins at national awards
Local health insurer,
Health-on-Line was
crowned ‘Best Online
Healthcare Provider’
at the prestigious Your
Money Awards 2016.
Judged based on a
mystery shopping
process, Health-onLine scooped the
award from a record
number of entries,
Will Kay, Fiona Carter, Neil Larder, Tom Stacey
to win Best Online
Healthcare Provider for and Ben White
the third consecutive year running.
Now in its 19th year, the YourMoney.com awards are the longeststanding consumer finance awards in the UK. The lavish ceremony was
attended by well-known brands from across various financial services,
with the likes of AXA PPP healthcare, Lloyds Bank, Direct Line and Post
Office Money also winning awards.
Health-on-Line, a specialist in selling Private Medical Insurance, is
experiencing phenomenal growth and is continuing to expand.

BTAS
Entries for the 11th Bournemouth Tourism
Awards (BTAS) open on the 22nd September
2016.
For further information or sponsorship
opportunities contact Richard Blunderfield
richard@routepr.agency
To enter the awards visit www.tourism-awards.co.uk/bournemouth

All about
business this
summer for
Routepr
Routepr, marketing and events,
has won national client The Game
Fair and international client
Powerboat P1, a second year
of The Bournemouth Tourism
Awards and several other local
clients for PR, marketing and
events.
Routepr is not only celebrating
its 15th year in business, it is
also celebrating a summer of
successes after playing a key role
with several major national clients
and local investment clients over
the summer.
The Dorset-based PR, marketing
and event company managed
the theatres and celebrities at
The Game Fair, Ragley Hall, and
the Powerboat P1 UK Grand Prix
of the Sea championship finals,
as well as the Bournemouth

Routepr Directors, Richard Blunderfield and Jackie Phillipson
launches and media
relationships. Routepr has also
run a series of B2B charity golf
days, a race day, other events
and PR campaigns for several
new local clients, along with the
PR for the Wimborne BID ballot
renewal campaign.
James Gower Managing
Director of the Game Fair said,
‘Routepr are definitely the
right team to choose, they are
creative, fast paced, efficient, and
have an impressive contact list of
businesses and celebrities. They
listened to the brief, got on with
it, and they delivered over and
above what we asked from them.
They are a professional team and

great fun to work with too.’
Said Jackie Phillipson, Cofounder of Routepr, ‘We are
delighted to have been chosen
to represent several great brands
this summer. We are well known
in Dorset and the south coast
for our efficiency and strong
track record, in regional and
national media, and it is great to
be recognised by both national
and international brands for our
abilities too. It’s been a great
summer for us and as well as
seeing significant enquiries from
businesses here in Dorset we are
continuing to receive enquiries
from national and international
brands too.’

Management
Information
Lara Brennan, Accounting and
Outsourcing Senior Manager at
Mazars, Poole, highlights the
main points of what constitutes
good management information.

Q What is MI?
A Management Information (MI) is a
set of financial and statistical reports
that allows managers to make shortterm decisions, long-term plans and
develop their strategies.

Q

What does quality MI look
like?

A + Timely – produced within

Wheel you help? Cancer hotel asks for
community help to get back on the road
The Grove, Bournemouth’s unique
hotel dedicated to cancer patients
is in need of a new minibus to
help those who need it most
make unforgettable memories.
Since its inception, The
Grove Hotel on Gervis Road in
Bournemouth has provided a
much-needed retreat for those
with cancer and other life-limiting
illnesses. Providing many free
services, including a beach hut,
the hotel strives to ensure its
guests, for whom many it may

be their last holiday,
are able to make
fantastic lasting
memories with their
loved ones.
One such service
the not-for-profit
hotel has provided its
guests is a free minibus service, enabling
their guests to travel
to many of Dorset’s
most-loved tourist
attractions for free. However,

IOSH Managing Safely Course
3rd - 6th October at the Tank Museum, Bovington
Only £375 + VAT
Ideal for getting individuals up-to-speed on the skills they need to
tackle heath and safety in the workplace. A practical programme
full of step-by-step guidance delivered in a jargon-free format
which engages and inspires. It enables delegates to obtain a highly
respected and nationally recognised certificate without having had
any previous H&S experience.

07841 023522

info@dorsethealthandsafety.com
See our other services:

www.dorsethealthandsafety.com

Q

14 days following month end.
Information that is produced late
is of little benefit.
+ Relevant – tailored to
the business and report by
department, division or project
with both financial and
non-financial KPIs.
+ Accurate – produced from, or
automated and integrated with
the accounting system.
+ Visually attractive –
information should be presented
in a way to make it easy for the
users to understand where they
need to focus their attention.

How will good MI benefit
my business?
after many years of good use,
The Grove’s current minibus is no
longer road-worthy.
Run by a local charity, Macmillan
Caring Locally, The Grove is now
appealing for the support of the
local community to help get them
back on the road and creating
memories again.
The Grove Bournemouth has
its own Just Giving page where it
is encouraging people to visit if
they would like to contribute to
the cause.

+ www.justgiving.com/
remember/87448/The%20GroveBournemouth

A Good MI will allow you to make

informed business decisions to guide
the future of the company and:
+ Detect trends and prevent
costs from spiralling out of
control
+ Allows for better planning
of dividend payments and tax
liabilities
+ More immediate correction of
queries will save time and cost at
year end
+ Timely detection of fraud
and error

For further information contact
Lara.Brennan@Mazars.co.uk
01202 680777

www.mazars.co.uk

How social is your business?
By Lee Nicolaou, Businessagent.com

W

e have seen the way businesses promote themselves change drastically over the last 10 years. With the growth of online
and digital, new trends are always coming into play and it can be a tough one to keep up with. Businesses no longer rely
on word of mouth, face to face and copious amounts of networking. Some businesses only use online platforms to attract
new business and customers, setting up a website and a domain is now as easy as setting up a Facebook account and online shops
can be up and running within the day. We all want to be the top of our game and as visible as possible when it comes to business so
how can we achieve this? I am going to run through a few topics with you on how to be more social with your business and to stay in
the forever changing loop of trends.

LinkedIn
This is a more professional
platform to connect with users
and customers. LinkedIn is great
because they have a huge profile
of professionals, all categorised
by job title, work place and the
groups they are part of. Joining
groups and posting discussion
topics is a great way of engaging
and drawing in new users.
LinkedIn has great features for
posting articles and creating
groups, as well as educational and
mutual interest areas.

Instagram and Snapchat
Facebook
Most of us will have and use
Facebook to stay connected with
our friends and to just in general
have a peak on what our peers
are up to. However Facebook
comes with huge benefits to
businesses, especially local. Don’t
worry about being too small of
a business as Facebook suits all
sizes. You should have a Facebook
for your business no matter

what you do. Here you can keep
customers up to date with what
you are up to, new products and
any deals you may have running.
The ‘Facebook Buttons’ feature
also allows you to put great call to
actions on your page such as ‘Call
Now’, ‘Book Now’, or even ‘Shop
Now’ where you can integrate
your online store and products
onto your Facebook page. Its
great free marketing, especially if

Does your business create the
right 1st impression online?
Are you a business owner and would like to
stand out from your competitors online with
a website that you can control?
Stand out online for all the right reasons

Your content managed website
starting from

£545

Your e-commerce website
starting from

£945
lizzysdesign

Websites Logos Rebrand Signage
Banners Brochures Flyers Leaflets
Posters Van signage and more...

Call 07572 288616
or mail@lizzysdesign.co.uk
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These are two slightly different
platforms that businesses can use.
They are both based on images
rather than lengthy articles.
You can use Instagram to post
engaging and interesting photos,
displaying your work, office or the
more fun side of your business.
Instagram is huge and has
millions of daily users, if you can
figure out what will catch the eye
of your target audience, it’s a solid
you are sharing strong content,
you will see an organic growth.
If you are really looking to excel
growth using Facebook, you
will be interested in using its
ad features. You can push out
adverts and contents to Facebook
users in order to increase your
page likes or for brand awareness.
The great thing about this feature
is that you can tailor your ads too
exactly where you want them
to be and who you want to see
them. You can decide on the age
category, the location (great if
you are a local business), their
likes and dislikes and gender.
So you can really get your page
in front of the right audience.
Remember to stay engaged
with your page users and try to
respond to questions quickly.
This will help your page gather a
better rating and will keep users
from leaving.

