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Carla Rham has joined Dorset-
based AquaCare as a Bathroom 
Surveyor. Carla will help customers 
design the bathrooms of their 
dreams, project managing jobs 
from start to finish.

Clean Up 
with Carla

PR Profession 
Paul Noble, Partner of Noble Ink 
in Dorset, has become the first 
ever Chartered PR Practitioner in 
the Wessex Region which covers 
Hampshire, Dorset and the Isle of 
Wight.
Paul, a Fellow of the Chartered 
Institute of Public Relations (CIPR) 
is a former Public Relations 
BA (Hons) course leader at 
Bournemouth University. He now 
works internationally, having 
represented the CIPR in Russia, 
South Africa, Nigeria, Singapore 
and Kazakhstan during 2009.

Summit Special
Two friends are 
scheduled to climb 
Mount Everest in 
memory of their friend 
and comrade, John 
Thornton, a Royal 
Marines Officer who 
was tragically killed in 
Afghanistan 18 months 
ago. Matt Snook and 
Pete Sunnucks are 
scheduled to climb the 
risky North Ridge in May 2010 and aim to raise £100,000, to be split 
between two charities, Help for Heroes and the John Thornton Young 
Achievers Foundation.  
Matt, a Royal Marine from Bournemouth and his friend Pete, have spent 
the last few months in training and building up experience for the big 
climb.
They are currently looking for 10 companies to donate £2,000 each to 
sponsor the climb.
If you would like to contribute to either of the two worthy charities and 
support Matt and Pete in their forthcoming challenge, no matter how large 
or small the donation, visit www.justgiving.co.uk/everestforheroes

Brown Goes Green

Wimborne-based recycling and 
waste management organisation 
Commercial Recycling Ltd has 
appointed Rob Brown as Business 
Manager for the south west area.

Golf Club of Year 

David and Beate Braban with Paul Palmer

Dudsbury Golf Club has been 
judged ‘Golf Club of the Year’ in the 
National Club Mirror 2009 Awards.

Creative Work

Graham Woods has joined Carswell 
Gould as a Senior Designer.

Branching Out 

South coast public relations 
consultancy, Grayling, has 
been appointed by the Forestry 
Commission to handle its 
communications requirements 
across the New Forest District.

Home Grown Man

Ringwood has a new Waitrose 
Manager, Dominic Jones. He 
started work at the store 24 years 
ago, aged 16, stacking the shelves 
with fruit and vegetables. 

Tough Ride

Tom Mepham, Senior Brand 
Manager at Bournemouth based 
Ceuta Healthcare, has raised a 
staggering £3,000 for charity 
Scope. Tom took only six days to 
cycle 370 km across Cuba in 33 
degree heat.

New Starters 

Thinking Juice has kicked off 2010 
with three new recruits, following 
a very successful year winning 
numerous awards and new clients. 
Luke Bonner joins as Graphic 
Designer, Kristie Thistlethwaite 
as Account Manager and Stewart 
Austin as Digital Designer.

New Resource

Dovetail Recruitment has recently 
recruited Rachel Clarke as a new 
Consultant to be responsible for 
the resourcing of candidates.  This 
is an essential part of the business 
due to the ever increasing level of 
enquiries being received for new 
permanent staff.
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Comix Tour with Kissy Sell Out
Harry Bird and Sam Hodgkiss, BA (Hons) Digital Media Production 
graduates from the Arts University College at Bournemouth, have been 
VJing with producer and Radio 1 DJ Kissy Sell Out on his national tour. 

Harry and Sam, 
working together under 
the name of Comix, are 
a visual and motion 
graphics duo who bring 
cutting edge visuals 
to live shows and gigs. 
They were spotted by 
Kissy Sell Out, touted 
by Mixmag as ‘one 
of the most exciting, 
charismatic and 

entertaining DJs of the decade’, whilst playing in Bournemouth and 
asked to join the ‘Kissy & Ko’ tour as VJs. 

Comix will soon be working with Radio 1 DJ Annie Mac and are 
planning an O2 arena tour in early 2010.

EXECUTIVE GARDEN 
ROOMS LIMITED

Our modern and contemporary 
hand built garden rooms are 
contructed on site, tailor made to 
suit your individual requirements.

The versatile space can be used as 
an office, studio, gym, playroom, 
workshop or just a room to relax 
and enjoy your garden.

For more information call Alison 
Dalton on 01258 489833 or visit 
our website at: 
www.executivegardenrooms.co.uk

Designed & 
built for you

BIC Makes its Mark by 
Winning New Event
The Bournemouth 
International Centre (BIC) 
has definitely made its 
mark by winning a two day 
tattoo convention called 
Bournemouth Ink, crammed 
full of interesting and unusual 
entertainment. The event 
is taking place on Saturday 
29th and Sunday 30th May 
in the BIC’s Purbeck Hall and 
Tregonwell Hall.   

It is the first time that the 
tattoo extravaganza will have 
been held at the BIC, having 
launched its first convention 
in 2009 at a smaller venue in 
Bournemouth.

New Owners Seek Suppliers
Goldy’s farm shop located at Holme for Gardens, West Holme Farm 
near Wareham has new owners.  Simon and Liz Goldsack, owners of 
garden centre Holme for Gardens, have purchased the business from 
Jenny Goldsack.

Under its new management and name, the Holme Farm Shop will 
provide an outlet for fresh local farm produce, supporting Purbeck 
growers and offering customers the opportunity of reducing their food 
miles by buying locally grown food. Holme Farm Shop will help support 
the rural community in addition to offering a complimentary service 
to run alongside Holme for Gardens’ Pick Your Own fruit farm, garden 
centre and the Orchard Tea Room.

‘Offering a farm shop to customers is a natural progression for our 
business.  There is a growing market of customers who wish to know 
exactly where their food has come from, and we are keen to meet this 
demand and fulfil our customer’s needs,’ says Simon. 

