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Switch off from work 
Many senior leaders in British and Irish SMEs struggle to maintain a 
healthy work/life balance and never switch off from work, according 
to the latest Close Brothers Business Barometer research.

Aside from time spent in the office, some decision makers are 
available 24/7 thanks to their mobile phone. A third (33%) say that 
they never turn it off, and a further 29% only do when on holiday.

July/August is when many of us plan to take a holiday allowing time 
to re-evaluate our work/life balance.

The main office of ‘The Business’ magazine closes for summer 
holidays 8th–19th July.

The next edition is September/October:
News stories by 9th August.
Advertisements by 16th August.

I hope everyone is able to find some time to switch off from work 
this summer.
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coNVEYANciNG tEAm 

Gales Solicitors in Bournemouth 
has a new conveyancing 
team in place, led by Head of 
Conveyancing, Adrian Randall.  
Adrian is joined by Executive Roz 
Keenan, Secretary Stefanie Wyatt 
and Senior Secretary Christine 
Weekes.
Senior Partner Matthew Moore 
advised, ‘Since our merger with 
Robert Wrynne Solicitors in Tuckton 
in 2018, we have revamped our 
conveyancing team in order to 
handle the larger case load.’

SkY DiVE for 
wiltShirE Air 
AmbulANcE

Leehurst Swan’s Miss Veratau 
took part in a charity sky dive in 
aid of Wiltshire Air Ambulance 
raising over £1,000 for the school’s 
charity. Pupils from reception up 
to year 2 attended Old Sarum Air 
Field to watch as Miss Veratau 
completed the 17,000 ft jump.

A pASSioN 
for trAVEl

Sara Rigby has been appointed 
the new Head of Marketing for 
The Travel Franchise. Based in 
Bournemouth, the company 
together with its travel sister 
arm, Not Just Travel, is one of the 
travel industry’s fastest growing 
businesses. 

SAliSburY SEcuritY 
AND DEfENcE work 
hoNourED
Three Defence Science and 
Technology Laboratory staff 
members have been recognised 
in Her Majesty The Queen’s 
Birthday’s Honours 2019 for their 
scientific support to the incidents 
in Salisbury and Amesbury during 
March and July 2018.
Prof Tim Atkins, Dr Mark Fulop, and 
Dr Sarah Stubbs, have been made 
an Officer of the Most Excellent 
Order of the British Empire (OBE).

hiGh DEmAND for 
tAx SErVicES
DSR Tax Claims Ltd is delighted 
to welcome new Tax Compliance 
Officer, Joanne Priestley, to the 
compliance team. Joanne joins the 
firm of tax preparation specialists 
at a time of rapid growth and 
expansion which has seen the firm 
sourcing new premises in order 
to allow further recruitment and 
expansion.

NEw mD for hAll 
& wooDhouSE

Hall & Woodhouse, the leading 
independent family-owned Dorset 
brewer and Pub Company has 
announced the appointment 
of Matt Kearsey as Managing 
Director. 
After ten years in the business, 
Matt succeeds Anthony 
Woodhouse to the role, who takes 
up the position of Chairman. 

DiGitAl AGENcY DoublES workforcE

L–r: David Lakins, Paul Castle, Adam Montague, Jay-Jaye White, Laura Templeman, 
Toby McConnell, Jamie Homer, Jamie McDonald

Key Digital Agency (previously known as Key Multimedia) has doubled its 
workforce in less than 12 months.
The company, based in Poundbury, has gone from strength to strength 
over the past 12 months and now employs 10 people.
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NEw hEAD chEf 
Emil Donchev, the former Head Chef of Bournemouth’s Queen’s Hotel and 
Sous Chef of the Marriott Meon Valley in Southampton, is only the third 
person to head up the kitchens of the Edwardian, Marsham Court Hotel in 
Russell Cotes Road.

NEw liNE iN EVENtS
Hampshire’s heritage railway, the 
Watercress Line, has appointed 
Katherine Thomas as its new 
Events and Visitor Experience 
Manager. 

NEw trANSActioN

Westover Hyundai Salisbury has 
announced the promotion of Luke 
Doel to transaction manager. In 
his new role Luke heads a team 
of three sales advisors and is 
now responsible for growing and 
developing the sale of finance and 
insurance products.

SupportiNG  
ENtrEprENEurS

Jamie Lane has joined Saffery 
Champness Chartered 
Accountants as a partner based in 
its Bournemouth Office.
Jamie joins from Smith & 
Williamson’s Southampton 
office, where he spent 15 years, 
latterly as a partner, supporting 
entrepreneurs in a wide range 
of sectors including marine, 
recruitment, renewable energy 
and professional practices. 

2 | the BUSIneSS  JULy/AUGUST 2019 JULy/AUGUST 2019  www.bizmag.co.uk | 3

mailto:mail@bizmag.co.uk
www.bizmag.co.uk
www.atreusaccountants.co.uk
mailto:info@atreusaccountants.co.uk
https://bondwilliams.co.uk
http://www.physio-solutions.co.uk
http://www.physio-solutions.co.uk
www.bizmag.co.uk


NEWS SPonSoreD By:

The Secret of Success is not to be a Secret
Tel 01202 874079 • gareth@wordcaster.net

WPR Wordcaster Public Relations 
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We are a local energy consultancy in Dorset having been established for 
over 15 years. We are 100% independent and impartial providing a one stop 
solution for all your business energy needs. 

Are you a builder or developer looking for a simple solution for all utility 
services? Let us project manage and deliver your new connections on time.

frEE services we offer include:
 M Energy Bill Audits
 M Whole of Market Energy Prices
 M Help and Advice with Energy Efficiency
 M Energy Forecasting & Budgeting (HH Data only)

other services include:
 M Reports for Regulatory Compliance 
 M Supplier Disputes and Resolution
 M Energy Surveys via The Carbon Trust

SAVE up to 20% off 
Your wiNtEr billS GUARANTE

ED

Give us a call on 01202 483388

IT ENGINEER is the fastest 
growing job in Britain, with 
demand from employers 
outpacing that for any other 
role, according to data released 
by the wor’d’s largest job site, 
Indeed.

THE CoLEHILL & Wimborne 
youth & Community Centre 
Ltd is one of only 281 charities 
nationwide to have been 
awarded the most prestigious 
Queen’s Award for Voluntary 
Service.

LESTER ALDRIDGE has 
appointed naomi house & 
Jacksplace as its new charity 
of the year after staff raised an 
impressive total of £4,792.49 
over the last year for dementia 
charity, Alzheimer’s Society.

MCkENNA ToWNSEND has 
been appointed to manage 
national and regional Pr for 
the cross-Solent ferry company, 
red funnel ferries.

BUSINESS conditions 
across the services sector 
continued to fall sharply in 
the three months to May, 
with sentiment, business 
volumes and profitability all 
declining, according to the 
latest quarterly CBI Services 
Sector Survey.

GMB, the construction 
union, has revealed that at 
the current rate of growth, it 
will take nearly 200 years to 
achieve gender equality in the 
construction industry.

LyME REGIS’S Marine theatre 
is now a fully licensed venue 
allowing couples to hold their 
wedding ceremony at the 125 
year old theatre.

THE LANDSITE is a new online 
platform dedicated to the 
professional property industry 
it aims to become the go-to 
portal for all businesses and 
professions associated with the 
property world.

+ www.thelandsite.co.uk

THE CoLoUR WoRkS has 
partnered with Digital Storm to 
deliver a full rebrand and new 
website alongside business 
development plans to reach 
£3m turnover.

VISIT www.bizmag.co.uk FOR THE LATEST NEWS

homeworking up more than a 
quarter in last decade 
there are 374,000 more employees working from home than 10 
years ago. Analysis by tUC shows a 27.7% increase in the number of 
homeworkers in the last decade. the tUC estimates that around four 
million more UK workers would like to work from home for at least some 
of their working week but aren’t given the chance.

25th annual Dorset Business Awards 
Businesses entering this year’s awards have the opportunity to showcase 
themselves and gain recognition for their successes and achievements. 
Companies of all sizes are encouraged to enter, along with budding 
entrepreneurs, passionate employees and enthusiastic apprentices.

those entering the free awards do not need to be a member of the Dorset 
Chamber. entrants will need to complete and submit an entry by friday, 2nd 
August. finalists will be invited to the glittering Gala Dinner on thursday, 
28th november  when the winners will be announced.

+ www.dorsetbusinessawards.co.uk

Winners of the Dorset Business Awards 2018

pr agency joins roll of honour 
at heartbeat house

Lee Peck (on bike) with staff from Brightside Personal Training, John 
Munro of Wessex Heartbeat and Lisa Badger from Eric Robinson solicitors

Lee Peck Media will join a roll of honour of the region’s most prominent 
companies by having a room named after it at heartbeat house which is 
adjacent to Southampton General hospital. 

the news comes as the agency renews its contract with Wessex 
heartbeat to deliver Pr and communications for this important cardiac 
charity for a second year. 

heartbeat house is a quiet refuge for relatives when someone they 
love is undergoing treatment in the Cardiac Centre.

Extra Ryanair flights from Bournemouth
Bournemouth Airport 
is flying high after 
landing a raft of extra 
flights from ryanair.  
europe’s number one 
airline has released 
extra flights for the 
october half term to 
destinations including 
faro, Girona, Malaga, 
Palma and Paphos. 

Additional flights 
for the Christmas 
period include Malaga 
and Krakow while an 
extra weekly flight to 
Las Palmas will take off from Saturday 2nd november  to 28th March 
inclusive. Its extended Bournemouth winter schedule also includes 
two further new routes – Dublin, four times weekly, and Prague, twice 
weekly.

the extra flights earmarked for the october half term week and the 
Christmas period add up to 20,790 extra seats.

Petra tou Romiou, Aphrodite’s legendary 
birthplace in Paphos, Cyprus

Prestigious 
national 
award for 
Bournemouth 
agency
Bournemouth design and 
branding agency, We Are 
788, won the client service 
category at this years’ 
the Drum recommends 
Awards for agencies with 
under 40 staff.

the Drum recommends 
Awards aim to help 
companies choose the 
highest quality agencies 
based on client’s ratings, 
rather than award entries, 
and currently contains over 
64,000 ratings for 9,000 
agencies across the globe.

We Are 788 were finalist 
in a total of 11 award 
categories.

+ www.weare778.com

businesses back care lifeline
Dorset Chamber has launched a groundbreaking fund to transform the 
life chances of disadvantaged young people in care. It has founded ‘Dorset 
Chamber Life Skills’ as one of the crowning initiatives of commemorations 
to mark its 70th anniversary in 2019.

the fund will raise money to provide life and employability skills for the 
rising number of young people in care and care leavers aged 13 to 25.

More than £4,000 has already been raised - when the fund was launched 
at the Chamber’s 70th anniversary ball at the Cumberland hotel in 
Bournemouth.Construction company expands 

into Hampshire

Greendale Directors Chris Kane and Maria Seabright

Dorset-based chartered builder, Greendale Construction Ltd, has forged 
ahead with its expansion plans by kicking off four new projects in 
hampshire.

the award-winning firm, who also hold a Gold Investors in People 
Accreditation, will be completing SCoLA re-clads for Whitchurch 
Primary School and Applemore College; repair and refurbishment 
works for Aster housing Association at Acre Court, Andover, and 
refurbishment works at exxonMobil oil refinery, fawley.

4 | the BUSIneSS  JULy/AUGUST 2019 www.bizmag.co.uk | 5

mailto:gareth@wordcaster.net
mailto:rob.cullen@logiksystems.co.uk
www.logiksystems.co.uk
mailto:hello@telnergy.uk
www.telnergy.co.uk
www.thelandsite.co.uk
www.bizmag.co.uk
www.dorsetbusinessawards.co.uk
www.weare778.com
www.bizmag.co.uk


Achieve uk is a boutique agency specialising in
New business Development for a wide range of 
consultancies, Agencies and Service companies

If you’re looking for new Clients, let us get you in front 
of your target prospects!

Contact us now to find out more. 
call 0118 934 4119
www.achieveuk.com

lookiNG for morE cliENtS?

TRAvELoDGE expects to open 
17 new hotels across the UK in 
2019, creating more than 350 
new jobs and growing its hotel 
network to 595 locations in the 
UK, Spain and Ireland.  these 17 
new hotels will be developed 
by third party investors, with an 
approximate investment value 
of £115m.

HASkINS GARDEN CENTRE is 
celebrating its 25th anniversary, 
having officially opened 
its doors in March 1994. 
Chairman Warren haskins is 
also celebrating 50 years in the 
business, after taking over the 
family retail nursery in 1969.