Twitter
Twitter is a great tool to get
yourself out there and show
people what you are about.
Twitter is essentially a big
conversation where you and
others can discuss topics, articles

and latest trends. It’s one of the
best places to show the values
and the personal side behind
your business, what you stand
for and what you are about. Your
business can come across more
as an individual and engage and
empathise with others on topics
you believe in and feel passionate
towards. Again, using strong
content, you will be more likely
to receive retweets and likes
which leads to organic growth
and a larger following. Following
strong influencers will help you
see what’s on trend and what to
be discussing. It’s important to
keep on top of whatever is also
‘trending’, using the Hashtag
you can be a voice in the
conversations and a good post
can really boost your presence
#itcanbeaseasyasthat.
Twitter also offers a great
advert feature which is similar to
Facebook. It’s good to note that
they both offer a PPC service,
meaning you only pay for the
actual clicks you receive. Twitter
can be a place to have more a
laidback chat with users and to
have some fun.

win. Think about what attracts
your attention within your
industry and use it. Snapchat is
slightly different, you post images
and videos to your story and your
‘friends’ can view this and also
reply to you. This isn’t one for
every business but for some it can
really work.
For example, it would work
great for a bespoke car garage
who can display the before and
after of the vehicles they have
worked on.

Have fun
It’s important to make sure
you have fun and display your
business in a likeable way. Of
course it means you still have
to stay professional, if you are a
lawyer, I wouldn’t recommend
a picture of you down the local
pub every night! But remember
social media can be really fun
and interesting and it’s important
to not be scared and be a bit
out there. Some of the most
successful accounts are from

companies who really have
a laugh with customers
and can laugh at themselves
too. Tesco’s twitter account
is a great example of this and I
recommend having a little look
into their methods of how they
attract attention by using humour
to deal with complaints etc. Just
relax a bit more, it’s not a constant
sales pitch online and users will
soon leave if you are plugging
your product and service 24/7,
they want to see a more down to
earth side of the people behind
the business in order to build
up a level of trust and respect.
Images always work great as well;
a post is much more likely to gain
traction and attention with a nice
image to go along with it, rather
than just lengthy text. If you are a
business looking to crowdfund or
you currently are crowdfunding,
social media is very important.
Use it to create a build-up and a
buzz about what you are doing
and why you are different. It’s also
free marketing for your campaign

iStock.com/Sam Edwards

+ SOCIAL NETWORKING

of raising finance and will help
you reach a lot more people. Just
don’t take it all too seriously, get
involved, start a chat and engage
with your users and you may be
surprised from what could come.
Remember there are also many
more platforms than mentioned
here but I recommend these
as a good starting point. If you
are interested further, consider
Google+, Reddit, Stumbleupon,
Pinterest and also make sure
you are always browsing for
new trends and sites. Just by
keeping up to date on your
current profiles, you will soon
hear of anything new people are
beginning to use.

“We’re proud to call
B4B our digital
marketing partner.”

“Their activity has resulted in us winning new business, increasing our online presence and enhancing our reputation
locally as a leading telecommunications provider.” Lee Butler Director Town & Country Communications

web design & development • search engine optimisation • pay per click • lead generation
email marketing • PR • social media marketing • media production • branding
graphic design • printing • branded workwear • promotional gifts • business software

01202 684400 www.bespoke4business.com
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IN THE DARK:

Micro businesses face £22m of penalties over
lack of understanding around auto-enrolment
 Approximately 262,000 micro employers are now expected to stage in 2016-2017, according to The Pensions Regulator
 But with levels of understanding among smallest firms still at just 79%, around 52,000 are potentially facing £22m in
penalties

A

s hundreds of thousands of
micro businesses approach
their ‘staging’ dates, new
research by cloud-based payroll
and pensions platform Paycircle,
reveals that a much lower level
of understanding among Britain’s
smallest employers could see a
spike in the number of penalties
handed out by the regulator.

in five micro employers (21%) still
have a limited understanding of
their auto-enrolment duties in
the weeks before they stage. This
compares to just over one in 10
(12%) small employers (classified
as having between five and 49
staff ) who are still in the dark
before staging.

The Pensions Regulator’s
Q2 2016 report on automatic
enrolment* reveals that some
459,000 employers are expected
to ‘stage’ – be required to set up
a workplace pension – this year
and next. The TPR estimates that
57%, or roughly 262,000, of these
businesses are micro employers,
which are firms classified as
having between 1-4 employees.

Based on fines handed out by
the TPR to date – with the £400
Fixed Penalty Notice being the
most common – the UK’s micro
employers could collectively be
facing as much as £22m** in fines
this year and next alone if their
lack of understanding does not
rapidly improve. More than ever,
the onus is on the regulator and
all workplace pension providers
to get the message across.

Worryingly, the same TPR report
also reveals that more than one

Catherine Pinkney, CoFounder, Paycircle, comments,

‘The Pensions Regulator has
done a huge amount to raise
awareness of auto-enrolment
responsibilities among the UK’s
smallest businesses. Yet despite
this comprehensive marketing
and educational push, a sizeable
chunk of micro employers are
still very much in the dark as
to what to actually do as their
staging date descends on them.
Given the no-nonsense approach
of the regulator in handing out
fines, these businesses need to
sit up and take note or risk being
slapped with a sizeable penalty.
‘The concern is that the vast
numbers of micro employers
still to stage are a hugely diverse
and hard-to-reach segment of
the business and social care
community, ranging from people
who employ nannies to those

who rely upon personal care
assistants. Many don’t even see
themselves as employers, which
is another problem in itself. They
just don’t think auto-enrolment is
relevant to them. More than ever,
workplace pension providers need
to cut through the complexity that
surrounds workplace pensions and
provide solutions that empower
micro employers to auto enrol
effortlessly and at the lowest
possible price.’
* The Pensions Regulator estimates
between 431k-459k businesses are
expected to stage in 2016-2017. 57%,
or roughly 262,000, of those are micro
employers.
** Calculation: 262,000 micro businesses
are due to stage in 2016/17. 21%, or
roughly 55,000 of these, admit to a lack of
understanding as to their responsibilities
in the 1-2 months before they stage,
putting them at risk of a Fixed Penalty
Notice of £400. 55,000 x £400 = £22m.

£1.2m boost for innovative small
businesses to expand overseas

A new £1.2m fund has been set up to help small and innovative UK firms to work with international businesses, seek out new
global markets and supply chains, innovation agency Innovate UK has recently announced.

T

he funds will support small
businesses to travel abroad
and build international
networks, establish commercial
research and development
partnerships and see how their
innovations could translate to a
new market.
The competition will encourage
UK firms to create long term
partnerships with overseas
companies, with a particular focus
on emerging markets.
Science Minster Jo Johnson said,
‘There are so many innovative
companies up and down the
country, challenging norms and
pioneering new technologies. As
science and research becomes
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more international we want to
encourage these companies to
forge collaborations across the
globe that will help bring their
products to mass market. By
supporting them to showcase
our innovation expertise, we
can attract investment, create
jobs and help to grow the UK
economy.’

partners they may not even
have imagined working with
previously.

Chief Executive of Innovate
UK, Dr Ruth McKernan, said, ‘This
competition is about pushing
out the horizon for companies
that haven’t had the means, or
inclination to think globally in
the past. It will get ideas off the
drawing board and into markets
around the world, with new

There will be a competitive
process to decide which
businesses receive the funding,
to ensure that only the very
best businesses are funded.
The feasibility studies can focus
upon any global market, though
reasons for pursuing the specific
market must be clearly described.
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‘Business, like science, is a global
endeavour. Now more than ever,
it is critical that UK companies
continue to partner with
other businesses and research
establishments right across world
if they are to remain competitive.’

The potential impacts and
follow-on activities envisaged
should also be detailed within
the application, which is only
open to small and medium sized
enterprises.
Innovation is vital to future
economic growth. Ninety five
per cent of business R&D and
innovation is conducted outside
of the UK, and knowledge
exchange and businesses seeking
new markets, skills and partners
are increasingly doing so on a
global basis. There is also a strong
positive correlation between
companies that develop a global
footprint and their subsequent
growth.

Latest Crime
Survey shows
extent of
cybercrime threat
The latest Crime Survey
from the Office of National
Statistics has for the first time
estimated the extent of fraud
and cybercrime in England and
Wales, and businesses across
the south west should take
note warns RSM.
According to the new figures,
adults aged 16 and over
experienced an estimated 3.8
million incidents of fraud, with
just over half of these (51%)
being cyber-related.
The most common types
of fraud experienced were
‘bank and credit account’
fraud (2.5 million incidents),
followed by ‘non-investment’
fraud, such as fraud related to
online shopping or fraudulent
computer service calls.
In addition, adults
experienced an estimated
two million computer misuse
incidents, around two-thirds
of which were computer virus
related and around one third
were related to unauthorised
access to personal information,
including hacking.
Commenting on the
findings, Steve Snaith, Head of
Technology Risk Assurance at
RSM said, ‘These latest official
statistics should be a warning
for businesses across the south
west that cybercrime isn’t
some remote existential threat.
It’s very real and it’s affecting
individuals and businesses
across the region.
‘While many cyber threats
have been around for some
time, the National Crime
Agency warned earlier this
month that cybercrime
activity is evolving fast, and
threats from Distributed
Denial of Service (DDoS)
and ransomware attacks
are becoming much more
common.
‘While it may not be possible
for businesses to protect
themselves from all threats,
it’s absolutely vital that they
practice good, basic risk
management and ensure their
staff are fully engaged and
alert to the dangers.’