If you are interested in becoming a supplier of Holme Farm Shop, call 
Simon on 01929 554716.

Top Civic Award Received                 
Acheson has recently 
been given the 
top annual award 
by the Weymouth 
Civic Society for the 
new Weymouth Bay 
Methodist Church 
which the company 
recently built. The 
church was built to 
replace the former 
Maiden Street Methodist church which was tragically destroyed by fire 
in January 2002. Rob Acheson attended the award ceremony recently 
to receive the award and the chairman of the Civic Society praised the 
high standard of workmanship. 
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business news

The need for exercise is 
a modern superstition, invented 
by people who ate too much, 
and had nothing to 
think about.
George Santayana, 1863-1922, 
Spanish philosopher

Taylor Made Computer 
Solutions	is celebrating the 
ten-year anniversary of its 
relationship with the National 
Motor Museum at Beaulieu in 
the New Forest.

Canford Software is expanding 
and has taken larger office 
space at Clarendon Enterprise 
Centre, Bournemouth.

Dawsons, multi-award winning 
specialists in the design, supply 
and installation of industry 
leading audio-visual systems, 
has unveiled three new stunning 
demonstration lounges at its 
Westbourne showrooms.

Marketing Matters, the Poole-
based integrated creative 
agency, is working with the 
British Tinnitus Association 
to promote the charity’s 
forthcoming Tinnitus Awareness 
Week campaign, 8th -14th 
February 2010.

A recent survey of over 200 
job seekers commissioned 
by Tate, specialists in office 
support recruitment, revealed 
that a staggering 98.6% will 
immediately attempt to change 
jobs - as soon as the job market 
improves.

Bournemouth-based 
planning, environmental and 
design consultancy Terence 
O’Rourke Ltd has received 
a commendation from the 
south west branch of the Royal 
Town Planning Institute for 
its master plan for the £160 
million expansion of Tremough 
Campus, Penryn, Cornwall.

Exclusive development rights 
for an offshore wind project 
west of the Isle of Wight have 
been awarded to energy 
company Eneco.

Gap Year 
with the Kids
Projects Abroad has seen a 35% 
increase in the numbers of young 
people that are taking their 
parents away with them on gap 
years. Rather than a gap year 
being a bastion of independence, 
2009 saw one in four gappers 
take a parent or both of their 
parents abroad with them to the 
likes of Ghana, Peru, China and 
Brazil. Around 250,000 students 
take gap years each year. 
Projects Abroad is the world’s 
largest commercial volunteer 
organisation.

Cre8ive 
Wisdom Packs 
Its Trunk and 
Moves to 
Bournemouth
Local strategic marketing and 
creative agency Cre8ive Wisdom 
is on the move to new premises 
in Bournemouth. With a trunk full 
of experience covering all aspects 
of marketing the company 
is now based at Pine Count 
Business Centre, 36 Gervis Road, 
Bournemouth BH1 3DH.

Organised by Dorset Business 
(the Chamber of Commerce and 
Industry) and backed by the south’s 
radio station Wave 105, 10 firms 
and three local schools triumphed 
in a record year for the event, which 
saw more entries than ever before.

Taking place at the Lighthouse 
Poole and hosted by BBC South 
sport presenter Roger Johnson, 
more than 540 of the region’s 
business people, dignitaries, MPs 
and press attended the glittering 
awards ceremony to pay tribute to 
the successful, entrepreneurial and fast-rising companies from across 
the region.

The 2009 winners are as follows:

Creative Company/Project of the Year Award, sponsored by The 
Arts University College at Bournemouth and Liz Lean PR
Winner: Thinking Juice, Bournemouth - an advertising, digital and 
branding specialist. Since its launch in 2003 the agency has built an 
enviable reputation by working with a list of high profile clients, of which 
40% are Dorset-based. 

Dorset Exporter of the Year, sponsored by UK Trade & Investment
Winner: Ford Farm, Dorchester - exports a package comprising hand-
made speciality cheeses. The company exports to several overseas 
markets which includes the USA, Canada and Switzerland and expects 
to see its exports to the USA increase fourfold.  

Entrepreneur of the Year Award, sponsored by Bournemouth 
University
Winner: James Hortop - Merlin Equipment Ltd, Poole - manufactures 
components and systems that create, store, convert and distribute 
electrical power.

KPMG Company of the Year
Winner: WDS Global, Poole – a home-grown Poole success story with 
2,000 employees, WDS Global has been dedicated to helping mobile 
operators, handset manufacturers and service providers deliver more 
profitable products and services to end-users around the world.

Linking with Schools Award, sponsored by The Borough of Poole 
and Bournemouth Borough Council
Winner: LV=, Bournemouth - Nominated for its work with Avonbourne 
School for Girls, Ferndown Upper School and Poole High School. In 

business news

2008, LV= broke the mould 
in school-industry links and 
embarked on a schools 
programme to sponsor an adult 
qualification in schools.

NatWest Excellence in 
Customer Service Award 

Winner: Farmer Palmer’s Farm 
Park Ltd, Poole - a family-run 
farm-yard attraction which is 
designed especially for children 
aged 8 and under. Princecroft 
Willis Family Business Award

Winner: Raymond Brown Group Ltd, Ringwood - The group’s activities 
include civil engineering, building construction and waste recycling. It 
employs more than 350 people across four companies in the group 
and has been operating as an independent family business for over 50 
years under three generations of the Brown family.

Team Dorset 2012 Legacy Award, sponsored by Dorset County 
Council
Winner: Hive Beach Café, Burton Bradstock - has made use of local 
regeneration schemes connected with the 2012 Games’ sailing events. 
It has been investigating new premises in the harbour and marina 
areas of Weymouth and Portland and also aims to obtain a civil license 
for weddings by 2010 in order to offer ceremonies during the Games.