A REPUTATIoN for pushy sales 
tactics and negative online 
reviews are the top reasons why 
drivers would be deterred from 
visiting or buying from a used 
car dealer, analysis by AA Cars, 
the AA’s used car website, has 
found.

SELLERS RETURNED with 
vigour to the housing market in 
May as the Brexit date extension 
gave them some much needed 
breathing space, according 
to the latest Property Supply 
Index compiled by online estate 
agents housesimple.

PooLE-BASED Lewis-Manning 
hospice has been chosen by 
the Dorset high Sheriff, Philip 
Warr, as one of three charities 
that he will be supporting 
during his Shrivel year.

RETAIL SALES in the year to 
May fell at the fastest pace since 
october 2017, according to the 
latest quarterly Distributive 
trades Survey.

+ BUSINESS neWS

LUXURY
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We are the difference between quality and
excellence. Between caring at work and caring

like family, between listening and truly
understanding, and between eating a meal 

and enjoying an experience. If you need help
finding care, we’ll do whatever we can to 

be the difference you need.
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L–r: Mark Machin, Simon White, James Cripps, Jeremy Gill and Mark 
Pollock

Enhanced celebrates 25 years 
of business growth

the hope of a better future 
and chance to succeed in life. 
A ball to celebrate 15 years of 
the Boo Charity is to held on 
27th September 2019 at the 
Lighthouse, Poole.

Simon on behalf of his fellow 
directors thanked all those 

New forest to benefit from 
National parks protectors fund
the new forest national Park Authority has received £10,000 to help 
make woodlands better for wildlife thanks to a new partnership with 
energy bar company Clif Bar.

over a third 
of charities 
exposing 
themselves 
to potential 
internal fraud 
Global leader of background and 
identity services, Sterling, has 
urged charities to ensure they 
have consistent and carefully 
applied background screening 
programmes in place in order 
to avoid the growing threat 
of insider fraud. this comes 
following a survey from the 
company that exposed a worrying 
level of inconsistency amongst 
background screening practices 
across the not-for-profit sector.

the research, carried out in a 
recent webinar by the company 
titled ‘Insider fraud, Cyber-crime 
and Background Checks in the 
Charity Sector’, revealed that 
over a third (37%) of individuals 
responsible for hiring in the sector 
do not have a consistent employee 
background screening programme 
in place. Steve Smith, Managing 
Director of Sterling eMeA, has 
urged charities to recognise that 
the likelihood of insider fraud 
could be significantly exacerbated 
by this approach.

New shop and retail area 

talbot Village trust has donated £225,000 to Chestnut nursery towards 
the redevelopment of its shop and retail area. 

Chestnut nursery is a Poole-based project that uses horticulture 
to provide volunteers with work in a supportive and pressure-free 
environment, aiming to restore positive wellbeing to people with 
mental illness.

the charity has used the trust’s donation to demolish the old buildings 
which have been replaced with a new single-storey shop. the new 
building has been fully-fitted with a renewable energy system and 
behind the shop, there is now a further 743 square metres of available 
retail space.

The team at Chestnut Nursery with the new shop

REIDsteel flies flag for livery hangar
Dorset steel firm John reid & Sons Ltd (reIDsteel) has won a new contract for a major hangar at a south 
west airport. the firm is providing the design, fabrication and installation of steelwork and cladding for a 
replacement aircraft painting and livery facility, which will also be able to accommodate larger aircraft at 
Southend Airport.

It is set to start on site in early July. the new hangar will be used by Satys Air Livery Ltd for its exterior 
sealing, painting, spraying and engineering services.

25 years in business is definitely 
something to celebrate and that 
is exactly what enhanced did 
when the team marked their 
silver anniversary.

enhanced, one of the souths 
most successful technology 
consultants, invited customers, 
clients and staff to a drinks 
reception held at the Italian Villa, 
Compton Acres followed by a staff 
party to thank all those involved 
in their remarkable success story 
which began in 1994.

Simon White, Ceo enhanced, 
spoke passionately about the 
growth of the company from 
its humble beginnings to a 
company with a turnover in 
excess of £5m. he accredited 
the company’s success to the 
loyalty of their staff and clients 
and their constant belief and 
commitment in offering the best 
possible service and support to all 
their customers. ‘our mission and 
ideals are the same as they were 
25 years ago, to constantly excel 

in everything we do,’ said Simon.
Guest speaker, Ian Girling, 

Ceo DCCI, praised enhanced 
for their ongoing contribution 
to the Dorset economy and 
congratulated them on all they 
had achieved over the past 25 
years. he also thanked enhanced 
for once again sponsoring the 
Dorset Business Awards for 
2019, this year appropriately 
sponsoring the Growing Business 
Award.

over the years enhanced has 
raised thousands for charities 
especially the Boo Charity of 
which Simon is a trustee. russell 
hicks, founder of the charity 
spoke of the last 15 years since 
they were formed and could 
not thank enhanced enough 
for its support and continued 
fundraising which has helped 
thousands of African young 
people who are disadvantaged 
through economic poverty. 
their contribution has helped 
build schools and give so many 

involved who had made the 
last 25 years such an exciting 
challenge and he promised 
enhanced would keep 
challenging themselves, keep 
learning and above all embrace 
all that the future brings.

Nominations open to celebrate the 
achievements of local councillors
the Local Government Information Unit and CCLA have launched 
the 2019 Cllr Achievement Awards: showcasing the best of local 
government for the tenth year running.

nominations are open until 6th September and can be made by 
any member of the public who would like to recognise a councillor 
in their area doing outstanding work for their community. Winners 
will be announced at the national awards ceremony on 5th 
november at the royal horseguards hotel.
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When it comes to your 
business, it’s personal…

    

To find out how the team can help your business

Please call 01202 717867 or email info@inspire.uk.net

www.inspire.uk.net
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major £2m investment for 
buckler’s hard Yacht harbour 

Award-winning Buckler’s hard yacht harbour is planning a major new 
investment to extend the Beaulieu river marina while preserving the 
unique character which makes it so special.

new plans, which have been approved by the Marine Management 
organisation and new forest national Park Authority, will increase its 
moorings by 66 to a total of 264. 

Specialist marina consultancy Marina Projects, based in Gosport, has 
been appointed to help oversee the redevelopment. Work is scheduled 
to be carried out over the winters of 2019–2020 and 2020–2021 to 
minimise disruption to marina customers out of the main season. 

Buckler’s hard yacht harbour, which is considered a gem of the Solent 
close to the sailing hub of Cowes, was recently awarded the yacht 
harbour Association’s coveted Coastal Marina of the year (for under 250 
berths) trophy. round the World race winner Mike Golding oBe recently 
opened its five-star facilities after a further investment.

SuSTAINABIlITy 
EDuCATION 
the University of Winchester has 
been awarded the national Union 
of Students’ responsible futures 
accreditation for its commitment 
to embedding sustainability and 
social responsibility in its teaching 
and other activities.

Winchester’s pioneering 
activities in sustainability 
education include the Climate 
Change education Strategy, 
which commits the University to 
ensuring all students graduate 
with an understanding of how 
climate change is relevant to their 
subject area and their everyday 
lives and how they can address 
the challenges it presents.

Growth in construction projects
The value of work starting on site during the three months to May 
was 8% higher than a year earlier, according to the latest Glenigan 
Index. Starts were also 6% higher against the previous three months 
on a seasonally adjusted basis.

Nominations 
open for bhStar 
Awards 2020
nominations are open for the 
BhStar Awards 2020, following 
the success of this year’s 
inaugural event throughout 
the Bh postcode area.

the BhStar Awards work 
hand in hand with the 
Southampton Star Awards, 
which were equally well 
received by the city and the 
So postcode community. this 
summer will see the return of 
the SoStar Awards with the 
2020 launch event.

+ www.bhstars.co.uk 

Bostico Staff with Daniel Kietzmann and Andreea Bostan (centre)

bostico international relocates

following on from a very successful 2018, Bostico International Ltd 
has continued the trend in 2019 with a move to new larger premises 
in Bournemouth town centre. the offices which are located at 106 
Christchurch road, adjacent to horseshoe Common, will be officially 
opened by the Chairman of the recently unified Bournemouth, Poole 
and Christchurch authorities, Cllr David flagg, on 21st June.

the newly refurbished offices are being shared with Bostico 
International’s sister company Dark nebulae, which offers fully managed 
dedicated servers supporting a wide variety of hosting platforms 
including Windows, Linux and Apple Mac. 

owner, and founder of Dark nebulae, Daniel Kietzmann commented, 
‘All our flagship services are fully managed and custom tailored in 
every way, from server hardware design to unlimited technical support. 
As a privately owned data centre we’re also able to offer completely 
free trials so customers can experience the services first hand. this is a 
significant move for both Bostico International and Dark nebulae, and I 
see this as an opportunity for us to significantly grow and develop both 
businesses simultaneously.’

Since its formation by Andreea Bostan in 2002, Bostico International Ltd, 

a translation and interpreting company, has achieved significant 
successes almost annually, perhaps the most important being in 2016 
when Andreea qualified as a notary Public, and last year, 2018, as 
voted for by the public, Bostico International was awarded the Small 
Business of the year Award by DeMA, the Dorset ethnic Minority Awards 
organisation.

Andreea commented, ‘Both Daniel and I believe in “keeping it local”, 
and wherever possible we employ only local people, both directly and 
indirectly, thereby contributing to Bournemouth’s economy. our move 
will also help to breathe life back into the high street which we all know 
is suffering closures due to a combination of factors.’

She continued, ‘Bostico has grown year on year since 2002 with further 
growth anticipated, and to this end we are currently interviewing for 
extra staff, these are exciting times for us.’

you can contact Bostico International on: 01202 375 960 
or e-mail: info@bostico.uk or you can find out more about 
Bostico International by visiting:  www.bostico.uk

Dark Nebulae Ltd can be contacted via their website: 
www.darknebulae.net
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Does your business create the 
right 1st impression online?

Are you a business owner and would like to 
stand out from your competitors online with 

a website that you can control?

Stand out online for all the right reasons

Your content managed website 
starting from  £545 

Your e-commerce website 
starting from  £945

Allianz strengthens its presence in the UK
1. Allianz UK to acquire 100% of Legal & General Insurance Ltd, the general insurance business of Legal & General 

Group Plc for £242m. The transaction is subject to regulatory approvals.
2. Allianz UK to buy out the remaining 51% stake in LV General Insurance Group (LV GIG) for up to £578m from 

Liverpool Victoria Friendly Society (LVFS).

Small businesses urged to 
double check their MTD 
compliance
A brand new and easy to use widget has been launched by Intuit 
QuickBooks to help all UK small business understand whether 
they’re ready to comply with Making tax Digital (MtD) filing 
requirements for VAt or not, or even if they need to be. the free to 
use MtD Checker tool helps to demystify what it means to be ‘digital’ 
in the eyes of hMrC, as the new tax legislation continues to roll out.

the MtD Checker isn’t restricted to small business that subscribe to 
QuickBooks, the world’s largest cloud accounting software provider.

+ www.quickbooks.co.uk/MTD-Checker

Could your business be 
entitled to claim SME 
R&D tax relief?

the transactions, which are 
expected to be completed by end 
of 2019, will:

 � Position Allianz as the 
*number 2 general insurer in 
the UK with a 2018 combined 
gross written premium 
income of £4,029m and a 
market share of 9% 

 � Establish Allianz as a top four 
insurer in the UK personal 
home segment 

 � Mean 12 million general 
insurance customers are now 
part of Allianz in the UK

‘With these two transactions, 
we are pleased to demonstrate 
our further commitment to 
the UK market. I look forward 
to our business continuing to 
build on a strong reputation 
for technical excellence and 
customer centricity,’ said niran 
Peiris, Member of the Board 

Steve treloar, Chief executive 
officer of LV GIG said, ‘over the 
last few years, we’ve successfully 
grown our business to become 
a major household name and 
the addition of Legal & General’s 
general insurance business 
further strengthens our position. 
once the business transfers to 
LV GIG we’ll have over 7 million 
personal lines customers, a gross 
written premium of over £2bn 
and be a major player in the UK 
personal lines market.’  

The LV GIG Transaction   
Allianz UK has agreed to purchase 
the remaining 51% of LV GIG held 
by LVfS for a total price of up to 
£578m. the transaction is likely to 
complete at the end of the year. 