IT services provider
invests for growth
Following sustained success
in its transition from a
traditional reseller to a
managed services specialist,
IT services and solutions
provider Blue Chip is making
significant investments
to drive growth whilst
enhancing customer service.
As well as appointing a
new general sales manager
and opening a brand new
London office, Blue Chip
has a redesigned website to
provide a more rewarding
customer experience.
Blue Chip’s Sales and Marketing
Director Anthony Green
commented, ‘At Blue Chip we
recognise that client interactions
are far more important than
a hard sell. Developing great
relationships comes first; our
customers want to be listened
to, not just “sold” to, especially
with a factor as important as

their IT infrastructure. Last
year we made a significant
investment into restructuring
our account management teams
to reflect our SME, corporate
and enterprise specific skillsets
in order to facilitate this. The
result is a much more customercentric approach, as each of our
account managers is experienced
with serving customers of a
particular size, understanding
their specific needs enables
them to confidently advise which
solutions will benefit them the
most.’
To offer further customer
support and additional structure
within the sales teams, Blue
Chip has created the brand new
role of General Sales Manager,
appointing Oliver Bruffell.
With ten years’ experience at
Blue Chip and a great desire to
facilitate better communication
with customers, Oliver will be
overseeing day-to-day account
management and sharing
his expansive knowledge of

Oliver Bruffell
the IT market and end user
requirements.
As well as a new senior
management appointment, Blue
Chip has allocated more resources
for account management and
has opened a new office in
London, staffed by an extremely
experienced and conscientious
team focused on both the
acquisition of new customers and
providing an enhanced level of
service for existing customers in
and around the capital. The new
London base has been designed
to offer greater support to clients
that are situated between the
existing Leeds office and Poole
headquarters, so they are safe in
the knowledge that talented staff
are more conveniently available.
To support these recent
changes, Blue Chip has also
designed a fresh new website
at the new address of
www.bluechip.com

International expansion for Bournemouth company
Kortext, the UK’s leading
digital textbook platform, is
predicting rapid growth over
the next three years fuelled
by international expansion
and partnerships with
Microsoft and Samsung.
The Bournemouth-based
business anticipates 3-4 times
year-on-year growth, as it eyes
contracts with universities in
Europe, the Middle East and the
Asia Pacific region. It has also
signed a recent contract in Nigeria
to provide the very first university
in West Africa with a digital
learning platform and e-textbook
scheme. The company also has
offices in the US and in Canada.
As well as continuing to build
its university-wide partnerships,
the next phase of growth will see
the company focus on developing
its consumer strategy, with the

James Gray
supply of digital textbooks to
students and academics through
a webstore. Kortext currently has
partnerships with more than 40
UK universities.
Kortext has experienced
significant growth since CEO
James Gray founded the
company in 2013. Following
private investment, the company
has secured new offices in

Bournemouth’s ‘Silicon Beach’
area to support its expansion. It
has also created an Innovation
Lab, which will develop new
products to enable Kortext to
stay at the forefront of the digital
revolution in higher education.
James Gray said, ‘The pace of
digital change is rapid and this
is now reflected in the higher
education sector where students
no longer want a passive form
of learning. Instead, they expect
technology to make learning
more immersive, collaborative
and most importantly, more
accessible.’
The Kortext app is free to
download giving users access to
a wide range of reading content
such as useful research, ebooks
from the Google Play Store or
journal articles, library loans and
lecture notes all from one place.

+ www.kortext.com
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Two new Directors appointed as
ENHANCED announce record year
ENHANCED are delighted to announce a record year, reporting a turnover of £3.9 million
which excludes the turnover of their recently acquired company Castrum.

E

NHANCED who are based in Poole,
believe their success is down to their
continuous investment in their people,
development and constantly delivering a
high level of service and support.
The ENHANCED Group are looking to
reach a £5 million turnover in 2017, and
to support their ambitious growth plans
and remain one of the leading voices in the
world of technology they have, with
immediate effect appointed two new
directors to the Board. Mark Hallet will be
responsible for Sales and Marketing and
James Cripps joins as Technical Director.
Mark Hallett is no stranger to
ENHANCED, he joined the company in
1999 but left to gain further experience
of both products and procedures. Having
worked for Sage, Xero, Iris and Adest, Mark
re-joined the Company in 2014 as Head of
New Business Sales and since his appointed
has won ENHANCED several impressive
new clients.
“To succeed in selling you need to
believe in the Company you are
representing and the products and services
they offer,” believes Mark “returning to
ENHANCED I now appreciate the immense
talent and solid philosophy of the company.
I am delighted to be part of their future
and believe that the experience I have
gained on my career path can only enhance

“I am delighted to have
been given the
opportunity to join the
Board. I believe I have a
great deal to offer, with
new views and a passion
for all that is new in the
world of technology.”
the already successful and progressive
company.”
James Cripps, joined ENHANCED
in 2009 as a Technical Engineer, then quickly
advanced to the position of Senior
Infrastructure Consultant, before being
appointed Head of Department in 2012.
His main responsibilities in that role
included managing a team of engineers,
ensuring that there was effective delivery
of projects as well as being responsible

“To succeed in selling you
need to believe in the
Company you are
representing and the
products and services
they offer.”
MARK HALLETT
SALES AND MARKETING DIRECTOR
ENHANCED

ADVERTORIAL

“Investing in new
products to ensure our
customers have the
best solutions to help
their business grow”
SIMON WHITE | CEO | ENHANCED

Connected
solutions
for today’s
business needs

JAMES CRIPPS
TECHNICAL DIRECTOR | ENHANCED

for technical pre-sales and project
management. His wealth of experience of
not only the ENHANCED business but of
the industry itself will bring an additional
level of experience to the current Board.
“I am delighted to have been given the
opportunity to join the Board”, says James,
“I believe I have a great deal to offer, with
new views and a passion for all that is new
in the world of technology. I am positive
that the company will grow from strength to
strength. These are exciting times.”
CEO, Simon White is assured that despite
challenging times ahead he now has the right
people to help him build for the future. “I am
delighted to welcome both Mark and James
to the Board” says Simon “the time was right
to introduce new views and new ideas and
with James and Mark joining the team with
their impressive track records I am even more
confident that ENHANCED will continue
to grow and become the authoritative voice
on all that is technical and the premiere
consultancy on the south coast.”
For more information visit enhanced.co.uk

Personal, professional, award
winning technology support
For more information or to discuss
your technology requirements
telephone 01202 308000
or visit www.enhanced.co.uk

ENHANCED work with companies who
believe that technology is at the core
of their business growth

Accounting & ERP | CRM | eCommerce | Consultancy
Development & Integration | Web | Infrastructure | Support

+ LAW LINES

sponsored by:

Businesses could face £2,675
foreign worker recruitment charge

£1.2m agricultural loan deal

Solicitors from the law firm’s
agricultural team acted on behalf
of Clydesdale Bank to value the
assets of Steve Benson Farming,
which underpin the significant
funding package.
Steve Benson Farming operates
over 10,000 acres of land in
Wiltshire and Oxfordshire and has
a thriving grain storage facility
at Wroughton, where its duo of
30,000 sq ft grain stores has a
capacity of 19,000 tonnes.
The investment from Clydesdale
Bank includes a refinance of term
debt funding used to purchase
and fit out the grain stores, as well
as asset finance, credit card and
overdraft facilities.
Marcus Thorpe, Partner and
Head of Agriculture and Rural
Property at Trethowans, said the

The future of
Shared Parental Leave

Marcus Thorpe
deal heralds positive news for
farmers in the post-Brexit climate.
He said, ‘There has been a great
deal of uncertainty in recent
months and it is encouraging for
farmers to know that they are
being supported by the banks.
This is a great example of a lender
having a good relationship with
an agricultural business and
supporting them with access to
finance that will allow them to
expand.’

modern law, traditional values
Moving
Movinghome
home
Wills
Wills
Probate
Probate
Equine Law
Equine Law
Family
Family
Commercial
Commercial
Litigation

Litigation
‘refreshingly straightforward’

‘refreshingly straightforward’
Regulated and authorised by the Solicitors Regulation Authority Number 547689

Regulated and authorised by the Solicitors Regulation Authority Number 547689

Verwood

Verwood
Wimborne
Wimborne
Bournemouth
Bournemouth
Ferndown
Ferndown
Westbourne
Westbourne

mjplaw.co.uk

01202 823666
01202 823666
01202 842929
01202 842929
01202 582582
01202 582582
01202 873355
01202 873355
01202 752525