The Dorset Tourism Award, sponsored by Dorset Business (the 
Chamber of Commerce and Industry) and P H Warr Plc
Winner: Farmer Palmer’s Farm Park, Poole - attracts more than 
95,000 visitors a year, boasts 3,000 season ticket holders, hosts more 
than 250 birthday parties and accommodates more than 200 large 
groups each year. 

Dorset Charity of the Year award, sponsored by Sunseeker 
International
Winner: Sheltered Work Opportunities Project, Poole - The Sheltered 
Work Opportunities Project is a unique registered charity operating two 
horticultural nurseries in Bournemouth and Poole

The audience at the awards’ dinner voted live on the night for the 
winner, Sheltered Work Opportunities Project.

The winning charity will hold the Dorset Charity of the Year title for 
12 months and has also received a donation of £3,000. The two 
runners-up have received a £1,000 donation, all courtesy of Sunseeker 
International Ltd.

Record Year for the Dorset Business Awards

South West PMI 
South west output increased in 
December, but at slowest rate 
for six months. 
Key points: 
b Growth of south west 

economy recorded for 
eighth successive month... 

b …but rate of expansion 
slowest since June. 

b Job shedding continued, 
albeit at slowest pace since 
May 2008.

The Idea 

Visually stimulating design... 
enhanced by expert in-house 
print production
To find out more, visit
www.theglobalgroup.uk.com 

or call 01202 727070

Town & Country approached Global to undertake the redesign of its 
new brand after a number of recommendations from various local 
businesses who are existing clients.  

Darren Mooney, Creative Director, Global said, ‘Being able to pick up 
work as recommendations from existing clients is great for our business, 
not only does it mean we are keeping current clients happy with their 
design and print, but they feel confident enough in our work to help our 
business grow by recommending friends and colleagues as potential 
new clients.

‘Working with Nigel Butler from Town & Country on such an established 
and well known local brand was a real pleasure for us. We really tried to 
purvey the technological and forward-thinking side of Town & Country 
with the new logo. The project involved all aspects of their brand from 
business cards through to signage and advertising,’ added Darren. 

Nigel Butler, Town & Country Communications, said, ‘During our launch 
of a new Convergence/IT department, we decided to rebrand Town 
& Country Communications for a more dynamic look which would be 
commensurate with our new services and at the same time, enhance 
the image of our existing business model.   

‘Global has played a key part in 
the whole process with good positive 
results.’

Global Make the Right Call for
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Casual Business
Brits are getting more casual in the workplace according to an e-mail survey of 1,700 respondents by 
Charles Tyrwhitt Shirts. Five years ago 71% of workers were ‘always dressed smart’ in the workplace, 
however that ratio has now slumped to only 53% being smartly dressed in the office. Today 52% ‘Always 
Wear a Tie’ to work compared with 68% five years ago, whilst only 38% of workers now wear a suit to work, 
compared with 56% five years ago.

Dress down Friday is a big thing in Britain, with 72% of British workers dressing more casually on Fridays.

Green Light for New 
Leisure and Cultural Trust
Bournemouth’s new leisure 
and cultural trust, BH LIVE will 
begin operating seven local 
venues from 1st April 2010. 
The trust will manage the 
Bournemouth International 
Centre, the Bournemouth 
Pavilion, the Littledown Centre, 
Stokewood and Pelhams Park 
Leisure Centres, Sir David 
English Sports Centre and 
Kinson Swimming Pool.

The aim of the trust is to 
promote leisure and cultural opportunities for public benefit and will be 
run by an independent board of 11 people (trustees) who will work with 
the executive management team to provide the strategic direction of 
the organisation. 

The seven venues are currently operated by Bournemouth Borough 
Council and the trust will deliver significant financial benefits to the 
council through business rate relief and VAT exemptions. The council 
will continue to own the buildings and will be represented on the Board 
of Trustees.

Avoid £2m Fines 
for Silent Calls
Dorset-based call centre and outsourcing specialist, 
Murphy Sullivan Associates, is offering Dorset, West 
Hampshire and South Wiltshire companies a free 
initial consultation to help ensure that they are not 
at risk of exceeding government rules on ‘silent calls’ 
inadvertently made to consumers.

As highlighted in The Business (December 
2009/January 2010 edition), the government’s 
communications regulator, Ofcom, is seeking to 
increase its maximum fine for excessive ‘silent calls’ 
to consumers from £50,000 to £2,000,000.  

Steve Sullivan, Murphy Sullivan Associates’ 
Managing Director, commented, ‘In the recent past 
Ofcom has imposed the current maximum £50,000 
fine on Barclaycard, as well as fining Abbey, Complete 
Credit Management, Space Kitchens and Carphone 
Warehouse; this is a compliance threat with teeth!

‘Ofcom’s new rules have created considerable 
confusion within the call centre and telemarketing 
industry. So companies need to understand exactly 
how they or their sales, marketing or debt collection 
suppliers are handling “silent calls”. Although 
business-to-business calls are not directly covered 
by the same regulatory regime, firms need also to 
be confident that their commercial prospects and 
customers are not being subject to “silent calls”.’

Murphy Sullivan Associates is offering a free initial 
consultation for readers of The Business. 

Steve Sullivan can be contacted on 07977 206583.

  

 

 

  

 

 

  

  

1. Never cut what can be untied.

2. Always check the goods before they take them off the lorry.

3. When someone shouts “Lookout!” don’t look up.

4. Always choose a highly-regarded solicitor.

Bowled Over by New Auditors
Princecroft Willis (PcW) has won praise from Bowlplex after successfully 
completing its first audit for the Dorset-based family entertainment 
group. The chartered accountants and business advisers netted 
Bowlplex as a client last year.

Finance Director Austin Cullaney said, ‘We previously used a national 
firm of accountants but found we could get the same range of services 
and expertise locally at a much more competitive rate.’