‘our joint venture has been a 
great success and taking 100% 
ownership of LV GIG creates 
the best platform for taking the 

Niran Peiris

UK Finance mortgage trends: 
‘First-time buyers lurching for 
the property finish line’

Cap on HMRC Tax Credit for loss-making businesses 
due to come into force from April 2020

to crackdown on fraudulent 
abuse of hMrC’s SMe r&D tax 
relief, a cap on the amount of 
tax credit a loss-making SMe can 
claim is due to be introduced 
from April 2020. this tax credit is 
intended to stimulate research 
and development in the science 
and technological sectors within 
the UK and is seen as vital within 
government and business 
spheres in order to allow the UK 
to compete on a global stage. 
however, hMrC has determined 
that the scheme is being misused 
in order to fraudulently claim the 
tax credit, leading to the cap.
David redfern, tax Preparation 
Specialist and Director of DSr tax 
Claims Ltd explains what this cap 
will mean for SMes and whether 
your small or medium-sized 
business is entitled to claim this 
tax credit.

 the SMe r&D Scheme is open 
to businesses with less than 500 
employees and a turnover of 
less than €100m and provides 
either a reduction in Corporation 
tax for profitable businesses or 
a tax credit of up to 14.5% on 
employee costs for loss-making 
companies. however, hMrC has 
been concerned that the tax credit 
scheme is open to abuse and has 
evidence that a small number 
of companies have deliberately 
created financial structures in 
order to claim the credit despite 

Jon Dye

Senior role
nigel Popplewell, a 
former partner at legal 
firm Burges Salmon, 
has joined chartered 
accountants and 
business advisers, PKf 
francis Clark. he will 
be taking on the role of 
Senior tax Consultant. 
nigel also sits as a fee 
paid judge of the first 
tier tax tribunal.

Andrew Richards, Managing Partner; Nigel 
Popplewell and John Endacott, Head of Tax

of Management of Allianz 
Se, responsible for Global 
Insurance Lines & Anglo Markets, 
reinsurance, Middle east, Africa.

The Legal & General 
general insurance 
transaction  
Legal & General Insurance Ltd 
is an established and successful 
provider of personal home 
insurance products in the 
UK. In 2018, the business 
generated £410m of gross 
written premiums. As part of the 
agreement, the Legal & General 
brand will continue to be used in 
the UK general insurance market 
for up to three years. Customers 
will continue to be supported as 
normal.  

‘We are pleased to announce 
the purchase of the Legal & 
General general insurance 
business which supports our 
commitment to establish Allianz 
as a leader in the personal 
lines market in the UK,’ said Jon 
Dye, Chief executive officer of 
Allianz Insurance. ‘the Allianz 
business is robustly capitalised, 
has a strong reputation for its 
focus on customer service and 
is committed to delivering the 
advantages of technology for the 
benefit of the customer.’  

once the transaction has been 
completed, the intention is to 
combine the Legal & General 
general insurance business with 
LV GIG. 

business forward,’ said Jon Dye. 
‘We have experienced the value 
and the culture that exists within 
LV GIG and we will continue to 
protect the integrity of these 
important assets.’ 
*Based on 2017 GlobalData Competitor 
Analytics: UK General Insurance 
(excluding health)

having little UK activity or 
employment, with actual r&D 
activity taking place elsewhere 
and being funnelled through a 
UK entity purely to claim the tax 
credit. other companies have 
been set up purely to claim r&D 
tax credits whilst doing little 
legitimate r&D activity. hMrC 
estimates that these abuses 
have cost the UK treasury in 
excess of £300m and as a result, 
has introduced a cap on the 
tax credit. redfern explained, 
‘As of April next year, qualifying 
employee costs for loss-making 
businesses will be capped at a 
maximum of three times the total 
PAye and national Insurance 
expenditure for that year in 
order to ensure that the relief 
is targeted at companies which 
have a genuine UK presence.’

hMrC estimates that 95% of 
qualifying businesses will be 
unaffected by the cap and SMes 
are still encouraged to claim 
SMe r&D relief if they meet 
the qualifying criteria. r&D 
activity is defined as activity 
which seeks to advance overall 
knowledge or capability in a field 
of science or technology through 
the resolution of scientific or 
technological uncertainty.

the SMe r&D Scheme provides 
in excess of £1.8bn in relief to 
qualifying companies each year 
and can be claimed from hMrC.

+ FINANCE AnD InSUrAnCe PLAnS

Keith haggart, Managing Director 
of lifetime mortgage provider 
responsible Lending, says, ‘If 
snapping up properties was an 
olympic sport, first-time buyers 
would be on the podium, having 
completed mortgages at an 
enormous rate in April, compared 
to the previous month.
‘With Brexit delayed, they wasted 

no time in securing themselves 
a place on the property ladder 
for the first time, making use of 
government incentives, the lack of 
stamp duty and low interest rates. 

‘the continued increase in 
house prices across most of the 
country is not proving to be 
a deterrent for these buyers, 
and with the loan size rising by 
3% year on year, they are still 
managing to get themselves a 
home with an average 78% loan-
to-value. 
‘they still see property as a solid 

investment and are lurching for 
the finish line to get ahead of 
any political upsets this autumn 
could bring as yet another Brexit 
deadline looms on the horizon.’

‘Payback Time’ campaign 
launched for HSBC 

CHS team members, l–r: 
Chris Southgate, Account Director, 
Amy Ratcliffe, Planner and Tom 
Morgan, Creative Director

Christchurch-based ChS won 
a multi-agency pitch for the 
contract to launch the new hSBC 
UK rewards credit card.

It’s the latest in a series of credit 
card launches that ChS has 
delivered for clients over the past 
25 years and its first with hSBC 
UK.

the digital campaign, brought 
to life across video on demand, 
online display and social media, is 
designed to encourage qualifying 
hSBC UK bank account holders 
to register for the card and earn 
points as they spend which 
are redeemable against future 
purchases.

Leading with the theme of 
‘It’s Payback time’, the creative 
strategy complements and builds 
on the high-profile success of the 
‘We are not an island’ campaign 
by global agency Wunderman 
thompson, part of the WPP 
advertising group.

10 | the BUSIneSS  JULy/AUGUST 2019 JULy/AUGUST 2019  www.bizmag.co.uk | 11

mailto:mail@lizzysdesign.co.uk
http://www.quickbooks.co.uk/MTD-Checker
www.bizmag.co.uk


enquiries@displaysuk.co.uk
www.displaysuk.co.uk

+ SPECIAL feAtUre:

promoting your business
Ensure your business is exhibition ready

New training platform to help startups 
and small businesses succeed

who is most guilty 
of sabotaging your 
brand?
maybe it’s you…
new Book: 25 unconventional ideas 
to help you grow your brand and 
your business
the most successful businesses in the 
world are singular in their goals, yet they 
express them in many different and creative ways, allowing 
them to own a space that’s distinctly theirs – their clear defendable 
territory.

Wild thinking tears up the rule book and encourages readers to see 
their business from new perspectives, demonstrating how to solve 
business challenges and build a brand. the book provides unique access 
to thinking from the most original organisations in business today.  

Authors nick Liddell and richard Buchanan work with many types 
of businesses at their award-winning consultancy, the Clearing, from 
disruptive start-ups to global icons like tesco, Wimbledon, hSBC and 
McLaren. In this book, they ask 25 unconventional questions that get to 
the heart of how a brand thinks, feels and behaves. featuring interviews 
with business leaders, it provides readers with the confidence to run 
their businesses differently, while sharing previously untold stories.

Wild thinking is packed with invaluable advice, anecdotes and 
learning for marketers, brand leaders, entrepreneurs, hr and 
commercial directors and senior decision makers. the questions asked 
can be applied to organisations and brands of all sizes and sectors with 
insightful and potentially game-changing results. 

 Wild thinking by nick Liddell and richard Buchanan is published by 
Kogan Page, priced £19.99

+ www.koganpage.com

2019 Big Green Awards 
Nominations Open!
2019 Award Categories…
Open to both suppliers 
and organisations
Download from: 

 y Energy Product or Solution
 y Energy Project
 y Waste or Recycling Product/Solution
 y Waste or Recycling Project
 y Transport Project or Solution
 y Social Value Solution or Project
 y Plastic Reduction Project
 y Innovative Product or Solution
 y Sustainable Business of the Year
 y Inspirational Person of the Year

01202 971 186  

2019 Gala Dinner and Big Green Awards

Meet the 2018 Winners… 

The Region’s only dedicated Awards for Corporate Sustainability, 
Environmental Management and Social Value.
The prestigious Italian Villa, Compton Acres, Poole, Dorset BH13 7ES
27th NOVEMBER 2019
6.00pm Drinks Reception  •  Carriages at 11.00pm
Drinks Reception  •  Entertainment  •  3-Course Dinner 
Awards  •  Master of Ceremonies

BOOK your 
TICKETS just

£75+VAT

Become anAWARDSPONSOR!
https://bit.ly/2Ff5thP

https://bit.ly/2JZGrbr

https://bit.ly/2JZGrbr

Record number of businesses to join corporate 
sustainability expo as message hits home

exhibitions are a 
fantastic way of 
getting your business 
noticed, forming new 
relationships that can 
grow your business, 
strengthening your 
brand and being an 
active participant in 
the latest your industry 
has to offer. remember, 
your exhibition display 
stand is the window to 

your business. exhibition display stands are a fantastic visual way you 
can creatively connect to your audience and tell them all about your 
business and the products and services you offer.

Got an exhibition coming up? Make the most of it with by getting 
these three things right:

Your stand
Struggling for inspiration? try attending another event before your own 
exhibition. View what everyone else is doing and find out what works 
and what doesn’t.

this will also provide a great opportunity for you to network and 
get tips on what you need to be offering at your own stand. Don’t just 
follow the crowd though. this is a great way to get inspired, but you 
don’t want your stand blending into everyone else’s. Whilst branded 

exhibition display stands are essential other items like branded table 
cloths and flags are also a fantastic way of drawing attention to your 
stand and enticing people to come over and take a look

Your Printed Marketing Materials
exhibitions are busy, and people will see more than just your stand 
throughout the day. Which means that you can’t expect them to 
remember everything that your team talks them through after they’ve 
gone. ensuring you have high quality printed marketing materials 
such as brochures, leaflets and booklets are a great way of ensuring 
information about your business isn’t forgotten in the hustle and bustle 
of an exhibition environment.

Your freebies
freebies are a great way to draw people in and make them feel like 
they’ve gained something valuable from your stand. even if it’s just a 
simple piece of business stationery. Using printed lanyards, printed 
pens and notepads are a great way of gifting a little something to your 
potential new clients, allowing them to take it way and be reminded of 
your business. Whatever you give away, make sure it’s branded. that way 
they’ll be able to remember exactly who they got it from – and what 
you were offering them on the day.

for information on how Print UK can help with your exhibition needs 
visit: https://printuk.com

Brought to you by The Southern Sustainability Partnership Limited www.southernsustainability.co.uk

the Southern Sustainability Partnership, 
organisers of the Big Sustainability expo, are 
extremely encouraged by the record number 
of delegates registered to join the event, now 
in its fourth year.

the event is the largest exhibition in the 
region dedicated to corporate sustainability, 
environmental management and social value 
and will once again take place at the hilton 
hotel – home of hampshire Cricket. 

Director, Lynda Daniels says, ‘the message 
that organisations need to keep up with the 
changing expectations of customers – and the 
workforce is finally hitting home in the region. 
this will enable us to support even more 
businesses who must learn how to protect 
themselves in this fast-changing world. for 

those organisations who still don’t believe this 
affects them, I urge them to reconsider and to 
take just a part of their day to find out why. It’s 
time to look at how opinions and legislation 
are changing the way large organisations 
and consumers think and act and, in turn, the 
knock-on effect this will ultimately have on their 
supply chains.’ 

With up to 100 shell scheme exhibition stands, 
keynote speaker theatre, LearnZone workshops, 
eco transport arena, innovation hub and eco 
coffee lounge - there is something for every 
business on the 8th october between 10am and 
4pm and includes free entry and free parking.

to find out more and to register, visit
https://southernsustainability.co.uk/projects/
big-sustainability-expo/

An online training platform has launched to 
teach startups and small business owners how 
to promote their products and services, with 
the aim to help more companies survive during 
their early years.

Pr Unlocked was created by Unhooked 
Communications Managing Director Claire 
Gamble, a trained broadcast journalist 

with over 12 years’ experience working in 
communications. the online portal offers a 
range of free resources, such as online courses, 
podcasts and articles, as well as an in-depth 
training course that guides users through 
creating their own communications strategy 
and carrying out their own Pr and marketing.
+ https://prunlocked.com

Your local manufacturer of
Portable Exhibition Stands and Displays

Take a look at our best selling
Exhibition Starter Kit

Just £
549

plus VAT

Available to view in our showroom, or if you prefer we can visit 
you and demonstrate the stand in your own premises.