01202 752525

www.mjplaw.co.uk
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Shared Parental Leave, introduced
by the government in 2015, was
a step towards more flexible,
family-friendly workplaces and
set out as a way of encouraging
more fathers and partners to
play a greater caring role in their
child’s first year.
According to recent news
reports, only a small majority of
fathers/partners are taking up
the new scheme to share their
wife or partner’s leave from work
despite the government’s early
predictions.
Catharine Geddes, Partner at
the south coast’s full-service law
firm, Lester Aldridge within its
employment team, commented,
‘The new leave allows both
parents to share the first year’s
leave and moves away from the
traditional ideology that mum
stays at home with the baby.
Whilst the low uptake of shared
parental leave may simply be a
slow start to the still relatively
new regulations, it is worth
remembering the uptake was
also low in the old system of
additional paternity leave (which
was replaced by the new shared
parental leave regulations);
meaning more may need to be
done to change mind-sets before
a more flexible system of working
parents can be achieved. It seems
a lot of fathers/partners are
simply continuing to take their
one or two weeks’ paternity leave
combined with annual leave at
the moment, which also seemed
to be the case during the old
system of additional paternity
leave.
‘Even if it is just a slow start, it’s
unlikely to be helped by the pay
received during shared parental
leave compared to maternity
leave. Unfortunately, with more
employers offering enhanced
maternity pay but only statutory
shared parental pay, it seems
inevitable many families will

Catharine Geddes
continue to opt for the traditional
maternity leave route, as they
simply cannot afford to take
shared parental leave. It has been
suggested that employers that
offer enhanced shared parental
pay are twice as likely to receive
shared parental leave requests
than employers only offering
statutory pay.
‘There’s also the risk that
enhancing maternity pay
but paying only statutory
shared parental pay could be
discriminatory towards men
and although the government’s
guidance suggests there is no
legal obligation to offer enhanced
shared parental pay, the positions
of men on shared parental leave
and women on maternity leave
are now so similar it is likely this
is a question the courts will be
determining in the near future,
once the position is challenged.’

National law firm Simpson
Millar’s Head of Immigration Emma
Brooksbank has reported a huge
rise in calls from EU migrants
hoping to secure permanent
residence and a similar surge
in enquiries from businesses
employing foreign workers who
face a significant new tariff as the
UK exits the European Union.
Emma warns the bill for
recruiting employees from
overseas could soon hit a record
£2,675 – or more.
Emma says, ‘If the UK removes
the current exemptions for EEA
nationals and ceases to be a
signatory to the Treaties which
enshrine the rights of free
movement in the EU, companies
would likely need to navigate
Tier 2 of the Points Based System
to recruit from the EU. This can
quickly become a very expensive
exercise.
‘Under Tier 2, an employer
needs a sponsor’s licence which

“

carries a one-off cost of £1,476.
For each employee, they also
need a Certificate of Sponsorship
which carries a fee of £199. The
employee needs to apply for
their visa but often the employer
meets this cost to which currently
stands at £575 for entry clearance
and £664 for leave to remain.
‘The Immigration Act 2016
imposes an Immigration Skills
Charge which was due to be
introduced in April 2017. I
anticipate that this could now be
brought forward. The proposal
is for businesses that recruit
from overseas to pay a charge of
£1,000, or £364 for small business,
for every employee when they
apply for entry clearance or leave
to remain. They would usually pay
the charge twice in the lifetime of
a person’s leave under Tier 2.
‘When you add up the sums, the
immediate cost of taking on an
overseas worker could soon be a
staggering £3,250 per employee

or more – and that doesn’t
even take into account the cost
of recruitment, legal fees and
regulatory administrative costs.’
The dedicated Immigration
section on Simpson Millar’s
website has seen a 1,100%
increase in enquiries since the
Brexit vote was announced on
24th June, driven by a 290%
increase in unique visitors. ‘Our
website stats are a clear indication
of just how many people and
businesses are concerned about
the implications of Brexit. It is
the law of inevitability. I suspect
we will see a record number of
residence card and permanent
residence card applications this
summer – many from people
who never thought they would
need it.’
According to the Office for
National Statistics, there are
currently over 2 million non-UK
nationals from EU countries
working in Britain.

Jane Eldridge

New HR service
Dorset law firm, Blanchards Bailey
has announced that, in response to
its business clients’ demand, it has
expanded its offering and launched
a brand new HR consultancy
service.
Recognised as one of the top law
firms in the country by the Legal
500, the business has further
invested in its team of legal experts
with the appointment of Jane
Eldridge to head up the new service.

WILL AID
Legal firms are being asked to sign
up to Will Aid Month, which takes
place across the country from
1st-30th November 2016.
The programme relies on solicitors
to pledge their time and support for
the cause which sees them provide
the will writing service for free in
return for a voluntary donation to
charity from their client.

+ www.willaid.org.uk

Head ofﬁce
Richmond Point
43 Richmond Hill
Bournemouth BH2 6LR

My business has been through
huge change during the many
years I’ve worked with Steele
Raymond. I know I can always
rely on them for trustworthy
and forthright advice.

Chris Garrett, CEO
Selwood Ltd

“

A farming business is poised
for further growth following
a £1.2m investment deal
overseen by Salisbury law
firm Trethowans.

Brexit has prompted a surge in enquiries to immigration lawyers with businesses and workers
concerned for their future.

+ www.lesteraldridge.com

Free family
law clinics
Coles Miller is launching
free legal clinics for divorce,
children arrangements and
other family law matters.
People will receive up to half
an hour of free legal advice.

To ﬁnd out how we can help you call us on 01202

294566 or visit www.steeleraymond.co.uk

+ www.coles-miller.co.uk

09/02/2016 16:10

SEPTEMBER/OCTOBER 2016 www.bizmag.co.uk | 19

+ PROPERTY AND DEVELOPMENT

Double trade success at Solstice Park

Dibbens is a long established firm of solicitors situated in the heart of Wimborne.
First and foremost ‘We’re here to help you .....’

Acorn Enterprise Centre
answering the demand for
flexible office/workshop space

Dibbens solicitors are here to help you
decide if flexible working can help you?
Employees may have altered their working hours for the
summer holidays or perhaps wish to do so on a more
permanent basis where children have started school
in September. Flexible working can cover a variety of
different types of working including job sharing, working
from home, working flexi time or working compressed
hours.

Who Has the Right to Request Flexible
Working?
Any employee can apply for flexible working provided that
they have worked continuously for the same employer for
at least twenty six weeks. Employees can make a request
for flexible working even if they do not have children.

How Often Can I Apply?

What If My Employer Says No?
It should be borne in mind that the right applies to the
request to work flexibly rather than the right to work flexibly.
There is a right of appeal for any employee dissatisfied with
their employer’s decision.

Acting on behalf of West Itchen
Community Trust, Goadsby
Commercial is delighted to
report that following the
redevelopment of the Enterprise
Centre, there has been a string
of lettings of both the office and
workshop space.
Acorn Enterprise Centre is a new
development fronting Empress
Road, Southampton, providing
18 purpose built workshops
and 12 first floor offices with the
units benefitting from allocated
parking, cycle storage, on-site
CCTV and secure gating.

Ranging from 280 to 657 sq ft
Acorn Enterprise Centres units
are available by way of inclusive
licences and offer flexible easy-in
– easy-out occupation terms.
Daniel Rawlings of Goadsby
comments ‘Acorn Enterprise
Centre answers demand by
offering modern office and
business/workshop units through
a range of sizes on flexible
inclusive terms’.
For further information or to
arrange a viewing please contact
sole agent Goadsby Commercial,
Daniel Rawlings 023 8022 7337.

The strategically-located Solstice
Park in Amesbury will soon be
home to a new big name builders’
merchant.
Travis Perkins is to develop a
10,000 sq ft facility on a 1.75acre plot at the rapidly-growing
multi-million-pound industrial
and distribution hub in Wiltshire.
The yet-to-be-built unit is on
the section of the 160-acre park
known as EOS, where more
development is in the pipeline.
For NRG Developments has
also recently acquired 1.3 acres
there to speculatively develop
36 units ranging from 1,500 sq ft
to 3,000 sq ft, subject to
planning. These units will
be ideal for trade counter
occupiers and small to
medium sized occupiers
looking to buy or rent.
David Fahie,
Development Director
at Amesbury Property
Company, which has
developed Solstice Park,
said, ‘With so much

development happening around
Amesbury – both new housing
and the massive expansion
of the Army Garrisons – Travis
Perkins has stolen a march on the
competition by becoming the
first full service builders merchant
in the area.’
Solstice Park is an established
160-acre business park situated
alongside the A303 dual
carriageway. It offers strategicallylocated development
opportunities for industrial,
distribution, trade, roadside, and
office users.