Bowlplex has an annual turnover of £27m and employs 580 
employees nationwide.

L-r: Austin Cullaney, Bowlplex’s Finance Director and 
PcW Partner Martin Aldridge.

New Brand Creates a 
Buzz for Electrical Firm 

L-r: Directors Simon Lee and Richard O’Shea of 
Energy Network Services.

Ringwood Move
Goadsby has, on behalf of a private landlord, let a superb detached 
16,237 sq ft industrial unit to Nevis Marketing Ltd at Endeavour Park, 
Crow Arch Lane, Ringwood, on a five year lease.  

Chris Wilson, Director, Goadsby commented, ‘Nevis Marketing 
previously occupied two units in Christchurch and were keen to 
consolidate into one prestigious unit capable of improving the profile of 
the company.’

TDSi Donate to TWAS
The Wessex Autistic Society (TWAS) has received £1,500 from Poole-
based company TDSi who chose the society as its ‘Charity for the 
Year’ 2009.

Stock 
Photographs 
from Seeker
Poole-based business, Seeker 
Photography, has launched a 
refreshed image library enabling 
companies, projects and events 
to use up to date images of 
Dorset and beyond.  

‘Capturing the beautiful Dorset 
landscapes and other cultural 
images is a great way to promote 
the county on your website,’ 
says Seeker Photography’s 
Steve Cook, ‘and this is just one 
example of how you can use the 
pictures.’  

The catalogue has been 
developed with over 80 
contributing photographers and 
made accessible to the public 
from as little as £5 per picture.

For more information, visit 
www.seekerphotos.com

Too often businesses write off debt when they don’t have the resources to
chase outstanding payments, unfortunately the odd £200 here and £300
there can soon mount up and cause you considerable cash flow problems.
Ensure you have robust credit control procedures in place to minimise this
and consider outsourcing outstanding invoices to a debt collection agency.
Mark Liddle, RSM Tenon

RSM Tenon, 30 Christchurch Road, Bournemouth, Dorset, BH1 3PD  
Tel: 01202 554456 E-mail: bournemouth@rsmtenon.com
www.rsmtenon.com

RSM Tenon Recovery is a trading name of RSM Tenon Limited.

3186.qxd:3186  26/1/10  10:28  Page 1

New Look for 
Salon 1336
Salon 1336 in Parkstone has 
a new look.  Husband and wife 
team Natalie and Stuart Cranston 
have just reopened the Ashley 
Road salon after a major revamp 
which gives it a fresh, new feel.   
It’s out with the old red décor and 
in with purple and new fittings.

Salon 1336 was launched three 
years ago and recently opened a 
branch in Winton. 

Natalie and Stuart Cranston

A high voltage electrical firm has dropped its 
long-standing franchise arrangement and re-
launched with a new name and a fresh brand.

Whisper Electrical Ltd, which was a licensed 
franchise of HVMS for nine years, is now trading 
as an independent high voltage electrical 
contractor and has been renamed Energy 
Network Services.

The Dorset-based company, which has 
undertaken major infrastructure projects for 
the Ministry of Defence, Bournemouth Airport 
and Southampton Docks, specialises in the 
installation, operation and maintenance of low 
and high voltage networks ranging from 415V to 
132kV.

The Natural Approach to Beauty and Healthcare
Dorset’s specialist clinic in safe and natural healthcare has linked 
up with one of the country’s foremost manufacturers of organic 
herbal skincare so that beauty treatments can now be offered from 
The Alchemy Health Clinic.

Great Elm Physick Garden products are pure and unadulterated. 
The company was set up by former Dorset Evening Echo journalist 
Liv O Hanlon in 2005 (who later worked for the Telegraph), the 
business is a holistic enterprise just like the Alchemy Health Clinic. 

‘We are celebrating our 28th year,’ says Alchemy founder Dr. 
Nashir Karmali. ‘From only offering chiropractic treatment back in 
1982, the clinic has grown from strength to strength and has diversified considerably.’
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Financial Crisis Forces 
Entrepreneurs to Work Extra Hours 
Entrepreneurs are spending more than half of their lives working, 
according to a poll of Tenon Recovery’s clients, regularly clocking up in 
excess of 80 hours a week. 

Since the start of the economic downturn, entrepreneurs have 
increased their time spent at work to keep their businesses afloat. On 
average, they work an extra two hours every Monday to Friday, on top of 
spending six hours longer at the weekend.

business news

Long is the way and 
hard, that out of hell 
leads up to light.
John Milton, 1608-1674, Poet

www.brianjenner.com

YRC Logistics, a leading 
provider of global logistics has 
opened a new state of the 
art facility located in Totton, 
Southampton.

Deverill, has become an 
approved learning provider 
under the Ministry of Defence, 
Enhanced Learning Credits 
Scheme.

The Queens Hotel marketing 
and management team has 
launched a new website. Visit 
www.queenshotelbournemouth.com

Following	a	whopping	40%	
rise in advance bookings for 
Hoburne Holiday Parks early 
last year, figures released by 
the company in January for its 
forthcoming season reveal a 
continued year-on-year increase, 
as families once again plan a 
holiday closer to home in 2010.

Taylor Made (UK) Ltd has 
opened a new office in 
Bournemouth town centre. The 
building at 26 Poole Hill will be 
the new company headquarters 
and its third letting office.

The BA (Hons) in Multi-Media 
Journalism, delivered by BU’s 
Media School, has received the 
Accredited Course Performance 
Award from the National Council 
for the Training of Journalists.

Forty new clients moved into 
Arena Business Centres based 
at Ferndown and Poole during 
2009.

National ten-pin bowling 
operator Bowlplex Plc has 
been awarded the Carbon Trust 
Standard after taking action on 
climate change by measuring 
and reducing its carbon footprint 
by a staggering 28%.