Displays UK are leading manufacturers of:

• Modular exhibition stands
• Shell scheme graphics
• Point of Sale displays
• Perspex display cases

E: enquiries@displaysuk.co.uk
www.displaysuk.co.uk

T: 01202 480104

• Outdoor banners and frames
• Flags
• Printed signs
• Custom made displays

SHOWCASING 
BuSINESS 

L–r: Josh Mitchell with Stephen Deller, Ocean 
Village Innovation Centre

nearly 50 companies and organisations have 
signed up to the next-generation hampshire 
Business Show at the Ageas Bowl, near 
Southampton, on thursday, 10th october.

the inaugural event is being sponsored 
by oxford Innovation, operator of four 
innovation centres in hampshire, including 
ocean Village Innovation Centre in 
Southampton.

the hampshire Business Show is the 
brainchild of Josh Mitchell, co-owner of 
digital marketing consultancy Mitchell & 
Stones.
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British Marine is delighted to 
announce that it has signed a 
title sponsorship agreement 
with member Borrow A Boat for 
Southampton International Boat 
Show. 

taking place this September 
(13th–22nd), this world-class event will be promoted as Southampton 
International Boat Show, powered by Borrow A Boat.

this year’s show focuses on accessibility and inclusivity. Borrow A 
Boat’s mission is to open up boating to the masses, showing how 
getting out on the water is for everyone and that access to water craft is 
easier than you may think – in all shapes and sizes! from pay-as-you go 
boating, to flexible charter of boats of all kinds, Borrow A Boat can also 
help boat owners offset the cost of owning a boat, and even make the 
case for buying and owning a boat more viable.

for ten days this September, the UK’s biggest boat show will be rolling 
out the turquoise carpet for boaters galore, bringing a true festival of 
boating to the shores of Southampton with the support of its new title 
sponsor, Borrow A Boat.

from trying SUPs, kayaks, dinghies and rIBS to going sailing or 
stepping aboard luxury yachts, plus a whole range of land-based fun 
from boating-based attractions to celebrity appearances and live 
entertainment, it will be an experience for all ages!

+ https://borrowaboat.com/southampton_boat_show
+ https://www.southamptonboatshow.com/

order online at www.yachtmailchandlery.com
or visit our shop at 

Admiral’s Court, Town Quay, Lymington, So41 3ET

t: 01590 672784   •   E: info@yachtmailchandlery.com

Huge range of 
products and services 

at great prices
For quality and competitive pricing find 

everything you need from Anchors to Antifoul, 
Books to Buoyancy Aids, 

Lights to Life-rafts, SUP’s to Shoes… 

It’s all here, and much, much more!

WQI Marine Ltd 
Has over 30 years experience in boat building 

giving us the knowledge and expertise to  
exceed the highest of expectations.

As an award winning company to a major 
boat builder we excel at taking on 

bespoke projects in the UK and abroad.

We have a highly skilled team of Shipwrights, 
Engineers, Carpenters, Electricians,  

GRP/Composite experts and Finishers located  
at our secure waterside and production 
 facilities in Poole on the south coast.

If you have a project you think we can serve  
please contact us:

WQI Marine Ltd

+44 1202 855011 
www.wqimarine.co.uk
info@wqimarine.co.uk

• TEAK DECKING • INTERNAL FLOORING •

• INTERIOR REFITS • BESPOKE PROJECTS • 

• TRADITIONAL SHIPWRIGHTS •

Order your spa between the 13th and 22nd September 2019, 
quote “Southampton Boat Show” 

and receive our show deals of FREE DELIVERY, 
FREE COMMISSIONING, FREE STEPS, FREE COVER LIFTER 

& FREE STARTER CHEMICAL KIT worth over £700.

4000 square foot Spa and Pool Display* 

Maintenance and Repairs of Pools and Spas 

2nd Hand Spas for Sale 

Wet Test Area ● Hot Tub Hire 

147A New Road, West Parley BH22 8EB 

Tel: 01202 986 705 

98 Ashley Road, Parkstone BH14 9BN 

Tel: 01202 900 570 

www.clearwaypools.co.uk | www.clearwayspas.co.uk 
       *West Parley showroom only 

4000 square foot Spa and Pool Display*
Maintenance and Repairs of Pools and Spas

2nd Hand Spas for Sale ● Wet Test Area ● Hot Tub Hire

147A New Road, West Parley BH22 8EB • Tel: 01202 986 705
98 Ashley Road, Parkstone BH14 9BN • Tel: 01202 900 570

www.clearwaypools.co.uk | www.clearwayspas.co.uk
*West Parley showroom only

WQI Marine Ltd 
Has over 30 years experience in boat building 

giving us the knowledge and expertise to  
exceed the highest of expectations.

As an award winning company to a major 
boat builder we excel at taking on 

bespoke projects in the UK and abroad.

We have a highly skilled team of Shipwrights, 
Engineers, Carpenters, Electricians,  

GRP/Composite experts and Finishers located  
at our secure waterside and production 
 facilities in Poole on the south coast.

If you have a project you think we can serve  
please contact us:

WQI Marine Ltd
• TEAK DECKING • INTERNAL FLOORING •

• INTERIOR REFITS • BESPOKE PROJECTS • 

• TRADITIONAL SHIPWRIGHTS •

Est.

2008

WQI Marine Ltd
Has over 30 years experience 
in boat building giving us the 

knowledge and expertise to exceed 
the highest of expectations.

As an award winning company to 
a major boat builder we excel at 
taking on bespoke projects in the 

UK and abroad.

We have a highly skilled team 
of Shipwrights, Engineers, 

Carpenters, Electricians, GRP/
Composite experts and Finishers 
located at our secure waterside 
and production facilities in Poole 

on the south coast.

If you have a project you 
think we can serve 
please contact us:

• TEAK DECKING • 
• INTERNAL FLOORING •

• INTERIOR REFITS •
• BESPOKE PROJECTS •

• TRADITIONAL SHIPWRIGHTS •

Boating tourism on the rise, contributing 
over £6bn to the uK economy 
�� Boating related tourism has created 62,200 new jobs in five years

�� Direct boating tourism adds more to the UK economy than film, 
agriculture, forestry and fishing industries individually

�� The sector has created close to £6bn in sales from boating related 
tourism, a 65% growth since 2013

new figures out  from British Marine, the leading trade association 
for the UK leisure marine industry, highlight how the marine sector has 
created close to £6bn in sales from boating related tourism expenditure 
in 2018.

nigel hamilton, Chair of British Marine tourism, said, ‘this report 
illustrates the varied and substantial economic contribution a thriving 
UK boating tourism sector gives to local communities across Britain 
demonstrates the great potential for further industry growth.’

+ BoAT ShoW neWS

new title sponsor for 
Southampton International Boat Show
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The Big Harbour Clean Up and eco-friendly boat show
GoPladdle’s team of willing volunteers drove the ‘Big harbour Clean Up’ 
which took place in May, in conjunction with the Poole harbour Boat 
Show and ‘Surfers against sewage plastic free communities’. At the PhBS 
they were displaying just a very small portion of plastic waste that had 
been collected from just one weekend of the Big harbour Clean up. 
GoPladdle founder, rosie Bailey advised, ‘over just one weekend of the 
beach clean- up we collected enough plastic rubbish and waste to fill 
four skips! our display has instigated lots of conversations and interest 
from show visitors. It has been fantastic for awareness.’

Newfoundland working dogs – ‘a connection with 
Poole from the late 1700’s’
the newfoundland 
working dogs were 
a welcome new 
addition to the PhBS 
and certainly drew the 
crowds. Members of 
the organisation, new 
forest Working Dogs 
said, ‘We are a training 
group and come 
together to teach the 
skills of life guarding 
and water rescue, using the newfoundland and Leonberger dogs. It’s 
our first time at the PhBS. We are aiming to demonstrate the potential 
that these dogs can bring to the professional rescue services, such as 
the rnLI and coast guard. In the UK they are a much under used asset. 
We intend to educate and raise their profile.’

Educating and inspiring show visitors to ‘get on 
the water’
tracy Lee is a volunteer at Poole yacht Club and was on a busy stand 
that was created by local Poole harbour yacht clubs. tracy advised, 
‘the different boat clubs and their volunteers have come together 
as a joint collaborative venture to educate visitors to the show about 
sailing, water sports, share their passions for marine and inspire others 
to join them on the water. We are very well supported by the ryA and 
they have provided the stand and some marketing support, as well as 
hosting free “try a dinghy” sailing sessions.’ 

RS Sailing
romsey based rS Sailing were brand new exhibitors at the PhBS and 
were showing their dinghies, keel boats and catamarans. George 
Purchon of UK retail sales advised, ‘our Ceo visited the show last year 
and felt that it was important that we became a part of it, so here we 
are! one of our drivers is participation and getting people in to the sport 
and on to the water. A lot of people here are in the early stages of their 
sailing journey. We are keen to get our brand known and recognised. 
We’re gaining lots of leads, having many conversations and making new 
friends. We have a range of differently priced products on display, to 
appeal to the beginner, through to the elite performer.’

Coleman Marine is the 
specialist Marine Division of 
Stackhouse Poland Group 
Ltd, providing Insurance 
expertise and products across 
the marine insurance sector, 
from yachts to superyachts to 
marine business.
Please call if you have a need 
of our insurance expertise. 
Tel. 01202 647400 
+ www.colemanmarine.co.uk 

+ PooLE HARBoUR BoAt ShoW rePort

coleman marine insurance in conversation with 
exhibitors at the 5th poole harbour boat Show 
Coleman Marine Insurance Brokers were once again an 
exhibitor and sponsor at the 5th Poole harbour Boat Show 
(PhBS), which took place from friday 7th – Sunday 9th June. 
Interest in the show has risen significantly year on year and 
this year all exhibitor berths in the marina and on the quayside 
were sold out with many first-time exhibitors at the show. 

tony Pauffley, Broking 
Manager, yacht at Coleman 
Marine Insurance took 
time out to meet up and 
chat with many of the 
exhibitors attending 
the show. tony advised, 
‘Coleman Marine Insurance 
is delighted to be an event 
sponsor once again and 
we are thrilled to see that 
the Poole harbour Boat 
Show is growing in both 
reputation and size. It was 
good to see so many new 
elements to the show this 
year. We have been heavily 

involved since it was created in 2014 and feel a part of its journey. We’re 
looking forward to continuing to be a part of its future success too.’

Tony Pauffley, Coleman Marine Insurance, 
Denise Budden and Andrew Skinner, 
Coleman Marine Insurance

   

EMBROIDERY AND PRINTING

Established in 1982

Workwear • Promotional Goods • Uniforms • Personalised Gifts

0808 1699 646

Proud to have 
supported the 
Poole Harbour 

Boat Show 2019. 
Contact us or visit our 

showroom on Benridge 
Park to discuss your print 

and embroidery needs

Poole Harbour Boat Show 
is a roaring success for Axent

Axent embroidery Ltd made 
the decision to exhibit at 
the Poole harbour Boat 
Show, not only to generate 
new business in the local 
area, but also to network 
with existing customers and 
show support to the local 
community. 

Axent was pleased to see 
a vast number of visitors 
taking an interest in the 
exhibition stands and 
the products/services on 

offer. enquiries came from a variety of different people attending the 
event including members of local groups, boat owners and business 
managers. 

Axent has already welcomed numerous new customer orders and 
visits to its showroom as a direct result of the show. the 2020 event 
dates have been booked in the team’s diary as from an exhibitor point of 
view, Axent says, ‘the event was a roaring success’. 

Tom Stainer, General Manager, 
Axent Embroidery Ltd

Coleman Marine Insurance is a trading style of Stackhouse Poland Ltd 
which is authorised and regulated by the financial Conduct Authority

Arranging your Marine Insurance 
doesn’t need to cause a storm

Coleman Marine Insurance is the company’s highly 
specialised marine division, providing bespoke solutions 

for all aspects of yacht, motorboat, superyacht and 
commercial craft.

We pride ourselves on the provision of thoughtful, 
personal advice from highly knowledgeable experts in 

their given field.

representing clients’ interests, we provide comprehensive 
insurance coverage, tailored to your needs.

A full 24 hour/365 day claims management service is 
provided by our team.