+ www.solsticepark.com

Costs

If an employer refuses a request for flexible working, the
employee cannot make another request for at least six
months.

We recognise the importance of being transparent in
relation to costs and can often agree costs limits if you have a
particular budget in mind.
Dibbens provide a free half-hour initial consultation which
can be in person or on the telephone and can discuss various
funding options with you.

What If I Am Disabled?
Employees requesting flexible working by reason of their
disability are protected by the Equality Act 2010 and a
slightly different procedure applies to them.

Please call Anna Curtis for further information or to
arrange an appointment on 01202 882456.

Wimborne 01202 882456


Family Matters



Trusts



Conveyancing



Accidents



Making a Will



Lasting Powers of Attorney



Commercial Property



Litigation



Probate



Mental Capacity Law



Employment



Tax Planning

Email: wimborne@dibbens.co.uk
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+ THE CONSULTANT

A one-stop shop...

for press releases and photography guaranteed to get you noticed
Rowan White Photographic telling stories in pictures and words for 29 years

Nuffield industrial units
to be modernised

Mike Higgins, Site Manager, Greendale
Construction Ltd; Chris Kane, Director,
Greendale Construction Ltd start work
on the Nuffield Industrial Estate units

After the successful
completion of five industrial
units covering a total area of
10,600 square feet at Bailie
Gate, Sturminster Marshall,
for the Birchmere Group,
Greendale Construction Ltd
has been awarded a further
£450k contract to complete
the refurbishment of 17
units at Nuffield Industrial
Estate, Poole.
Units 5-21 at Morris Road
will benefit from a general
modernisation including
new cladding, roofing,
flooring, internal decoration
and upgraded electrics.

RESIDENTS INVITED TO
CANFORD PARK PUBLIC CONSULTATION

A series of public consultations for the proposed Canford Park
development will take place throughout Poole during September.
The land, which is situated to the west of Bearwood and to the east
of Merley, was one of the sites identified in the Borough of Poole’s
recent Local Plan Review. The proposed mixed-use development will
include:
Around 2,500 new homes. 40% of these will be affordable which
will include homes for first time buyers as well as shared ownership
properties. The other 60% will include a range of family homes
aimed at those moving up the property ladder.
A new business park which will provide around 100,000 sqm of
new employment premises which will host around 2,800 jobs and
contribute £146m to the local economy each year.
A new local centre providing new shops, services and community
facilities as well as a new primary school and playing fields.
New infrastructure including pedestrian and cycle routes, together
with high frequency bus services
In addition, the whole development will be situated adjacent to
86 hectares of open space and parkland (which is approximately the
size of 116 football pitches). This land has previously been in private
ownership and will open up public access to the River Stour.

+ www.canfordpark.co.uk
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Are you ‘playing below the
line’ and using Brexit as an
excuse in your business?
Following the Brexit vote there
has, inevitably, been a measure of
uncertainty and instability.
However, Shweta Jhajharia of
The London Coaching Group has
noticed some businesses taking
‘advantage’ of this instability
to justify their decisions. For
example, one of Jhajharia’s clients,
which provides bespoke language
training to many large corporates,
had a training contract cancelled.
‘Conserving budget as a result
of Brexit’ was the reason given.
Another client was considering
sacking a less-than-satisfactory
employee and telling them that it
was due to Brexit that they wanted
to ‘downsize and regroup’.
These are all examples of the
‘Brexit Excuse’ – using Brexit to
justify decisions that in reality
have little to do with leaving the
EU. Jhajharia calls this playing
‘below the line’. The line separates
people who are succeeding
and will continue to do so from
those who are failing, or who are
succeeding right now but are
unlikely to be able to maintain
that success.
Being above the line means
taking hold of the OAR and
paddling upstream – you rely on
Ownership, Accountability and
Responsibility. What this means is
that you actually do the things you
say you are going to do (you are
responsible for your work); that
you are the one accountable for
the results of not only your own
work, but also of the people and
business that you manage; and
finally that you take ownership of
your work, your business and your
life – and fully claim them as your
own.
However, when you play below
the line, you lie in BED, playing the
hurt victim – you rely on Blame,
Excuses and Denial. What this
means is that when something
goes wrong, there is someone
else to blame – the government,
competitors, business partners. It
means that if you do not achieve
what you want to achieve, you
find a ‘reason’ for why that didn’t

happen – namely, an excuse – and
it does not help you get any closer
to the goals you have set.
The Brexit Excuse is below the
line. You are using an excuse and
placing the blame elsewhere,
instead of stepping up with
some real analysis on the areas
and responsibilities you are
accountable for and taking
ownership of the decision you
make.
If you need to fire an
underperforming team member,
then you should make sure you
have done everything in your
power to upgrade that employee,
and then take ownership of firing
them because it is for the best
thing both for the employee and
the company. If budgets need to
be reduced, then that decision
should come from a genuine and
thought-through requirement,
which you have discussed with
your bookkeeper or accountant
and understood your financial
documents properly, not because
of potential and unsubstantiated
uncertainty or fear.
It may end up being that
the effect of Brexit will mean
jobs need to go, or relocation
is necessary, or you need to
change your team’s training
programme. But if you are using
the uncertainty of what might
happen due to Brexit as a reason
for a decision you make in your
business then you may want to
pause and have a think – are you
falling below the line?
Even if you are staying above
the line when it comes to Brexit,
it is likely that you will, if you
haven’t already, face vendors
and clients who are likely to
use the Brexit Excuse to try and
see what else they can get out
of you. You need to be able to
rebuff these justifications without
losing business. That’s why it
is more important than ever
to train yourself in negotiation
skills, so you can easily protect
your business and stay on your
trajectory of success despite the
uncertainty of the economy.

For all your photographic requirements from Architecture to Web, from Conference to PR
A coffee and a chat will cost you nothing... ‘One call to me and I’ll come to you.’
Contact Noel White on 01202 518618 or e-mail: noel@rowanwhite.co.uk

Studio 2 Media Celebrates 10th Anniversary
10 years ago, Rob Smith was a
full time radio presenter with
2CR FM (now Heart), hosting the
Drive Show.

higher education establishments.
Currently Studio 2 Media is working
with Bournemouth University, one of
the UKs fastest growing universities, to
supply video content for its website.

In 2006 YouTube was only a year old
but Rob could see the direction video
was taking so took the bold step to set
up Studio 2 Media, a full service video
production company, in October of that
year. Now after 10 successful years his
company is about to celebrate its 10th
anniversary.

A University spokesperson
commented, ‘ These ( the videos) have
taken us up to a new level and they
show how good a film can be when
done properly – the best last minute
budget I ever spent!’.
And, to reinforce the quality
and care Studio 2 Media provides,
Daniel Harvey, a care home owner,
commented, ‘ I cannot reiterate
enough how impressed we were with
the video brochure that Studio 2 Media
Ltd made for our company. We have
been inundated with comments by
people saying how fantastic the video
looks. Rob is extremely personable and
provides a professional and unique
service that is without a doubt value
for money. We would not hesitate to
recommend him’.

Rob commented, ‘To be celebrating
our 10th anniversary is a fantastic
achievement, especially as I started
the business based solely on intuition.
YouTube is now the second most
searched website in the world! Better
computers and editing software have
made it easier and more cost effective
to produce video content, which in
turn has made it more accessible to
businesses to promote themselves in
a way that is different to that of their
competitors, the majority of which, back
in 2006, were still using traditional print
advertising’.

Video offers great value for money,
as once it is produced it can be used in
lots of different ways and as often as
is required. Although most content is
produced for web use, other significant
uses are phones/tablets where video
footage can be used to show potential
clients, Facebook, Twitter, email newsletters,
award ceremonies, exhibition stands etc etc.