Reported fraud in the UK 
exploded in 2009 and broke 
the £2bn barrier for the first 
time according to new research 
from accountants and business 
advisers BDO LLP.

Easter 
Collection  

Rallye Sunseeker Comes to Poole
One of the UK’s most spectacular motor sport events is coming to Poole 
for the first time. With a line up featuring teams from across the UK, 
Ireland, Iceland and Europe, the prestigious Rallye Sunseeker brings 
the world’s motor sport elite to Poole Quay for a unique ceremonial 
start and parade on Friday 26th February.

Kicking off a weekend of exhilarating motor sport in style, Poole 
Quay will be closed to traffic as the best cars, drivers and teams in the 
business arrive on Poole’s continental quayside from 6.15pm onwards 
for a fabulous line up. Drivers will take to their vehicles at 7.30pm for 
the ceremonial start of the rally, with each car leaving the starting 
blocks at 30 second intervals, flagged off by the Mayor of Poole Cllr 
Rev Charles Meachin. The only free event in the programme will see 
competitors from 16 classes on display ranging from state of the art 
World Rally Cars to historic vehicles plus six identical Land Rover Wolfs 
from the Armed Forces Rally Team.

Enthusiasts will also be able to view the cars before the rally at 
Littledown Leisure Centre on Friday 26th February where the technical 
details of the cars are checked and verified with the event itself taking 
place on Saturday 27th February in Wareham Forest, Ringwood Forest 
and Somerley Park, near Ringwood.

Tickets are available from www.rallyesunseeker.co.uk

Marcus Dodd & Andrew Bargery in their Hyundai Accent WRC

New Site for Leisure Activities
Bournemouth-based, 
West Hants, a fully 
equipped leisure club 
and ranked one of the top 
four tennis clubs in the 
country, has launched a 
new and improved, simple 
to navigate website 
www.westhants.co.uk.  

Peter Elviss, Chief 
Executive of the West 
Hants Club comments, 
‘The website will become 
our members’ main 

source of information on the gym, beauty treatments, tennis and racket 
ball, fitness classes, swimming pool, crèche and restaurant and bar.

‘To keep our friendly ethos intact, new and existing members will 
still need to speak to a member of staff to book classes. We are also 
offering a free massage to people who refer new members to the club.’

Peter Elviss

Hampshire Fire & Rescue 
Services goes Virtual with 
Blue Chip
Blue Chip, has won a virtualisation 
contract with the Hampshire Fire 
and Rescue Services (HFRS) to 
ensure the emergency service body 
meets its ‘business continuity’ 
compliance requirements.

Blue Chip implemented VMware’s 
vSphere4 server virtualisation 
solution to enable the fire service to 
move, manage, store and restore its 
critical data and servers with ease, 
while reducing the server count 
from eight to two. 

This solution enables copies of 
critical information to be moved 
to other parts of the organisation to ensure business continuity, 
regardless of disaster. 

In addition, HRFS has also experienced other benefits, such as 
reduced power consumption, reduced server management time and 
reduced management costs.

Award-winning House of 
Dorchester has created delicious 
new crunchy honeycomb and 
chocolate chip mini tiles and 
smooth, creamy caramel bunnies 
for Easter 2010. Made using only 
the finest natural ingredients, the 
recipes that have been inspired 
by over 40 years of traditional 
chocolate making skill and 
expertise.    

The new Easter collection also 
includes flower truffles, Easter 
suitcases, Easter buckets, 
brightly coloured foiled Easter 
eggs and fun chocolate slims.  

Visit www.hodchoc.com

Vehicle 
Production
b Car output up 58.5% in 

December, the biggest rise 
since May 1976. 

b Commercial vehicle output 
rose in December for the first 
time in 17 months 

b Full year car and commercial 
vehicle figures still down 
significantly on 2008.  

‘The significant rise in 
December vehicle production is 
welcome news and signals some 
greater stability across global 
automotive markets,’ said SMMT 
Chief Executive Paul Everitt. 
‘We expect the year ahead to 
be extremely challenging, but 
the return of economic growth 
and a competitive exchange rate 
will help UK producers. Car and 
commercial vehicle production 
remain well below pre-recession 
levels and it is essential that 
there continues to be a focus on 
creating more and better priced 
finance for businesses and 
consumers.’

Cadbury Sponsors the WPNSA
The Weymouth and Portland National Sailing Academy (WPNSA), the 
venue for the sailing competition at the London 2012 Olympic Games 
and Paralympic Games, has announced that Cadbury will be sponsoring 
the award winning world class venue.
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finance matters

Banking Business 
There was £573m of new structured-term lending to small businesses 
in November, following on from £592m in October. Total lending stocks 
stand at £55.6bn, while deposit levels are at £54.5bn.

 Commenting on the data, BBA Statistics Director, David Dooks, 
said, ‘Recent Bank of England surveys have suggested that while the 
availability of finance for business has been improving, loan application 
volumes are subdued. BBA figures show small business demand 
for new loans is running below corresponding levels of a year earlier 
and appears to have stabilised at just under £600m a month. This 
lower volume of lending is not surprising, as small businesses, under 
pressure from difficult trading conditions, are repaying borrowing 
and postponing their investment intentions. Despite this economic 
backdrop, structured lending to small businesses continues to rise 
and is 4% higher than a year earlier, while more than 2,000 small 
businesses are establishing a new banking relationship every working 
day.’

Old Kid on the Block!
Following his retirement 
from local law firm, 
Humphries Kirk, Barry 
White has joined Griffin & 
King, Licensed Insolvency 
Practitioners, as Area 
Manager.

Barry said, ‘It is a 
financially challenging 
time for both businesses 
and individuals and I am 
looking forward to renewing 
relationships with many 
professional and personal contacts I have developed in Dorset during 
the last eight years.’