We’d love to hear from you

+44(0)1202 647 400
colemanmarine.co.uk

Wave Boat UK showcasing innovation
robert Wilson, owner of Arba nautika & Wave Boat UK was at the 
PhBS for the second time. he advised, ‘It’s fantastic for business, we’ve 
achieved loads of solid leads and hopefully even some unexpected 
exposure on ItV Meridian! We’ve brought along the full range of Arba 
and some Wave boats too. We’ve launched the 656 Wake Model at the 
show. It’s powered with a 300 horse-power jet ski and has grabbed lots 
of attention from boat show visitors as it’s an extremely innovative and 
new way to power boats – it’s new to the UK market and very exciting!’

‘Achieving brand awareness and sales’
Will eveleigh of Silver Boats, based in Christchurch, was also 
experiencing his second PhBS. he said, ‘It’s great to be back here. We’ve 
had a few clients seek us out and visit the stand to see the new cabin 
boats. the show sees the UK debut of the 8.2 metre Silver raptor which 
sleeps four. It’s also the only boat in the show to have a Suzuki 350 
horse- power motor. We’ve had a UK debut on the 6 metre Silver tiger 
which sleeps two and are also showing the aluminium hull 4.9 m Silver 
fox. We’ve sold a Silver tiger at the show to date, to a local buyer, and 
have a sea trial booked on the Silver fox. We’ve achieved lots of quality 
leads. It’s very much about brand awareness for us here.’
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01202 692448 
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Business Services: 
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For clear and impartial legal advice. 
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+ LAW At WorK

Commercial property team expands
Coles Miller Solicitors has expanded its team of 
commercial property lawyers to meet growing 
demand from across the country.

the Commercial Property team is led by Partner Kerry houston-
Kypta, ‘We are very busy – we are seeing quite a few clients from 
London,’ she said. ‘they are seeking London-level legal expertise in 
commercial property at more competitive provincial rates.’

Kerry has been joined at the Poole office by Chartered Legal 
executives Laura Dickeson and Amy Wilson and trainee Solicitor 
Daniela Coelho.

Businesses targeted in new 
dust inspections by health and 
safety regulator
Firms across Great Britain are to be targeted in a new 
series of inspections focusing on dust control by the 
Health and Safety Executive (HSE).

hSe will be concentrating 
on industries such as 
construction, woodworking 
and food manufacturing where 
occupational lung diseases, 
including in some cases 
occupational cancers, are more 
common.

Inspectors will be visiting 
businesses across the country to 
see what measures have been 
put in place to protect workers’ 
lungs from the likes of asbestos, 
silica, wood and flour dust. they 
will be looking for evidence of 
businesses and their workers 
knowing the risks, planning their 
work and using the right controls. 
Where necessary, hSe will use 
enforcement to make sure people 
are protected.

Sarah Jardine, hSe’s Chief 
Inspector of Construction said, 

‘We are carrying out this series of 
inspections to ensure businesses 
are fulfilling their legal duties to 
protect workers from harm. this 
includes controlling the levels of 
dust in workplaces.

‘We want to ensure employers 
and their workers are aware of 
the risks associated with any task 
that produces dust. Such work 
needs to be properly planned 
and use the right controls, such 
as water suppression, extraction 
and masks.

‘the bottom line is we want 
everyone, workers and their 
employers, to be protected from 
harm and ill health so they can go 
home healthy to their families.’

for more information on the 
inspections and to download the 
free #DustBuster selfie cards visit: 
https://bit.ly/2IlG86M 

Citizens Advice mergers
As Chair of Citizens Advice Bournemouth Matthew 
Moore, Senior Partner at Gales Solicitors in 
Bournemouth, has overseen the successful merger 
of Citizens Advice Bournemouth with Citizens Advice 
Christchurch and Citizens Advice Poole, formerly three 
separate organisations.

Matthew Moore

Matthew advised, ‘the merger 
was completed ahead of the 
councils’ merger as it was 
necessary to establish one 
organisation, enabling the 
organisation to deliver a seamless 
service. this has allowed us to 
develop a wider range of projects 
and services, with significantly 
more funding opportunities 
available as a result of being 
a larger organisation. We can 
therefore support an increased 
spread of local residents. About 
five years ago Bournemouth 
Citizens Advice was almost 80% 
dependent on Bournemouth 
Council funding. As a result of the 
positive changes that we have 
made over the last few years, 

this statistic has reduced to 30% 
as the overall funding from all 
sources has increased.’

Continuing Matthew advised, 
‘turnover for the organisation is 
expected to exceed £1m in the 
next financial year.’

Government overcharge the 
public £18.4m in court fees
The Ministry of Justice has admitted overcharging the 
public by £18.4m in court fees in their 2017-18 annual 
report. The majority is from charging the incorrect 
fees. Depending upon your income, people can claim an 
exemption to the court fee, this seems to be being done 
incorrectly. 

Looking at fees for a divorce 
application, the court charge up 
to a maximum of £550. however, 
depending on your income or 
whether you receive benefits, you 
can be partially or fully exempt 
from this £550 court fee. the 
Divorce negotiator Ltd states that 
for some, claiming this exemption 
is relatively easy, but for others, 
the Ministry of Justice makes 
it quite difficult to claim this 
exemption. the partial exemption 
is hardly advertised at all.

According to the Divorce 
negotiator Ltd, a man with two 
dependent children earning 

£2,000 per month looks to be well 
over the £1,085 per month limit 
to claim court fee exemption. But 
this is not the case. he only needs 
to pay a court fee of £212.50, less 
than half of the standard court 
fee. Middle-income earners are 
being led to believe that they are 
not exempt or partially exempt 
court fees, when in fact they are. 
People who are entitled often 
get rejected. When they make a 
claim, they often want to get the 
process moving and with the time 
it takes for the court to assess, 
they end up paying the full fee 
even though they don’t need to.
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Humphries Kirk pledges 
to go plastic free
Following the lead set by the Damers First School Eco 
Crew and Litter Free Dorset, Humphries Kirk has joined 
the campaign for a plastic free Dorchester.

the school is encouraging 
local businesses to go plastic 
free, as well as taking in 
recycling from businesses, 
in order to fund sustainable 
projects at the school. Last 
year, funds raised from 
recycling were put towards 
building a bird hide on the 
School grounds, and this 
year’s funds will contribute to 
the development of a pond.

the office has swapped 
all disposable plates and 
cups used for meetings and 
drinks for guests to ceramic crockery, and staff have committed to using 
refillable water bottles and glasses instead of single use plastic bottles. 
Posters will only be laminated when necessary, such as for hygiene 
purposes, otherwise click-on poster covers will be reused to present 
marketing materials.

sales@blackmore.co.uk www.blackmore.co.uk

www.hklaw.eu
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print: Why it still holds a firm place 
in marketing and advertising realm
there are undoubtable arguments that can be made for and against the 
use of print in our technology and digitally driven world. Since the dawn 
of the internet and digitally based marketing and advertising activities, 
many companies have diverted their efforts from billboard, brochure 
and direct mail endeavours to a more online focus. have they seen any 
increases in sales or brand presence or does the power of print hold a 
timeless and vital part of the marketing mix which we should not totally 
isolate?

1. The tangibility and physical presence of print is 
powerful
‘the Power of Print’ is widely debated globally amongst marketeers, 
print professionals and end consumers. there is an undeniable 
argument for the physical impact of print on a person’s psychological 
perception of its content. taking a look at the luxury product industry, 
the use of glossy brochures and magazines holds a certain prestige that 
online simply cannot achieve. take buying a new car for example, when 
you come to collect your new vehicle you expect to be presented with 
a new high-quality printed brochure all about your car detailing the 
specifications, the intricate details and so on. Imagine being handed the 
keys and told to go onto the website simply search for this information 
and do it yourself. the tangible platform of print has, and will continue 
to resonate with consumers, especially consumers of high end, luxury 
products.

2. Balance between digital and print
Businesses globally are re-evaluating the relevance of print in the 
way we advertise and promote our brands. there is no denying that 
using print alongside online marketing tools will help to create a 

full-bodied and effective way to market and advertise your business. 
there is, however, an equilibrium which needs to be created in order 
for the desired outcome to be reached. Depending on the nature of 
your business will determine the type of printed materials required to 
generate as much impact with your customers as possible. Identifying 
your target consumer is key. for example if your business is geared 
towards targeting the younger generation, you’re probably going 
to spend more of your resources in online marketing efforts but 
also following up with some powerful printed materials, possibly 
postcards or posters with a catching design that they will keep or use, 
reminding them about your business, products or services. here we 
can see there is a balance generated from both the online and print 
perspectives. Another example at the other end of the spectrum are 
the older generations who are less likely to have full access to online 
marketing mediums and are influenced by physical hard copy, flyers and 
brochures.

3. Print is professional
When investing in a financial services or legal services etc. you expect 
the highest quality in all aspects of your encounters from customer 
service, access to information and follow up communications. Well 
designed, high quality printed business stationery is incredibly 
powerful. Whether its receiving communications in a printed branded 
envelope containing a branded letterhead or a company brochure 
detailing the products and services they offer quality and design is key. 
envelope printing and brochure printing may seem like a unnecessary 
cost to a business but you would be surprised on the impact these 
printed products have to a customer and their perception on how you 
wish to perform business. A successful business is built on trust and 
trust can be gained through print.
there is an undeniable need for print in our digitally dominated world. 

+ https://printuk.com

‘Capped-costs’ commercial dispute pilot 
could be a game changer

John Flint

A commercial litigation 
specialist has welcomed 
the introduction of a two-
year pilot scheme that 
could mean reduced costs 
in business disputes. 

the ‘capped-costs’ trial is 
running in selected business 
courts in the UK and is aimed at 
speeding up cases, streamlining 
procedures and lowering costs. 
It means the courts will put a 
capped cost on each stage of the 
litigation process in cases valued 
at under £250,000, with an overall 
cap of £80,000.

John flint, Partner in Clarke 
Willmott LLP’s commercial 
litigation team, said, ‘I think this is 
long overdue. A disputed debt or 
claim with a value up to £250,000 
can often be the lifeblood of a 
small company. It’s crucial that 
smaller companies shouldn’t 
be deterred from entering into 
a commercial dispute simply 

because of the potential costs 
and this new scheme will make 
the prospect of litigation much 
less daunting.

‘Ultimately, we, as commercial 
litigation lawyers, must adapt and 
do all we can to make the court 
system more accessible to them 
by reducing costs. the scheme 
will limit ‘recoverable’ costs from 
an opponent and mean parties 

can budget for any potential costs 
liability in claims up to £250,000.

‘If the trial proves successful 
it could lead to a future “fixed 
costs” scheme which could be a 
game changer and I’m sure would 
be welcomed by many small to 
medium-sized businesses.’

the ‘capped-costs’ trial is 
voluntary, and both sides have 
to agree to be included in the 
pilot which will function in the 
Business and Property Courts 
initially in Manchester, Leeds and 
London. however, once a party 
has agreed to join the disputes 
scheme, they will not have ‘an 
unfettered right’ to leave it. 

the pilot scheme will also 
have its own streamlined court 
procedure. Statements of case 

will be limited in length; there 
will be a list of issues, streamlined 
disclosure, limited factual and 
expert evidence, and fast trials 
and judgments. not all cases are 
suitable for the scheme. Cases 
involving fraud or dishonesty 
or those which involve multiple 
issues/parties and those that may 
require extensive evidence are 
exempt.

the idea behind the pilot 
dates back to a report by former 
Court of Appeal judge Sir rupert 
Jackson, creator of the 2013 civil 
court costs reforms. 

Commercial disputes can cover 
anything from unpaid bills or 
broken contract terms, to claims 
for misrepresentation, bad service 
or professional negligence.

Professionals reveal how they are 
benefiting from 3D printing technology
Interested in cutting-edge technology, mobile phone specialists 
Case24.com analysed findings from online 3D printing services 
provider Sculpteo, who surveyed 1,000 professionals (from a range 
of industries) to better understand how they are using 3D printing 
technology. 
Some of the highlights from the research included:

 � Professionals are most commonly using 3D printing technology 
for prototyping prospective products/parts/components (55%)

 � thereafter, 43% are applying the applications of 3D printing 
within their production processes

 � Complex geometries (48%) is the biggest benefit experts have 
experienced from utilising 3D printing

 � Subsequently, 39% beneficially reported 3D printing led to a 
reduction in the lead times of their production process

 � Contrastingly, a mere 8% feel 3D printing has had a positive 
impact on their remote production capabilities

for the full report visit: https://www.case24.com/

Benji and Ella from Damers First School 
present Howard Yarnold and Gabrielle 
Hiscock with their Plastic Free Dorchester 
plaque and certificate

Impressive growth figures
trethowans has seen revenue increase by a huge 60% since 2015, 
with its annual gross revenue currently standing at £17.6m. Its 
workforce has also doubled in that time, with 242 staff now working 
across Bournemouth, Poole, Southampton, Salisbury, Winchester 
and London.