He continued, ‘Effective video can only
be produced by starting with a good
Rob Smith
idea and by working closely with the
client from the outset. This approach enables
Animations, 2D animation as well as using 3D
us to develop the project with the client’s
modelling. 2D and 3D in particular are a great
full cooperation, to be cost effective and on
way to promote a clients latest products and
budget, and to achieve the desired outcome’.
services.
Clients enjoy working with Studio 2 Media
because it offers all aspects of providing
creative video solutions, with expertise
across the entire production process, from
formulation of the project to filming, in HD,
with 4k as an option, and from full audio
facilities to editing. Attention to detail is
paramount and to this end all cameramen
in the team have a wealth of experience
and have worked at the highest level, for
companies such as the BBC, ITV and Sky.
Rob also understands that a poorly shot,
and/or edited video can damage a client’s
brand, and by using the best camera operators
and filming techniques to deliver broadcast
quality video, he ensures that the viewer will
be fully engaged with the content.
As well as corporate videos Studio 2 Media
is able to offer both aerial and underwater
footage, Time-lapse videos, Whiteboard

With his background in professional
broadcasting Rob is also able to provide
podcasts, audiobooks, answerphone messages
and is available to compere live events, as well
as having created Studio 2 Medias own radio
station. It has been running for 2½ years and
can be accessed free via a computer, tablet
or smartphone, and can be listened to live
on their website, iTunes, the Tunein app and
also YouTube. In fact, anyone who has taken
a City Sightseeing tour around Bournemouth
or Poole will have heard Robs voice, as Studio
2 Media researched, wrote and edited the
commentary, and provided most of the
voiceover for the tour.
Clients over the years have included
everything from a rock star to an ex
premiership footballer, from radio stations
to insurance companies, and from local
authorities and care homes to schools and

Although Studio 2 Media is based in
Christchurch its client base reaches across
the whole of the UK. If you have any project
that you would like to discuss then Rob offers
a free, no obligation consultation, and it is
only by working closely with clients that has
ensured Studio 2 Medias continued success.
To arrange a free, no obligation
consultation, please phone Studio 2
Media on 01202 479434 or by
e-mail rob@studio2media.com
To find out more about Studio 2 Media
visit www.studio2media.com
Or
Radio Station www.radiopod.co.uk
You Tube www.youtube.com/studio2media
Facebook www.facebook.com/studio2media
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Culinary success for
The Bournemouth & Poole College
A past student of The
Bournemouth & Poole
College has achieved
culinary success and is now
the Group Executive Chef
at London’s Duck & Waffle.
Daniel Doherty graduated
from the Specialised Chef
Scholarship (a three year
advanced apprenticeship)
in 2003. Over the last
13 years Daniel has
received many culinary
achievements and has
been honored in the form
of prestigious awards
and accolades within the
catering industry.
The Bournemouth
L-r: James Morrell, Sous Chef; Alex Emery,
3rd year Specialised Chef; Daniel Doherty,
& Poole College is the
Group Executive Chef; Tom Cenci, Executive largest apprenticeship
Chef; Megan Takeda, Chef De Partie; and
provider in Dorset and
Toby Ferguson, 2nd year Specialised Chef
manages the course in
partnership with the Royal Academy of Culinary Arts.
Commenting on his achievements, Daniel Doherty said, ‘I would
encourage anyone who is thinking about applying for the Specialised
Chef Scholarship at The Bournemouth & Poole College to fully believe in
themselves and just go for it. The Academy is widely recognised as the
premier association of chefs, and training received is therefore of the
highest standard.’

Tasty business for
Sibbett Gregory
Acting on behalf of
an institutional client,
Sibbett Gregory has
let Unit 6, The Triangle
to a new Italian
gelato café trading as
‘Lollipop Gelato Lab’.
The operators behind
the venture include
3 Italian master
ice cream makers
including Mr Ballo
Gioacchino Vito, who Lollipop Gelato Lab
has been a master
ice cream maker since 1996 and has run ‘Lollipop Gelateria’ in Sicily for
20 years. The new café offers 30 different types of handcrafted ‘gelato
italiano’ as well as crepes, waffles, coffees and many other typical Italian
sweets. Since opening the café has received rave reviews and has seen
customers queuing outside the entrance.
In addition, Sibbett Gregory has let the former K’s Café in Swanage
to Harry Ramsden’s, and acting on behalf of a private client, Sibbett
Gregory has concluded the letting of an attractive restaurant fronting
Wareham’s historic quayside. The grade 2 listed property, dating back to
the mid 18th century, has been let to an established restaurateur who
has undertaken an extensive refurbishment of the property. The new
restaurant recently opened trading as ‘The Italian Kitchen’.
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McDONALD’S CREATES JOBS
IN ANDOVER
Local McDonald’s franchisee Steve Radford has recently
opened a new restaurant in Andover and as a result helped
create 75 new jobs for the local community.
Andover has been given a significant investment boost with
the opening of a new McDonald’s restaurant on New Street. The
restaurant opened its doors for the first time on 18th May with a
soft launch. The new restaurant created 75 new jobs for the local
community.
The New Street restaurant also includes the latest offering
from McDonald’s – the option of table service. With table service,
customers will be able to order from the new digital menu kiosks
and have the option of getting their food delivered direct to their
table, taking the stress out of ordering and then finding a table when
carrying food.
La Mamma 1p:Layout 1
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Presents our...

Gala ball
Saturday 26 November 2016
Lighthouse, poole

Drinks Reception, Three Course Meal
& Entertainment
Kindly Sponsored by:

01202 718266 fundraising@diverseabilities.org.uk diverseabilities.org.uk/galaball

Creative and
Print Sponsor:

+ AUTOMOTIVE INDUSTRY
L-r: Ian Luckett,
David Luckett
and Steve Luckett

New car demand
level in July after
positive start to
2016
 Passenger car demand sees
small increase in July as UK
registrations rose by 0.1%.
 Demand for AFVs remains
healthy up 24.7% but still small
market share.
 Monthly car registrations
level off after record 2015 and
strong early 2016 growth.
UK new car registrations experienced a
moderate increase in July, up 0.1% for
the month, according to figures released
by the Society of Motor Manufacturers
and Traders (SMMT). 1,599,159 new cars
have been registered so far this year,
putting demand in the year-to-date 2.8%
higher than for the same period in 2015
following a strong first quarter.
July followed the trend seen
throughout this year whereby lower
private registrations were offset by fleet
purchases, which increased by 5.0% this
month. Demand for alternatively fuelled
vehicles remained remarkably strong
with 24.7% more registrations compared
with the same month in 2015.
Mike Hawes, SMMT Chief Executive,
said, ‘After a healthy start to 2016 and
record registrations in 2015 the market is
showing signs of cooling. The automotive
market is a vital part of the British
economy and it’s important government
delivers the economic conditions which
instil business and consumer confidence.
With low interest rates, attractive finance
options and exciting new models coming
to the showrooms, the market still has
lots to offer customers.’

Kia’s first
dedicated hybrid
Kia is shaking up the world of hybrid
vehicles with the launch of the allnew Niro. It’s available at Westover Kia
in Ferndown and Salisbury from just
£21,295.
Niro combines the popular styling of a
compact crossover vehicle with the low
emissions and high fuel economy of a
hybrid. With CO2 emissions as low as 88g/
km and a fuel economy of up to 74.3mpg,
combined with a generous level of
specification, the Niro looks set to appeal
to Dorset’s savvy car buyers.
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Road test: Honda HR-V
by Tim Saunders

When the Honda
HR-V arrives on
my doorstep
(it’s a tough job
being a motoring
journalist) I was
very pleasantly
surprised. You
see I remember the original HR-V in production
from 1999 to 2006, which looked, frankly,
strange. It was a quirky vehicle that didn’t really
look comfortable in itself and quite boxy, too.
This second generation model is a veritable
delight. It’s curvaceous and sexy and extremely
youthful looking no doubt enhanced by its
pearly white finish. First and foremost it is a
sports utility vehicle (SUV) but I would go as
far as saying that it is one of the most stylish
I have had the pleasure of driving. Head on it
looks fresh; I like the curvaceous front end and
from the rear there is a hint of the frog about it
thanks to its slightly arched back.
Like its smaller sibling, the Civic, the side profile
suggests that it is only a three door thanks to
the use of the neat concealed door handles.
But of course it is not, it’s a five. Manufacturers
are really raising the bar when it comes to
alloy wheels these days too and Honda is no
different, there is a very flash set that certainly
enhances the overall look.
Step inside and there is a feeling that the
driver and occupants are one step ahead
of the competition. For instance, select the
temperature and fan speed by touchscreen –
the first time I have come across this. But I find
this slower to react to my requirements than
traditional buttons and switches when driving
because it is necessary to be quite precise and
inevitably when keeping their eyes on the road,
the driver cannot be.
Supportive black leather seats provide a luxury
feeling to the interior. The panoramic glass roof
not only allows a huge amount of light into the

otherwise dark cabin but it also incorporates
a tilt/slide electrically operated sunroof; this
is quite unusual because often manufacturers
seem to just include a glass roof but no sunroof.
There is also an electrically sliding cover.
A choice of two engines: either the 1.5-litre
petrol or the 1.6 turbo diesel; the test vehicle is
fitted with the latter. The typical diesel rattle is
present on start up but most drivers won’t mind
this when they can travel over 600 miles on a
full tank.
To drive, the HR-V generally feels a capable
vehicle and not too large. However, it can be
easy to misjudge its width despite the lane
departure device that bleeps if the driver goes
over the middle of the road.
The thin manual gearstick is a novelty and
positively adds to the driving experience,
making selecting any one of the six gears
thoroughly enjoyable. It is a good decisive unit.
There is a centre armrest in the front and a
folding one in the centre rear. And there are
plenty of cupholders, too.
My daughters quickly discover that there are
buttons on the side of the front headrests that
if pushed allow them to move the headrests.
Where would I be without them? I cannot lock
Heidi (2) in the car while I fetch her car seat
because she sets the alarm off…
A sizeable boot makes light work of most loads
and there is plenty of legroom front and back.