Janet Peacock, Marketing & Business Development Manager of Griffin 
& King said, ‘I am delighted Barry has joined the Griffin & King team 
and I am really looking forward to working with him.’

Tim Corfield, Managing Director of Griffin & King’s licensed insolvency 
practitioners said, ‘Barry’s local knowledge and contacts will further 
develop our presence in Bournemouth and the surrounding area. 

‘If you want to speak to Barry, please contact him on 07850 349905.’

Barry White

Financial Incentive 
to Recruit Apprentices
Small businesses in the south west with fewer than 10 employees 
are being offered a £1000 bonus if they recruit an apprentice aged 
between 16 and 18.

The scheme has been launched by the National Apprenticeship 
Service (NAS) as a way of encouraging firms to take on young people 
and train them ‘on the job’ – developing the specific skills needed to 
make the business more productive, profitable and competitive.

Small businesses which already employ a 16 to 18 year old are 
also eligible for a £500 payment if they move that employee onto the 
Apprenticeship programme.

The number of places available on the South West Micro Business 
Employer Scheme is limited and employers will be selected on a first 
come, first served basis. Apprenticeship vacancies can be advertised 
free of charge on apprenticeships.org.uk

For more information contact the Project Team Co-ordinator, 
Christina Gill, on 01793 608013.

Good News 
for Dorset
The Dorset business community 
ended last year in better shape 
than it did in 2008 according 
to figures released by Begbies 
Traynor, one of the UK’s leading 
business rescue, recovery and 
restructuring specialists.

The number of financially 
distressed businesses in the 
county fell by 3% to a total of 
2,426 in the final quarter of 
2009. The year-on-year picture 
was also improved with a 2% drop 
in the total number of companies 
classified as facing significant or 
critical problems.

Construction and business-
to-business services continue 
to be the sectors most severely 
affected by the recession, with 
construction accounting for 43% 
of the county’s companies in the 
greatest financial difficulty.

Personal 
Insolvencies 
One person entered insolvency 
every four minutes in 2009. 
Annual personal insolvency 
levels in 2010 could reach 
150,000 for the first time, 
beating the record levels seen 
this year, according to personal 
insolvency specialists, RSM 
Tenon.

During 2009, around 
130,000 people entered a form 
of personal insolvency – that’s 
360 people every day and an 
increase of more than 22% on 
the previous annual record set 
in 2006.

Two Awards
Major Swedish bank Handelsbanken, 
which has a thriving branch in 
Bournemouth, is celebrating two 
prestigious awards. 

The industry leading magazine 
The Banker, which is part of the 
Financial Times group, has awarded 
Handelsbanken the title ‘Bank of the 
Year in Sweden 2009.’

And for the 19th year running, Privata 
Affärer, a Swedish periodical for private 
finances, has named Handelsbanken 
‘Bank of the Year.’

Nick Lowe, Handelsbanken 
Bournemouth’s Branch Manager, said, ‘We’re thrilled to receive these 
awards from two such respected journals. They tie in with a survey, 
conducted with EPSI Rating in early 2009, that showed levels of 
customer satisfaction in the UK to be ten percentage points higher than 
the next nearest bank.

‘Customers tell us they really appreciate being able to talk direct to 
the decision-makers and not have to use call centres.’

Handelsbanken’s Bournemouth branch is sited on Richmond Hill.

Nick Lowe

Poole-based tax and accountancy adviser Martin Tapley 
gives advice on financial matters to small businesses.

Q  My wife and I have decided to rent out a spare room in 
our house to provide some much needed additional cash in 
the current economic climate. I understand that if I receive a 
rent less than £4,250, I will pay no tax. Is this correct?

A The £4,250 tax free amount is available if you are using the 
“Rent a Room” scheme. Under this scheme, a taxpayer can be 
exempt from income tax on profits from furnished accommodation 
in their only or main home if the gross rent they receive is £4,250 
or less. 
If the rental income exceeds the £4,250 exemption limit, the 
taxpayer can choose to deduct either the exempt amount or 
the actual expenses incurred in connection with the letting, in 
arriving at the net assessable profit for the year.  
Where the property in question is held in joint names, the 
annual exemption limit is split between each owner.  Therefore 
the rents will be assessed equally between yourself and 
your wife and the annual exemption will also be split equally 
between the two of you.
The “Rent a Room” scheme only applies to the furnished 
residential letting of living accommodation in the taxpayer’s 
own home. You cannot apply it where any rooms are let as an 
office or for any other business purpose. It is, however, possible 
to apply the relief for certain types of trade, such as a bed and 
breakfast business.  

Martin Tapley is based at 295 Wallisdown Road and specialises in 
managing tax and accountancy affairs for small business owners.  
He can be contacted by phone or email 

Tel: 01202 516546
martintapley@taxassist.co.uk

Renting Out a Room

Steven Beaumont from 
Bournemouth accountancy 

firm taylorcocks, offers 
some sound advice to 

help keep on top of your 
finances and ensure that 
your cash flow does not 

dry out. 

• Review your overheads, consider 
ways to cut utility costs and 
get rid of any unnecessary 
expenses. Make sure that you 
are getting the best deal from 
your suppliers - shop around 
and negotiate better prices and 
longer credit terms where you 
can.

• Be completely up to speed with 
your outstanding balances and 
know when you will receive 
payment. Have strict procedures 
in place for chasing debts and 
ensure someone is chasing the 
bill the moment it becomes 
overdue. Don’t put off issuing 
credit notes as it will only slow up 
the process of cash collection. 

• Be sure to conduct a credit 
control review at least once a 
week and consider when to put 
customers on stop. 

• Prepare cash flow forecasts and 
budgets. These don’t have to be 
intricate to be effective but the 
important thing is that you have 
an idea and expectation of the 
coming months. Timely, regular 
and accurate management 
information will then help to 
monitor the actual results 
against your budgets and 
forecasts so you can seize the 
opportunities when they arise 
and identify any problems much 
sooner.