Managing partner Chris Whiteley says it’s just the start, with more 
growth set to come in the next two years as its newest offices start 
to bear the fruits of their investments.
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A quarter of office workers would 
turn down a job over sustainability
nearly three quarters of office workers (73%) want their workplace 
to improve its sustainability policy, and nearly a quarter (24%) would 
refuse a job at an organisation with a poor sustainability record, 
according to a survey of 1,000 office workers commissioned by 
topLine film.

the survey was commissioned to mark the Un’s 46th World 
environment Day. the theme for this year is #BeatAirPollution, with 
research from the World health organisation showing that 9 out of 10 
people worldwide breathe polluted air on a daily basis. the research 
from topLine film suggests that company-wide commitments to 
sustainability help to both attract and retain employees.

Young entrepreneurs believe starting a business 
is a better investment than further education
Worldpay research has found that over the past year, over 1 in 10 entrepreneurs are turning to their parents and family to help them fund a business. 
the research also found that people are more often shunning university in favour of starting a business, with over a third of respondents saying that 
starting a business was a better investment than going to university – rising to 43% for millennials.

MASTER THE ART 
OF lEADERSHIP
A new course crafted to help business leaders create a powerful 
presence in the workplace has been launched by rADA Business, the 
commercial arm of the royal Academy of Dramatic Art, following the 
success of their existing leadership programme. 

the global training and consultancy provider offers a range of 
leadership courses, including the Leading role and Leadership in 
Action, working with delegates at a range of leadership stages, to equip 
them with skills and techniques to communicate with authenticity and 
impact.

their newest course, Creating a Powerful Leadership Presence, is 
designed for senior leaders, heads of, or those in directorial roles who 
have ample experience leading teams in the workplace. 

taking place over three days, the course will encourage participants 
to understand the intellectual, emotional and physical art of leadership. 
they will embark on a journey grounded in practical exercises, building 
on theatre training and role-play as a way to discover resilience and 
flexibility in any given scenario – both skills that will allow leaders to 
deliver their best performance in business. two specialist leadership 

they’re hired – students pass 
testing interview challenge

Students pictured with Lucy Bramley , Senior Partner Tech Manager 
at Microsoft and Enterprise Adviser to Avonbourne Trust and Richard 
Cooper, Lead Data Strategy Analyst from LV=

teenagers from two Bournemouth colleges were given a taste of real life 
when they were put through a tough job seeking challenge.

More than 220 year 10 students from Avonbourne and harewood 
colleges were tasked with applying for their dream job – and then sent 
off for job interviews conducted by a wide range of local and national 
employers.

In scenes worthy of the Apprentice, the young job seekers were 
subjected to tough interview questions and honest feedback on their 
performance.

the 14 and 15 year-olds could apply for a wide range of jobs, from 
architect to electronic engineer, graphic designer to aerospace engineer 
and sports psychologist to journalist. 

Principal of Avonbourne College, Jason holbrook, said, ‘this is an 
excellent exercise as it gives our students a taste of what to expect for 
when they start applying for apprenticeships, college or sixth form 
places in real life. 

‘the skills they learn through events such as these are invaluable and 
will stay with them forever.’

Altogether, there were a record 45 employers from 21 organisations 
making up the interview panels.

the companies putting the students through their paces were 
Microsoft, JP Morgan, LV, Bny Mellon, Barclays, Intalent, Zupa, 
trinity hr, hampshire Police, South Central Ambulance Service, 
GeoSIGht Ltd, environment Agency, Bournemouth University, the 
Change Agent, University of Winchester, Match Marketing Services, 
house of Maths, event entertainer, Bournemouth and Poole College, 
teaching Personnel and BCP Council. 

Chamber helps companies 
to benefit from elearning 
hundreds of hampshire companies have been given free access to 
more than 160 online training courses covering a variety of essential 
workplace skills.  

It follows the launch of a partnership between hampshire Chamber 
of Commerce and fareham-based digital learning provider Digits 
Industries Ltd.

for more information contact Ben McDonald at hampshire Chamber 
on 01329 242420.

tutors offer in depth, individual coaching and feedback, alongside four 
highly skilled role-play actors.

Leaders will discover new techniques, learning how to lead with 
openness and honesty whilst adopting skills to help inspire those 
around them. It will allow participants to understand their surroundings 
and the behaviours of a powerful leader, adapting these skills into their 
own unique style, which they can introduce to their own company. 

+ www.radabusiness.com

hoping for 
music and 
production 
work
Bournemouth Collegiate 
School pupil Josh thorn 
presented the drive time show 
of popular Bournemouth-
based radio station hope fM. 

Josh, 15, spent a week at 
the station as part of his work 
experience. 

Kingston Maurward

Whether it’s for business or pleasure, make our 
stunning 18th Century house, lake and gardens 
your destination.

Full-day and part-day conferences
Evening meetings
Exhibitions & trade fairs
Breakfast & networking events 
Christmas party nights
Teambuilding
Award ceremonies & parties
Company anniversary events
Seasonal balls & charity events
Drinks receptions

For further details please visit our website at 
www.kmc.ac.uk/conferences/  
Email: hospitality@kmc.ac.uk
Tel: 01305 215050

Kingston Maurward  |  Dorchester  |  DT2 8PY

Conferences
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SANDPOlO RETuRNS 
TO SANDBANKS
the British Beach Polo Championships, otherwise 
known as Sandpolo returns to the beaches of 
Sandbanks on 12th and 13th July.

With a ticketed capacity of 5,000 on site the polo 
can also be enjoyed by spectators along the beach 
from a raised sand platform. this gives polo, over 
the two-day event, exposure to a wide variety of 
people and business platforms.

Sandpolo has become a ‘must go to’ event with 
beach parties that follow the day’s polo and the 
fashion show being a highlight for many. this year 
the house & Garage orchestra, with incredible 
vocalists and DJs, will entertain guests until 1am at 
the Pure Polo party on the opening night. 
radio 1’s nick Grimshaw will host the closing 
Sandpolo ocean Party on the Saturday.

Generous sponsorship from established brands 
such as Sunseeker, Barclays Wealth, Audi and 
oakley has ensured the quality of the event 
remains high and guests are treated to the highest 
level of service.  

+ www.sandpolo.com

+ EATING oUt

T H E  W H I T E  H A R T
W I M B O R N E

Call 01202 848478 to book a table
food service 12–3pm, 6–9pm, tuesday to Saturday,

and Sunday 12–4pm

The White Hart reopens on 6th July
after a comprehensive refurbishment.

The new look retains warmth, charm and a welcoming atmosphere, 
and is complemented with an appealing freshness – both inside 
and out. Landlady Sharon Elliott says, ‘We have added fixed 
seating, updated the signage, tiling and lighting, and re-stained 
the historic timber flooring.’ 
The White Hart offers wholesome, seasonal, locally sourced food 
within an informal pub setting. It is very much part of the local 
community and you’ll find regular quiz nights and events as well 
as private functions.

New lease of life 
for wimborne pub
the White hart has been given a new lease of life since landlady Sharon 
elliott and her team took over in the spring and now it has been 
refurbished. 

Dating back to 1658, the Grade II listed White hart once possessed 
the largest stables in the area for traders wishing to bring goods and 
produce to market. the stables no longer function, but the pub and 
surrounding Corn Market remain popular with locals and visitors; the 
pub was extremely busy throughout the recent Wimborne Minster folk 
festival.

Salisbury’s 
summer of 
music in the 
park
Music in the Park returns this 
summer in Queen elizabeth 
Gardens, Salisbury with a fantastic 
line-up of acts to suit a variety of 
ages and tastes. taking place over 
four Sunday afternoons in July and 
August and hosted by Salisbury 
City Council, the concerts are free 
to attend and run from 2pm until 
4pm.

everyone is encouraged to bring 
a picnic and enjoy an afternoon of 
live music in this beautiful setting 
at Music in the Park.

+ www.salisburycitycouncil.gov.uk 

Flagship event 
introduces retail area

New club for future leaders 
gets off to an impressive start 

The inaugural Ellis Jones Future Leaders Breakfast Club at Bournemouth’s Cosy Club attracted nearly 50 people

GO KARTING 
NETWORKING 
EVENTS 
Dorset businesses are networking 
in a different way thanks to the new 
Dorset Kartnet League – a monthly 
go karting and networking event 
set up and hosted by two local 
companies. 

Digital marketing agency Bespoke 
4 Business and telecommunications 
specialists town & Country have 
jointly organised the monthly 
league in association with South 
Coast Karting based at Chapel Gate 
near Bournemouth Airport. the 
meetings take place the second 
tuesday of each month. 

‘We’ve set up the league to give 
local companies the opportunity 
to network in an environment 
where the emphasis is very much 
on fun and having a good time but 
one that also offers the chance for 
businesses to get to know each 
other and potentially work together 
going forward,’ said Lee Butler. 

‘teams are encouraged to use 
the event to bring along two staff 
members – great for teambuilding 
and rewarding staff – and two 
clients, suppliers or contacts as their 
guests. this means that the people 
attending each month are always 
different so more networking 
opportunities.’

to join the league contact hayley 
Baverstock at Bespoke 4 Business 
on 01202 684400. 

A new networking group aimed at the next 
generation of leaders has been launched in Dorset. 
nearly 50 people attended the first meeting of the 
ellis Jones future Leaders Breakfast Club, held at 
Bournemouth’s Cosy Club.

the club, believed to be the first of its kind in 
Dorset, is the brainchild of Abi Sinden, a Business 
Services Solicitor with ellis Jones. It is specifically 
for junior and mid level staff, providing the 
opportunity to network as well as receive training 
on ‘soft skills’ such as selling and customer service.

Astrid Davies, of Astrid Davies Consulting, was 
guest speaker at the first event with her talk 
covering time management and prioritisation.

‘We were very pleased with the turnout which far 

exceeded our expectations. the club has got off to 
an excellent start,’ said Abi.

She added, ‘We were keen to not just attract 
professionals such as lawyers and accountants but 
also a wider mix of people. We had estate agents, 
owner managed businesses, financial planners and 
insurers among others.

‘our next event will be on 11th July but we’ll 
have to find a new venue as we attracted so many 
people. We plan to hold bi-monthly breakfasts 
and hope that attendees will also be keen to 
participate in evening social events as well.’

nigel Smith, ellis Jones’ Managing Partner, said, 
‘We’re very keen to develop junior and mid level 
staff as they’re the leaders of the future.’  

+ www.ellisjones.co.uk

the Dorset County Show has become one of the 
county’s largest annual outdoor events, attracting 
60,000 visitors and is the flagship event for the 
Dorchester Agricultural Society.

this year the show will feature a new ‘Dorchester 
Street’ retail area, where the organisers will be 
showcasing all the different local suppliers that the 
county town has to offer.  the show takes place 
at the Dorchester Showground on 7th and 8th 
September.

+ www.dorsetcountyshow.co.uk

Eco Coffee time at business centre

Louise Anderson, of Coffee 2u, left, with Wendy Holden, of The Factory, 
celebrate the arrival of an Eco Coffee™ machine at the Alder Hills 
business centre

Street food Sunday in Salisbury
Street food Sunday is making a return to Salisbury Market Place on 
Sunday 28th July from 11am until 4pm.

there will be free live food demonstrations as well as workshops from 
Anybody Can Cook 11am until 4pm within the Guildhall, Salisbury.  

A great line-up of artists will be performing in the Market Place on 
the day. enjoy music from three piece energetic cover band tom and 
the Clementynes, jazz trio Cinnamon Jazz and solo pop singer Shannon 
Laura.

Business people in Poole’s Alder hills area are being invited to taste the 
eco Coffee™ and help boost a charitable housing association.

 A new café area has been set up at the factory, the workspace, 
business development and social enterprise centre administered by 
Bournemouth-based housing association BChA.

 the factory hopes to attract employees from neighbouring 
businesses to have a morning cuppa there.

 At the heart of the new drinks area, created from reclaimed pallet 
wood, is ethically sourced sustainable coffee, provided by Dorset-based 
eco Coffee company Coffee 2u through an eco-awareness partnership 
arrangement.