Lucketts celebrates 90 years in business
The year was 1926. George V was on the
throne, Queen Elizabeth II had just been
born and in Hampshire, a company by
the name of Lucketts was created. Now,
90 years later, Lucketts is celebrating nine
decades in business and is still owned by
the same family.
Today the coach and travel company, based in
Fareham, employs more than 320 people and
has almost 130 vehicles, ranging from six seater
chauffeur driven cars to 63 seater luxury coaches,
in its ever-growing fleet.
Lucketts works with some of the biggest names
in business and tourism, counting global financial
institutions and government departments among
its clients. It owns two other brands – Coliseum
Coaches and Worthing Coaches – and also runs
over 100 journeys each day for National Express.

Yes, I do like this HR-V.
Watch the video at www.testdrives.biz

Honda HR-V
New price: £17,995 upwards

Facts at a glance

Top speed: 121mph
0-60mph: 10.2secs

Power: 188bhp
Economy: 70mpg
Harry Luckett with one of the company’s early
haulage vehicles
While Lucketts is now a major player in the coach
and travel industry, the firm started from humble
beginnings back in 1926 when it was founded
by Harry Luckett as a haulier to transport goods
around the Solent. The company made its move
into passenger transport when David Luckett,
Harry’s son and the current Chairman, said, ‘It
would be easier to transport things that can walk
on and off by themselves!’ He bought the first
coach in 1973 and the rest is history.
Over the decades Lucketts has expanded steadily
and is now one of the largest operators in the UK,

offering coach hire services for schools, businesses
and private groups and its holidays and day
excursions in the UK and Europe.
David Luckett, who has been in the Lucketts
business for 53 years, says the fact the company
has always been an independent, family owned
business has played a big part in its success over
the last 90 years.
He said, ‘It means we can be very flexible and
bring in changes and innovations very quickly.
Just this year for example we’ve invested £1.6m in
seven new coaches to ensure we have state of the
art vehicles with high comfort levels. The quality
of facilities on board has become one of the most
important things to passengers over the last few
decades so it’s been a huge focus for us.’
Every year Lucketts’ coaches travel more than
8.4 million miles to destinations as far afield as
Austria, Italy and Spain. In the last year alone the
company carried tens of thousands of holiday
and day excursion passengers. As part of its 90th
anniversary celebrations it has been running
special deals on day trips in the UK, with offers
including trips to Windsor, Portobello Market or
Canterbury for £19.26.
David Luckett, whose sons Ian and Steve are
joint Managing Directors of the company, said,
‘We’re incredibly proud of our heritage and to have
stood firm through so much change over the last
90 years. We’ve survived a world war, the energy
crisis of the 1970s and a number of economic
recessions and key to that has been listening to
our customers and striving to provide the best
quality.
‘Now is an exciting time for us as we look ahead
to further growth and evolve from being the
family-run local operator we started as to an
industry-leading regional operator with a family
ethos.’

Lucketts timeline
1926: The company is started
by Harry Luckett, the current
chairman’s father, as a haulage and
storage business
1958: The current chairman, David
Luckett MBE, joins the firm.
1966: After Harry dies suddenly,
David is thrust into the managing
director role to drive the business.
1976: David buys the company’s
first coach, believing it would
be easier to deliver, in his words,
‘things that can walk on and off by
themselves’.
1980s: Steve and Ian join the
firm and the coaches begin to
outnumber the haulage fleet. It is
clear which direction the company is
heading in.
2005: Worthing Coaches joins
Lucketts as the company’s
expansion across the south coast
begins in earnest.
2006: Lucketts takes over Flagship
buses, based in the Eastbourne area.
2009: Lucketts Group wins the
National Express coach contract for
routes up to London and Gatwick.
2012: Southampton firm, Coliseum
Coaches, is added to the Lucketts
stable.
2013: Continued growth and
success allows Lucketts to expand
its headquarters in Fareham and
increase its vehicle fleet
2015: Lucketts announces it
invested £2m in its fleet between
summer 2014 and April 2015

T: 01329 823755 | W: www.lucketts.co.uk

2016: Lucketts celebrates 90 years
in business and is voted the UK’s
best coach operator for groups.
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New networking
masterclass
announced

Lorna Trent
Networking is a great way of
building new connections and
spreading the word about your
business, finding new customers
and sourcing new suppliers, but
do you attend the many business
events and feel you’re not being very
successful?
Business woman and CPD training
provider Lorna Trent launched
Parrot, a networking company
created to maximise the success
of networking for business owners
and leaders in the Dorset region.
Parrot has announced that the first
Networking Masterclass is to be held
at the Dudsbury Golf Club, Hotel and
Spa on the 22nd September 2016.
‘This masterclass is for business
people who would like to get better
results every time they network,’
said Lorna. ‘There’s a lot more to
networking than just turning up and
being pleasant to people at an event.’
The interactive masterclass
will take a close look at what to
do before, during and after a
networking event, using examples
of how successful networkers in the
region achieve new business from
their networking, tips on the ‘dos and
don’ts’ that can dramatically affect
the results of networking and how to
make sure people do business with
you and not your competition.
‘Why would you leave your
networking results to chance? The
cost of attending meetings, lunches
and other events can quickly mount
up so make sure you are investing
this money wisely.’
For the list of masterclasses visit
www.parrotenterprises.co.uk
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High-flying banker shares success
with networking group
Top banker Julie Baker shared the secrets of her
success when she addressed a new networking
group for female professionals. Julie, Head of
Enterprise for NatWest/Royal Bank of Scotland
Business Banking, was guest speaker at the second
meeting of the Wessex Women’s Professional
Networking Group.
The group was launched earlier this year by Erin
Davis, Tax Director with chartered accountants
and business advisers PKF Francis Clark. More than
30 female professionals, including accountants,
solicitors, chartered surveyors, independent
financial advisers and bankers, attended the event
at the Grasmere House Hotel in Salisbury. They
came from Dorset, Hampshire, Somerset and
Wiltshire.
Julie’s presentation, called ‘Having a successful
career in a man’s world’, described her career
path to a senior role at NatWest. She outlined the
factors that helped including a willingness to step
outside her comfort zone, having key supporters
within the business and finding innovative ways of
juggling a demanding career with a happy home

WIN

Visitors to the exhibition have an exciting
opportunity to try an electric bike and, better
still, to have an opportunity to win a FreeGo
Electric Bike of your own. FreeGo is the UK’s
premier manufacturer and supplier of electric
bikes and is based in our region. FreeGo will be
showcasing its latest range at the exhibition’s
Electric/Hybrid Vehicle Arena.
Visitors to the event will also be able to see a

L-r: Elaine Wilkins, PKF Francis Clark; Julie Baker;
and Erin Davis, PKF Francis Clark
life and bringing up two children. The next event is
on Thursday 13th October at the Grasmere House
Hotel, Salisbury.
Afternoon tea will be followed by a presentation
from Anita Marsh, of House of Colour. She will be
explaining how wearing the right colours help to
better express personality and build confidence.
Anyone interested in attending should contact
Erin at erin.davis@pkf-francisclark.co.uk

range of electric/hybrid
cars and vans, as well as
tour the indoor exhibits
offering 100 different stands, a keynote speaker
platform, book a training workshop or attend the
one-day conference.
Organiser, Lynda Daniels says, ‘The event holds
something for every organisation, as well as for
those eco enthusiasts keen to look for new ideas
and suppliers.’
The Big Green Event is brought to you by
The Southern Sustainability Partnership in
association with Green Business Dorset.

BUSINESS NETWORKING OPPORTUNITIES
FOR COWORKERS
COWORKIES, an online platform that connects
coworkers and improves the experience of
coworking for space owners and members, is
planning to expand in a fast growing sector
that now consists of more than 7,000 coworking
spaces globally and a community of over half a
million people. By 2018 it is expected that this
number will rise to more than 37,000 coworking
spaces and a community of more than two million
people*.
COWORKIES was launched this year by Pauline
Roussel, Nikola Velikov and Dimitar Inchev and

Impact of Brexit has yet to damage the high street but
retailers must be prepared for if, or when, it does.
Retail figures from July show the warmer weather helped consumers
spend more in comparison with last year, despite concerns over
spending following Brexit. Figures from the British Retail Consortium
(BRC) and KPMG show a jump in sales of 1.9%, despite overall consumer
spending dropping by 1%. The long term impact of Brexit is yet to be
seen, but in the first full month from the referendum, consumers are still
out there spending money.

A FreeGo Electric Bike
at The Big Green Event

The Big Green Event takes place at the
Hilton Ageas Bowl, Southampton on the
20th September 2016 from 9.30am to
6.30pm.