If you would like 
professional help and 

guidance in managing your 
cash flow, please contact 

taylorcocks at 
enquiries@taylorcocks.co.uk, 

on 0370 770 8111 or visit 
www.theaccountants.co.uk

Inspiring Year for 
Local Accountants

Poole-based accountants and tax advisers, Inspire Professional 
Services, is celebrating after another successful year of growth in 
2009.

The year saw the company, which was formed in 2004, experience 
significant growth of clients and staff and end it having been crowned 
the Accountancy Age Small Firm of the Year.

Speaking of the achievements of 2009, Inspire Managing Director 
Warren Munson said, ‘In 2009 we continued with our proven philosophy 
of concentrating on meeting the needs of our clients through the good 
and sometimes not so good times. Inspire took on an average of two 
new clients in each week of 2009 and therefore our message of putting 
our clients first is obviously getting through.’

Inspire is looking forward to an equally, if not more, successful 2010 
with the continuation of the Inspire’d Business Forum which is run in 
association with Dorset Business. This free networking event regularly 
attracts over 50 local business people and has some interesting 
speakers lined up for the coming year.

Warren Munson adds, ‘As I always say to the staff at Inspire at 
our end of year review we know that new and exciting opportunities 
are going to come our way again this year and we look forward to 
developing our existing and new relationships to ensure that we are 
offering the highest level of service possible.’

For more information about Inspire, 
please contact Warren Munson 
or Kathryn Sutcliffe on 
0800 077 6410, info@inspire.uk.net, 
www.inspire.uk.net

“ To exert a 

stimulating

and bene ci
al 

effect
”

inspire
C h a r t e r e d  T a x  A d v i s e r s  &  C h a r t e r e d

C e r t i f i e d  A c c o u n t a n t s

Here at Inspire, we strive to exert a “stimulating
and benefi cial effect” on our clients’ businesses; 
after all, that’s what inspire means.

We do this by providing innovative services such as 
fi xed-fee compliance, fi nancial director on demand, 
proactive tax advice and outsourced fi nance 
functions.

If you run an entrepreneurial, owner-managed  
company which needs more support from your 
accountants, whether it’s on special projects or 
ongoing fi nancial reporting and tax advice, we 
would love to talk to you.

Call us now on 0800 077 6410 to fi nd out how 
Inspire can help your business.

37 Commercial Road Poole Dorset BH14 0HU
T: 0800 077 6410 F: 0800 077 6411

E: info@inspire.uk.net
W: www.inspire.uk.net

Don’t Let Snow Chaos 
Leave Your Business Out in the Cold
The recent cold snap could spell disaster for business, claims commercial finance broker Hilton-Baird 
Financial Solutions, as an estimated 10% of staff* and many shoppers choose to stay put rather than 
brave the snow and freezing weather conditions - costing millions in lost business.  

January’s blizzards are also set to trigger significant delays to business supplies and payments 
throughout the UK.  This could cut off vital cash flow to businesses already struggling to keep afloat in the 
wake of the recession – with potentially dire consequences according to Evette Orams, Managing Director 
of Hilton-Baird Financial Solutions.  

Evette says, ‘Directors would be well advised to put contingency plans in place now to keep their 
businesses afloat during the cold snap and ensure their cash flow management is in good shape to do 
business after the thaw.’  

*Chamber of Commerce figures for staff absence in 2009/10 snowfalls.
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New Clubs for Slimmers  
Bournemouth weight loss consultancy Slim Focus is launching a series 
of slimming clubs in 2010. At the regular weekly meetings members 
will benefit from the combined expertise of a fitness instructor, image 
consultant, nutritionist and life coach in addition to an hours exercise 
in the form of Nordic Walking or Power Walking.

The first two clubs will launch at the Methodist Church Hall in 
Ringwood on Monday evenings and in Talbot Woods on Thursday 
evenings.

Places are limited so registration is essential and all enquirers will be 
invited to attend their first session free of charge. 

Contact Karen on 07906 787569.

Business Owners Sacrifice 
their Health for Work

Overweight people are missing out on jobs because 
employers assume they are ‘lazy’, ‘lack self control’ and 

are ‘not hard workers’, according to a survey by Slimming 
World and YouGov.

to increase their self-esteem, 
confidence and self-belief and 
the majority of members who 
successfully lose weight go on to 
achieve success in other areas of 
their lives too: from leaving dead 
end jobs to pursue their career 
dreams to climbing mountains 
or running marathons. Roberto 
has become a kayak instructor 
since losing 25 stone, something 
he would never have had the 
confidence to do before.’

* 11% obese people (with a BMI 30 
to 39.9) earn less than £10,000 per 
annum, compared to 6% healthy weight 
people (with a BMI 18.5 to 24.9)

** 25% obese people have received 
negative comments about their weight 
while at work, compared to 6% healthy 
weight people

*** 6% obese people feel their 
weight or appearance caused them 
to be overlooked for a promotion, 
compared to 1% healthy weight people. 

Roberto Enrieu posing with his 
cut out

Look After Your Staff 
with a Health Fair

Dorset Businesses can now 
benefit from the local expertise 
of Healthy Living Wessex by 
holding a Health Fair for staff.

Health Fairs are tailored 
around what you want 
and can include cholesterol 

testing, osteopathy and back 
pain management, stress 
management, fitness testing, 
relaxation and massage.

The Healthy Living Wessex 
Team was recognised in 
the national Sustainable 
Communities Award for its 
lifestyle change skills and now 
works with businesses to help 
improve staff health and well 
being. Give the team a call to 
discuss your company needs 
and take advantage of a free 
staff health and well being 
consultation meeting. 

Contact the Healthy Living 
Team on 01305 765206.