Jimmy’s new product
Popular beverage brand Jimmy’s Iced Coffee has launched an iced 
flat White and Bournemouth is the first place in the UK where people 
can get their hands on it.

the new drink is available to purchase exclusively in Bournemouth’s 
beach-side cafes and convenience stores.

Indian food to suit eclectic contemporary tastes
eat In or take Away

BALtI hoUSe, 139 fISherton Street, 
SALISBUry, SP2 7Dt

t: 01722 325288

for online orders visit www.thebaltihouseonline.co.uk

Get an amazing 15% off on all online orders

Grand Buffet
eat as much as you can
...and don’t forget, dessert is included!

Buffet 5.30pm – 10pm
Sunday family Buffet £8.95 pp
Monday to thursday only £10.50 pp
friday & Saturday only £11.50 pp
Kids eat for £5.50 any day!
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road test: Jaguar E-pace
by tim Saunders

there are three ways 
to drive the Jaguar 
e-Pace. As a manual, 
an automatic or with 
paddle shifts. So much 
choice should ensure 
that the driver never 
gets bored.

the e-Pace is the f-Pace’s smaller brother. And as 
with young siblings, I speak from experience, they 
have to be watched or they get out of hand. And so it 
is with the chunky 180 Diesel r-Dynamic S Automatic 
AWD that I am driving.
 the motorway is full of speed cameras and police 
patrol cars. fortunately, the e-Pace is fitted with both 
a speed limiter and a cruise control. But as I soon 
discover the cruise control is not the best system 
because although the speed might be set at 70mph, 
go downhill and it’ll exceed it so concentration on 
that speedometer is paramount. the head-up display 
that digitally appears above the dashboard in front 
of the driver, helps in this regards.
the raised height of this SUV is helpful, too because 
it gives a good view of the road ahead and certainly 
helps me spot a mobile speed camera van above the 
motorway some distance ahead. Is this pre-Brexit 
country in such a state that the enjoyment of driving 
must be removed along with everything else? 
While I’m at it, it always ceases to amaze me how 
when there’s say a 50mph speed limit that so many 
motorists completely ignore it.
Inside the cabin, my wife has changed the radio 
station from calming classical to something 
more funky, which doesn’t help the calm driving 
atmosphere that I try to foster. three little urchins in 
the back all asking questions and the police at every 
turn is a sure way of driving me ever so slightly mad. 
But we make our way slowly but surely to a little 
village called Pease Pottage in West Sussex.
At first I thought I wasn’t going to get on with the sat 
nav but son henry (3) quickly shows me 
the way round it and I must say I agree 
with him that it is quite easy. In fact 
it’s a God send, allowing me to almost 
relax during our travels. I find that I can 
rely upon it, which is a rarity often only 
reserved for my wife’s map reading skills.
 the leather seats are fine but the 

quantity of plastic in the cabin is not what I would 
expect from a Jaguar. I know this is more of a budget 
vehicle but incorporating some wood would in my 
opinion make for a more special vehicle – which is 
what a Jaguar always used to be. on touching the 
black grille, which does make an impact, I discover that 
it is plastic. I don’t know how much a chrome grille 
would cost in comparison but in the overall scheme 
of things surely an accountant can acknowledge that 
aesthetically one is far more striking and characterful 
than the other. But perhaps younger more with it 
motorists aren’t interested in such things preferring 
gangster black wheels and grille along with all the 
bling rappers expect such as the garish Caesium blue 
finish to the £1,550 20 inch gloss black split spoke 
wheels.
there’s a delayed response from that multi talented 
9-speed gearbox, most noticeable when exiting a 
roundabout from standstill. I get a similar result when 
I ask eldest daughter harriett (8) what 9 x 8 is… and 
from me come to think of it. Kick the accelerator down 
and it lurches uncomfortably forward. I cannot help 
but feel that this wide vehicle is better suited to wider 
foreign roads.
Usually in vehicles fitted with electronic handbrakes 
there is a separate switch for the parking brake (and 
there is in the Jag). But the Jaguar incorporates the 
whole caboodle on its single gear stick, too. Despite 
this it can still be a time consuming exercise to make 
the simplest of manoeuvres when compared to a 
standard manual box. Also the cumbersome nature of 
this vehicle demands that the driver relies upon the 
camera when reversing.
henry (3) enjoys pretending to drive the e-Pace and 
opening the powered tailgate from the driver’s seat. All 
these buttons are a child’s delight. In absolute contrast 
to my ford fiesta where he can only turn on the radio 
and the lights.
harriett (8) thinks that the speed camera alert is clever. 
I don’t. So many noises going off at the same time just 

creates a befuddled motorist. A driver 
must concentrate and read the road. If 
they can’t do that then they shouldn’t 
be on it. technology is going too far.         
But it lives up to its name. the e-Pace 
is a quick vehicle and reasonably 
economical, too.
 Watch the videos at www.testdrives.biz

FACTS AT A GLANCE
price: £37,870
Engine: 2-litre
power: 180bhp
0 to 60mph: 8.6secs
top speed: 127mph
Economy: 47mpg

DRIVING FORCE+ DRIvING forCe

horton 
commercials 
increase 
renault fleet 
Dorset-based commercial 
vehicle body build and repair 
firm, horton Commercials, has 
expanded its renault commercial 
vehicle fleet to more than 200 
following the recent order of 
a further 22 vehicles from the 
Westover Group, which is part of 
the UK’s largest network of motor 
dealerships.

the Westover Group has 
supplied a fleet of renault 
Master platform cabs which are 
to be adapted and converted 
by horton Commercials into a 
wide range of specialist vehicles 
which are bespoke to customer 
requirements.

ON yOuR 
BIKE BRITAIN

 � More than one in four believe 
it is too dangerous to cycle 
to work

 � 21% are too scared to cycle 
the roads to work

Despite the government 
pouring £1.2bn into cycling*, 
new research has revealed that 
it is still only a slim few who are 
cycling to work, with many citing 
nervousness about cycling in 
traffic as the reason.

A survey of more than 7,600 UK 
adults published by Decathlon 
in the Decathlon Activity Index 
2018, shows that only 7% of the 
nation is commuting to work 
with a bike.

* www.gov.uk/government/news/
government-publishes-12-billion-plan-
to-increase-cycling-and-walking

www.etstrucks.co.uk
colin@etstrucks.co.uk

Bristol’s review on the future of its 20mph limits shows huge public 
approval and cost savings, confirming its massive success.

the post implementation 20mph review* based on surveys last 
summer had one of the largest ever local responses – 3,391 – most in 
strong support. 95% of respondents want 20mph near schools. note 
near, not just in front of – children need safe routes. 74% supported 
20mph on residential and 44% on main roads.
* www.bristol20mph.co.uk/wp-content/uploads/2019/05/20mph-review-report-2019.pdf

A littlE bit SlowEr
A wholE lot bEttEr

Making equipment and parts 
selection easy for motorcycle trade
A hampshire company that imports and distributes over 10,000 
products for the motorcycle industry has invested to make life easier for 
its network of dealers and direct customers.   

Mark richardson, Purchase Director at Bike It International Ltd, the 
Southampton-based importer and distributor of motorcycle parts 
and accessories, says, ‘We can claim that finding an item for any make 
of motorcycle is now possible in just three steps. easy as 123 was our 
instruction to our web developers, KfA Connect.’ 

Bike It, the UK’s leading distributor of motorcycle parts and 
accessories, employs 35 people and imports its own brand of clothing 
and accessories which contributes to its £8m turnover.

+ www.bikeittrade.com

L–r: Richard Austin with Mark Richardson

uK new car market falls again
the UK new car market declined by -4.6% in May with 183,724 units 
registered, according to figures released by the Society of Motor 
Manufacturers and traders. the fall reflects continued uncertainty 
over diesel and clean air zones as well as the removal of incentives 
for plug-in hybrid vehicles. Meanwhile, the underlying economic 
and political instability continues to affect consumer and business 
confidence.

Declines were recorded across all sales types in the month, with 
registrations by private consumers, fleets and business buyers 
declining by -5.0%, -3.0% and -29.0% respectively. Most vehicle 
segments experienced a fall in demand, however, executive and 
dual purpose vehicles bucked the trend, with registrations growing 
9.1% and 16.0%. While demand for superminis and small family 
cars fell, these vehicles remain the most popular taking a combined 
56.3% of the market. 

Van Store launched 
hendy has expanded its commercial vehicle operations in the south 
with the opening of the Southampton Van Store. the  Chandler’s ford 
site offer buyers a wide range of commercial vehicles from a large 
selection of manufacturers.

Dorset’s Commercial Vehicle Repair 
and Maintenance Specialists 
We have supported businesses from Dorset (and further 
afield) for over 20 years by limiting disruption to their 
working day.

•  On site MOT
•  Vehicle repair and maintenance
•  Service all makes and models of commercial vehicle 
•  Roadside assistance

01202 669339
colin@etstrucks.co.uk
www.etstrucks.co.uk
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+ PRoPERTy AnD DeVeLoPMent

up to 1,900 jobs to be created 
at ‘world class’ business park
Plans have been unveiled 
to create up to 1,900 
jobs by extending 
Bournemouth Airport’s 
business park.

rigby real estate 
has submitted three 
planning applications 
for land at the Aviation 
Business Park across the 
airport’s northern sector. 
If approved, the plans 
will deliver more than a 
million square feet of new 
commercial floor space 
over approximately 75 acres of land. As well as creating up to 1,900 
full-time jobs, the proposed development will generate about £93m 
annually for the Dorset economy.

Mike Murray, rigby real estate’s Commercial real estate Director, 
said, ‘We’re very excited at these plans which are part of our strategy to 
create a world-class business park at Bournemouth Airport.

‘the aim is to unlock high quality employment land and facilitate 
associated infrastructure while providing a major boost for the 
local economy. our objective is to appeal to leading national and 
international manufacturing, logistics and aerospace businesses with a 
range of high-quality, class-leading units.’

Mike Murray

the government’s new ban on tenancy fees could result in landlords in 
the south increasing rents in a bid to absorb the burden of fees that are 
now being put onto the property owner, rather than the tenant.

June saw the government’s tenant fees Act (english letting fees ban) 
come into play, which is not a banning of fees outright, but a shift from 
tenants to landlords: the burden of fees being put onto the party with 
the choice of agent, or onto the agents themselves if they chose to 
absorb the fees on behalf of clients. 

however, rICS – a professional standards body for the real estate 
sector – warns there is a possibility that landlords will pass the fees on to 
tenants by increasing their rent.

tamara hooper, rICS Policy Manager commented, ‘the aim of this 
tenant fee shift is to create a better market with more transparency 
for the tenant at the outset, with fees now hopefully seen as business 
expenses either at the landlord or agent level. rICS welcomes any 
attempt to improve standards and consumer outcomes, however it 
must be done in a proportionate way. 

‘We don’t want this new fee ban to result in more landlords exiting the 
market – having also faced tax and regulatory changes within the sector 
over recent years – as this could result in a further shortage of available 
properties to rent. But at the same time, our research suggests that prior 
to the tenant fees ban, rents were expected to grow by an average of 
3% per annum over the next five years – due to demand outstripping 
supply – and the risk is this could now prove to be an underestimate as 
the burden on buy to let investors continues to grow.’

In light of the new tenancy fees Act, rICS is now encouraging both 
landlords and tenants to become familiar with the only fees (apart from 
rent) that can be charged to tenants which include:

 � A refundable tenancy deposit capped at no more than five weeks’ 
rent where the annual rent is less than £50,000, or six weeks’ rent 
where the total annual rent is £50,000 or above.

 � A refundable holding deposit (to reserve a property) capped at no 
more than one week’s rent.

 � Payments to change the tenancy when requested by the tenant, 
capped at £50, or reasonable costs incurred if higher.

 � Costs associated with early termination of the tenancy, when 
requested by the tenant.

 � Payments in respect of utilities, communication services, tV licence 
and council tax.

 � A default fee for late payment of rent and replacement of a lost key/
security device, where required under a tenancy agreement.

tamara hooper adds, ‘We are encouraging the government to update 
their recently released how to rent and how to Let guides which are 
now both outdated in terms of fees.’

New tenant fee shift 
could see landlords in 
the south increase rents

Enjoy 
in style and comfort
Fit Marla conservatory blinds and 
you can enjoy summer indoors without 
discomfort from heat and glare...

summer
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Massive range of styles
Custom made in our UK factory
5 year guarantee 

Like-for-like Price Promise
FREE expert installation
Unrivalled quality

For a free home visit and no-obligation quotation...