Consumers weather the fear of Brexit Click and Collect launched for
to boost retail spending in July
green fingered customers

currently has 50 coworking space partners across
10 international cities which include Milan,
London, Barcelona, Berlin, Sofia, Ljubljana, Paris,
New York, San Francisco and Taipei. The platform
helps entrepreneurs find the right space where
they can meet and work with like-minded people,
share work opportunities, discover and exchange
products and ideas.

+ http://coworkies.com
*Source: https://bisner.com/blog/post/the-rise-of-thecoworking-market

‘The initial doom and gloom of Britain’s decision to leave the EU was
felt within the political and economic worlds, but so far, consumers
have seen little impact. Global retailers have yet to put up their prices,
summers sales are still going on and the warm weather seen in July all
led to consumers spending more compared with last year’, says Andy
Burton, CEO, Tryzens. ‘With holidays to the continent proving more
expensive because of the weak sterling, Britons are choosing to holiday
at home and foreign tourists are flocking to our cities, both serving to
increase sales figures.’
‘The strong consumer confidence is not only a boost to the economy,
but also to retailers who must now be on top of their game to entice
‘staycation’ Brits and holiday makers from abroad. With overall shop
prices seeing a deflation of 1.6%, retailers are cutting prices or
increasing promotional activity to help draw in the crowds. Increasingly
consumers are turning to technology to research and buy items, with an
average weekly spend online of £963.8m in May,’ continued Burton.
The report however was not all positive with a 50% decrease in
consumers’ confidence in their ability to spend on non-essential items.
Little material impact has been felt by most households in the aftermath
of Brexit but that has not stopped many from beginning to tighten their
purse strings in anticipation of economic downturn. In addition, there
is growing coverage that larger capital spending, most notably around
home purchases and moves, are feeling a negative impact as people
remain uncertain on the wider risk of property price trends, again
however, this has not impacted on discretionary spending as yet.
‘With the potential for downturn, retailers will naturally be looking to
ensure their offering is attractive, their customer experience positive
and their online service watertight in order to keep consumers happy,
loyal and engaged. Retailers must leverage all of the analytics available
to them via their online retail sites in order to make informed and
targeted improvements that benefit consumer engagement and drive
overall financial returns. For example, there is increasing evidence that
sites with richer content and who have personalisation techniques
deployed perform better by encouraging more frequent repeat visits
and purchases, higher value purchases and increased basket sizes,’
concluded Andy.
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L-r: Joelle Campbell, Lewis Newton and Emily Kidgell with the Click and
Collect page and Gift Vouchers that can be purchased online.
The Christchurch and Wimborne Stewarts Garden Centres have
launched a Click and Collect service on their website and also the
opportunity for customers to order by post a range of gift vouchers,
and tickets for various talks, demonstrations and events. Terry Head,
Stewarts Director of Retail and Marketing says that the project was
managed by a team from the businesses’ younger employees.

+ www.stewarts.co.uk

Online retail prices fluctuate
throughout the week
A new study by price comparison site, idealo.co.uk, has revealed
that making internet purchases at the start of the week can save
consumers up to 18% compared to shopping online at the weekend.
The research suggests that a lack of awareness about the highly
flexible nature of online prices, and a lack of thorough research on
product prices often leads to consumers missing out on the best
deals.
Online retailers are thought to be cashing in on their
understanding of our consumer behaviour. Aware that people are
more likely to place their orders over the weekend, shops use a
dynamic pricing strategey which sees prices marginally increase
between Friday and Sunday, and then return to a lower price again at
the start of the week.

SPECIAL FEATURES
NOVEMBER/DECEMBER
Copy by 14th October

Christmas Crackers • Relocation
I T Experts • Employment Issues
Made in Britain • Celebrating Success
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Woods Furniture wins
best retailer award
Tracie Beardsley

Fab Frocks Q&A
Credit: John Gurd

Kiera Bradley, 17, from Christchurch is
a retail apprentice with Bournemouth’s
multi-award winning occasionwear
boutique Fab Frocks of Westbourne.

L-r: Mike Andrews, Matthew Evans, Laura Hansford, Andy Holder from
Fleetline and Sam Deeble
Dorchester’s historic furniture and home accessory store, Woods
Furniture has been named the Best Overall Retailer at the Dorset Echo
Industry Awards. The awards ceremony took place on Thursday 7th
July at Weymouth College and brought together the best businesses in
the DT postcode sector. The awards recognised Woods Furniture for its
quality stock, excellent customer service, value for money products and
welcoming environment.
Started by George Wood in 1875, Woods Furniture is one of
Dorchester’s longest-standing retailers.
The business has been awarded the best overall retailer in the area,
due in part to a ‘White Glove Delivery Service,’ which has made its
quality and value for money products available to customers across
the south. The easy-to-use ‘on-line store’ is supported by a
10,000 sq ft shop space, featuring beautiful and accessible displays,
between premises on 34 and 35 High East Street, Dorchester.

+ www.woods-furniture.co.uk

Just Shutters celebrates
a decade of success
From a Southbourne spare room to 13 franchises and 125
towns and cities across the UK. Just Shutters is celebrating 10
years at the top of its field!
Grown from humble beginnings, husband and wife team
Chris and Helen Rocker began the Southbourne-based
company from their spare room on Carbery Avenue in 2006.
The idea was simple; to provide the best possible shutters,
expert advice and installation, together with outstanding
customer service. It is these three qualities that have been
at the heart of the company as it has flourished and grown,
now with 13 franchises and covering 125 towns and cities
throughout the UK.
Business Manager Simon Osterloh tells us what we can
expect from Just Shutters over the next decade; ‘Just Shutters
core ingredients are just right, we have a model that is perfect
to replicate and an exceptional package for our franchisees,
this enables us to attract great people and help new areas get
off the ground extremely quickly! I am certain the future will
see a Just Shutters in every region of the UK.’

+ www.justshutters.co.uk
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Q What attracted you to a retail apprenticeship scheme?
A I wanted to go into retail when I left school. I’ve always liked the idea

of working in a shop and love dealing with people. I didn’t want to go to
college full time but wanted to get more qualifications after my GCSEs
as well as get out into the working world.

Q

How are you finding the experience of going to
college and working ?

A

It’s a perfect balance for me. Going to Bournemouth and Poole
college one day a week breaks up my working week and allows me to
meet other people my own age and share experiences and knowledge.
Having the support of a mentor and tutor who comes and sees me in
the workplace and checks my coursework is also really helpful.

Q

What achievements do you feel most proud of in your
first year as a retail apprentice?

A

I’m getting a real buzz out of being able to sell to people and help
them find their perfect outfit for the most important day in their life. I
feel really proud when I can help a lady get kitted out top to toe – find
her an outfit, hat, shoes and handbag. It’s great to see people going out
of the boutique so excited about their outfit.

Q

What’s been the biggest change for you moving from
a school to a work/college environment?

A I’ve had to grow up. I feel like I’ve really matured since I joined Fab

Frocks at 16. You have to be more independent and think for yourself
in the workplace and at college. You are responsible for your own
successes and failures and get out of the experience what you put in to
it.

Q What’s the next stage for you?
A I’m about to start Level 3 Retail Management which takes a broader
look at the many aspects of running a retail business.

Q And your future?
A I’d like to stay in retail and definitely within the fashion sector. I want

DESK DUSK
TO

DRESSES FROM JUST £55
IDEAL FOR THE OFFICE AND
NETWORKING EVENTS

A UNIQUE SELECTION OF
EVENING & COCKTAIL DRESSES
STARTING FROM JUST £55

to build on my fashion retailing experience and eventually would like to
manage a big department store or perhaps have my own business.

Tracie Beardsley, Co-Owner at Fab Frocks
How has taking on a retail apprentice helped your
business?

Q

A It’s allowed us to have another valuable pair of hands which has

freed me and my business partner up to do more strategic work on the
business behind the scenes.
We are also benefitting from Kiera’s college input. She has done
various customer feedback surveys such as opinions on our visual
merchandising and we have been able to utilise that information to
enhance our window displays and make them more effective.

SHOP ONLINE AT FABFROCKS.COM
WWW.FABFROCKS.CO.UK

@fabfrocks

/fabfrocks

17 Seamoor Road Bournemouth BH4 9AA
01202 765352

/fabfrocksuk

/fabfrocks

SEPTEMBER/OCTOBER 2016 www.bizmag.co.uk | 31

Find out why Blue Chip are
Yamaha WorldSBK’s #1
Transformational IT projects from Blue Chip

“Blue Chip listen to our business needs, and every time we work with them it feels
like they are advising us, not selling to us. We can focus on the important business of
winning races, safe in the knowledge that our IT is being handled by experts, 24/7.”
Paul Denning - Pata Yamaha Official WorldSBK Team

Visit our new website: www.bluechip.com