Visit:    www.marlacustomblinds.co.uk/bournemouth
Email:  paulmcgarry@marlacustomblinds.co.uk

Call Paul on     01202 070 242 

7173 Bournemouth Conservatory blinds_aw.indd   1 01/04/2019   16:46

.CO
UK and International Properties

ComPetitiVely loW fees for 
landlords and Vendors

don’t Pay uP front!
you only Pay WHen We let or sell your ProPerty

We don’t tie you into a ContraCt!
fee free adViCe on tHe rigHt mortgage for you

oVer 15,000 ProPerties for sale

01202 914 567
www.wwpc.co   |   enquiries@wwpc.co

Rapid expansion for 
online property auctioneers

L–r: Doug Haigh and Alex Haigh
Whoobid was founded by Doug and Alex haigh; two brothers from 
Bournemouth, who with extensive experience in the property industry 
saw an opportunity to modernise the traditional auction process. they 
wanted to create a completely transparent and fair service that provides 
a personal approach to the auction process.

Whoobid uses an online auction platform that streamlines the auction 
process for the agent, seller and buyer. Whoobid allows estate agents 
across the UK to offer 0% fees for seller, this enables high street agents 
to compete successfully with the traditional auction houses and online 
agents.

Since September 2018, Whoobid has seen its monthly turnover grow 
significantly and its team already increasing to ten.

firms are failing to implement 
flexible working because of 
poor data about how they 
use their office space, warns a 
leading workplace specialist
Abintra, which pioneered the use of sensors to measure 
office use, says many managers still rely on gut feeling or 
flawed systems to make important real estate decisions.

the rising popularity of agile working has seen many firms 
reorganise their workplaces to attract and retain the best people. 
flexible working can also save money by cutting the amount of 
expensive real estate that firms own or rent.

Abintra, which has helped hundreds of major corporations 
worldwide to introduce flexible working, warns that one of the 
reasons firms are falling at the first hurdle is by failing to understand 
how they currently use their office space. that leads to ‘flexible’ 
solutions that don’t work because they don’t offer enough of the right 
kinds of spaces or because they inflate or deflate the amount of real 
estate that an organisation actually needs.

the company recently published a report on emerging trends in 
occupancy management in 2019 listing unreliable methods being 
used to assess usage statistics. these included manual ‘clipboard’ 
studies and video tracking of people coming into or leaving an office 
space. the former doesn’t allow for detailed analysis of work patterns 
while the latter doesn’t deliver data on individual desk use.

Abintra favours the use of infrared sensors mounted to the 
underside of work surfaces to detect presence. It offers fast-track 
surveys using the technology to give managers in-depth data in four 
weeks.

tony Booty, a Director of the company, says, ‘Unlike sensors attached 
to individuals or systems that rely on using employees’ phones, it is a 
non-invasive solution, making it easier to win staff approval.’

the company provides number crunching software enabling 
managers to see how office space is being used via their web browser. 
the data can be interrogated to give an accurate view of office use 
over different time periods.

once flexible working is implemented, the same technology can be 
used to generate a live floor plan. this allows staff to work flexibly by 
seeing where space to work is available and choosing different places 
to work within the office depending on what they are working on or 
just the mood that they are in.

With the launch of a new combined sensor, Abintra can also provide 
data on key environmental metrics as well as space utilisation, such 
as temperature and air quality. that allows facilities managers to 
deliver high levels of comfort for office users while helping to reduce 
energy waste. for example, by collecting data on the environmental 
conditions at each workstation, systems can be adjusted to provide 
improved levels of temperature and humidity control.

+ www.abintra-consulting.com

+ oFFICE oPtIonS
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the perfect office space is open plan, has lots of natural light, a café, 
comfy chairs, fixed desks and free snacks, according to a new business 
insurance study from MoneySuperMarket.

the UK’s leading price comparison website surveyed 1,000 employees 
and 500 business owners across the business and hr, media and 
marketing, and creative sectors to find out what the ideal office 
environment looks like, based on nine 
different factors – openness, style, 
wellbeing features, physical features, 
luxury features, location, workspace 
atmosphere, desk and working hours.

A third (36%) of business owners 
prefer to have an open plan office 
with private areas for managers, plus 
almost two-thirds (63%) would also 
like parking. Alternatively, employees 
tend to like the idea of a standard open 
plan office (35%) that is closer to home 
(57%).

one area where employers and 
employees are definitely in agreement is in industries that have a 
fixed desk (74% and 73% respectively). Popular with all groups in all 
industries is the desire for a fixed desk, favoured by 74% of business 
owners and 73% of employees.

yet when it comes to working hours, everyone wants flexibility, with 
59% of employees and 52% of employers preferring this to a standard 
nine-to-five day. however, only 47% of full-time employees are offered 
flexible hours*.

tastes will always differ dependent on the individual, although both 
employers and employees are generally in favour of a coffee machine 
(66% of employers and 52% of employees name it as a top office 
feature). Some additional office preferences include:
Style – 23% of those who own business and hr companies favour a 
light and airy office with plenty of windows and bright colours, whereas 
47% of media and marketing owners would prefer a modern, metallic 
and hi-tech building.

+ oFFICE oPtIonS

�� research into the ideal office finds that while 56% of male employers want flexible hours compared with only 45% of 
females, 14% of female owners want to work nights, compared with only 2% of males
�� Despite an overall preference for flexible working hours among both employees and employers, currently less than half 
(47%) are offered the option*

�� Media and marketing employees are the most green-focused, with 62% wanting recycling facilities in their offices

MONEySuPERMARKET REVEAlS WHAT 
THE PERFECT OFFICE SPACE lOOKS lIKE

Wellbeing features – Most business owners want a water cooler and 
a coffee machine and 32% of creative employers want showers. 41% of 
media and marketing owners want a free breakfast, while business and 
hr leaders would like an office café or canteen.
Physical features – While 26% of creative owners want their office to 
be environmentally friendly, 38% of their employees want recycling 

opportunities. however, media and 
marketing employees prove to be the most 
eco-conscious, with 62% wanting recycling 
facilities.
Luxury features – While business and 
hr owners would like free soft drinks, 
snacks and meals, media and marketing 
leaders would swap meals for video games. 
Creative employers have different priorities 
– wanting video games, sleeping pods and 
a games table.
Location – Some business owners seem 
to disagree with their employees on the 
ideal location for the office – with media 

and marketing (59%) and creative (60%) employers looking for parking, 
whilst their employees would prefer public transport options.

 rose howarth, head of Business Insurance at MoneySuperMarket, 
commented, ‘Small changes around the office can make a huge 
difference to mood and productivity, not only for employees, but also 
for the business owner.

‘not every change needs to break the bank or affect your business 
insurance policy. Many of the options both sides selected in the survey 
were a question of picking the right location and creating the right 
environment, rather than buying new assets for the company. you just 
need to ensure that all changes that do affect policy and location are 
reflected in your business insurance policy as you grow your company.’

Visit MoneySuperMarket to see the visualisations of the ideal office 
environment for business owners and employees.
+ www.moneysupermarket.com/business-insurance/office-space/
* www.powwownow.co.uk/smarter-working/flexible-working-statistics-2017

Two weeks a year just 
grumbling…
That’s how long, seemingly, 

we ‘moan’ whilst at our 

place of employment! We 

hate phone calls that come 

in just as we’re leaving 

at the end of the day, we 

hate the office being too 

hot/cold (whilst there’s a 

minimum, there’s seemingly 

no maximum temperature 

under employment law 

(kitchens, foundries, fashion 

shops – get those cool LEDs 

fitted, retail!), we rail against 

those who fail to reply to our 

emails, we detest those who 

constantly bang on about 

how ‘busy’ they are (they 

never seem to be though, do they?), but the worst of all… is 

when someone steals our favourite mug! Heinous!

(Inappropriate touching doesn’t seem to make the list but 

that of course would be a wholly different article I would 

have to write…).

Hunter/gatherers would have chests filled with pride as they 

dragged their kill past their prehistoric kin; I often think 

of that scenario when office workers ostentatiously parade 

their skinny mokka half-caff ski fluffed magiori maestro in 

its branded paper receptacle with 3rd degree burn deflector 

sleeve. ‘Pretentious, moi?’ But, late for work?

Almost certainly! Paralysed by the almost infinite choice 

at the high street patisserie/pasty shop (‘Can I help?’) this 

scenario makes the list as those not caffeine dependent can 

get straight to their desks.

So, when you’re hanging around the water cooler having a 

rant about the vicissitudes of office life, just remember the 

list has already been compiled and as ‘David Brent’ stated in 

the tv series, ‘The Office’ – some days you are the pigeon…..

and some days, you are the statue!

Nigel P. Hedges, the small voice in business

VOICETHE
Sluggish growth highlights 
imperative for eCommerce 
innovation, says Tryzens 
British Retail Consortium reveals UK retailers suffered the sharpest sales drop for 24 years in May
The latest figures from the British Retail Consortium (BRC) has revealed the sharpest decline in retail sales since 1995, sparking further fears for the UK retail industry. According to their figures, retail sales fell by 2.7% in total and like-for-like in May, while online sales of non-food products grew at a rate of just 1.5% year on year, which the BRC and KPMG said was ‘an all-time low’.  Commenting on the findings, Andy Burton, CEO of digital commerce consultancy Tryzens, said that the results should serve as a warning sign for the retail sector, and urged eCommerce retailers to embrace more innovative approaches to customer engagement to grow their businesses.

 Burton said, ‘eCommerce has traditionally been the star performer of the retail sector, and while online spending continues to grow, these latest figures suggest that this part of the market is in line for a slowdown. While consumers are still spending, they’re spending less, so retailers need to work harder to secure their share of the customer wallet. Just five years ago, retailers could ride the eCommerce wave and achieve significant results simply by having a relatively ordinary website that worked. But today the field is infinitely more competitive, and with shoppers not spending as readily as they have done, online or otherwise, retailers need to look at what else they can do to drive growth.‘The market is facing a wide range of challenges but it’s important to note that not all retailers are having a tough time. We have seen exciting new brands emerge and many well-established brands flourish, thanks, in large part to their successful harnessing of technology to improve the customer experience.
‘Personalisation, mobile and real-time analytics are all key to maintaining a strong performing online operation for retailers, even in testing times. Data-driven eCommerce strategies mean retailers can constantly assess trading performance, respond to changes in a timely manner and enhance the customer experience and overall journey with the brand. Brands also need to think about how they are differentiating their products and offerings from the many retailers that are competing for the same market share. With consumer confidence likely to be struggling for some time to come, continued investment in eCommerce will be critical in weathering any potential storms on the horizon,’ Burton concluded.

South west set to lose £1bn if UK leaves the EU, warns Green MEP
The south west could lose £1bn in public investment over the 
next five years if the UK leaves the EU. A new study looking 
at government plans to replace EU funding with a ‘Shared 
Prosperity fund’ reveals significant differences in the ways the 
EU and the UK allocates funding for economic development*. 
The analysis concludes that if the government’s new fund is 
distributed in the same way it currently allocates spending, it 
will lead to a transfer of resources from the relatively deprived 
economy of the south west to more prosperous areas, especially 
London and the south east. 

EU structural funding is worth some £2.1bn with the south 
west, and Cornwall in particular, being a major beneficiary. 
Amongst other things the funds have been used to support small 
and medium sized enterprises and innovative renewable energy 
projects**.

Commenting, the recently re-elected Green MEP for the south 
west, Molly Scott Cato, said, ‘The EU has done great things for 

Cornwall, supporting one of the most deprived regions of the 
country by funding the creation of low carbon jobs, innovative 
start-ups and small and medium sized enterprises. 

‘All this is at risk if we leave the EU because the government 
has clearly indicated that it will target its “Shared Prosperity 
fund” on areas with the maximum potential for growth rather 
than those that have the greatest need. This could result in 
money being channelled to London and the south east instead of 
the regions of the country like the south west. 

‘Most seriously of all, we still have no detailed proposal on 
what will replace EU regional funding. And if we do proceed with 
a disastrous Brexit there will be less money in the pot anyway. 
Our austerity government will be forced to tighten its belt still 
further to cope with the fallout from leaving the EU.’ 

* www.huffingtonpost.co.uk/entry/eu-funding-brexit_uk_5cfd4ea7e4b04e90f1cb299f 
** www.cornwalllive.com/news/cornwall-news/eu-funding-cornwall-brexit-cash-746128
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ENHANCED are proud to celebrate 25 years  
as leading IT consultants specialising in  
Infrastructure and Business Solutions. 

The team at ENHANCED would like to thank  
all those who have made the past 25 years  
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