When people who are very 
overweight do get a job they 
are twice as likely to earn a low 
salary*, four times more likely 
to suffer bullying about their 
weight** and six times more 
likely to feel their appearance has 
caused them to be overlooked 
for promotion***, the survey of 
2,000 people revealed.

In addition, while one in three 
people who are obese admit they 
feel like ‘second class citizens’, 
data from the survey’s 227 bosses 
shows that they’re right to fear 
discrimination – particularly from 
male employers. One in four 
male bosses say they would turn 
down a potential candidate based 
purely on their weight and one 
in 10 admit they have already 
done so.

Slimming World Man of the 
Year Roberto Enrieu, who lost an 
incredible 25 stone on the plan, 
was let go from his job as an IT 
consultant because his weight 
meant he ‘didn’t fit the company 
image’. 

‘My confidence was shattered 
and as a very overweight 
person looking for work I was 
faced with a huge amount of 
prejudice,’ he says. ‘When you 
carry that extra weight into 
interviews you take with it 
negative connotations that can 
be difficult to shake off. I lost all 
confidence in myself because, as 
good as my CV was, employers 
weren’t interested in working 

with someone of my size. It was 
only when I joined Slimming 
World and benefited from the 
support of my group that my 
confidence improved and my 
career began to thrive.’

The survey found that people 
in the highest weight category 
(BMI 40+) are four times more 
likely than healthy weight people 
to ‘never’ feel confident**** and 
twice as likely to dread applying 
for a new job.*****

Dr Jacquie Lavin, Slimming 
World’s Head of Nutrition 
and Research, says, ‘You need 
confidence and support to 
achieve success in anything, 
whether it’s losing weight or 
climbing the career ladder. That’s 
why we place as much emphasis 
on helping slimmers to improve 
their self-esteem as we do on 
supporting them to make healthy 
food choices. 

‘It’s unfortunate that only 
16% of people who are obese 
feel supported by their work 
colleagues in their efforts to lose 
weight and disappointing that 
one in four say they have suffered 
negative comments about their 
weight while at work. 

‘This survey provides one of 
the greatest indications yet of the 
scale of obesity discrimination 
in the workplace. Yet support is 
available for people who do want 
to make a change. Our Slimming 
World groups place great 
emphasis on helping members 

In addition 11% obese people feel their 
weight or appearance caused them to be 
overlooked for a job, compared to 3% of 
healthy weight people

**** 16% morbidly obese people 
with a BMI above 40 ‘never’ feel 
confident, compared to 4% healthy 
weight people

***** 20% of morbidly obese people 
with a BMI above 40 dread applying for 
a new job, compared to 10% healthy 
weight people

Small business owners are 
putting work before their health, 
according to new research from 
Abbey and Alliance & Leicester 
Business Banking. The figures 

reveal that one in four (26%) 
small business chiefs have missed, 
cancelled or put off a health 
appointment in the last year due 
to work commitments.

Full House at Castlepoint
Castlepoint, the 
shopping park located 
on the outskirts of 
Bournemouth, can 
again claim full 
occupancy of retail 
units. Over the last 12 
months two of the 38 
retailers (Principles and 
Barratts) were forced 
to close on the 41 acre 
site. In October the 
Game Store opened in 
one of the empty units 
on the East Mall and 
now Peter Matthews, 
Castlepoint’s General 
Manager, has had the 
opportunity to welcome 
Ruth Little, Manager of 
outdoor clothing retailer 
Mountain Warehouse 
and her team to the last 
available unit.’

Peter Matthews 
commented, ‘It was frustrating to see the units standing empty when 
we are still attracting over 900,000 people to the park every month.’

retail report

One in Four New Hampshire 
Businesses are Retailers
2009 saw the loss of high street chains including Threshers, Zavvi and 
Borders whilst 25%* of new businesses started last year in Hampshire 
were small independent retailers.  

The entrepreneurs which Business Link help are boosting the local 
economy and give residents more opportunity to buy from local 
suppliers, in a variety of locations including online, local shops, markets 
and car boot sales.

For more information about Business Link’s support for those thinking 
about starting a new business go to www.bringyourideastolife.co.uk 

* According to Thomson Local New Connections data, based on 380 new Hampshire 
& Isle of Wight businesses identified by Thomson Local between April – September 
2009 and analysed by Business Link.

Supermarkets 
Report Strong Sales
Sales in the grocery sector were robust in December with a particularly 
strong Christmas fortnight reports market research company, Nielsen. 
In the four weeks to 26th December sales grew 6.7% versus last 
December in grocery multiples with sales in the last two weeks of this 
period at +8% YoY*.
Mike Watkins, Senior Manager Retailer Services at Nielsen commented, 
‘We had a slow start to the season and from the figures it looks like 
consumers held back until the final fortnight where we saw some 
exceptional growths.’

In terms of individual supermarket performances: 

b Waitrose was the star performer with stellar sales growths driven by 
new shoppers using the new stores for Christmas (+13.6% 12 w/e 
26th December, +14% 4 w/e 26th December).  

b Morrisons (+10.1% 12 w/e 26th December, +11.8% 4 w/e 26th 
December) already had good momentum and had successfully 
engaged shoppers with the six weeks loyalty bonus, redeemable in 
the week before Christmas.  

b Asda (+6.1% 12 w/e 26th December, +8.6% 4 w/e 26th December) 
kept in the sweet spot it enjoyed all year and maximized the spend 
from savvy Christmas shoppers.  

b Sainsbury’s (+ 5.9% 12 w/e 26th December, +7.7% 4 w/e 26th 
December)

b ...and Tesco (+ 5.3% 12 w/e 26th December, +7.4% 4 w/e 26th 
December) also did well with Tesco in particular having a strong end 
to 2009.  

b The Co-operatives benefited from  the merger with Somerfield (+ 
7.3% 12 w/e 26th December, +11.4% 4 w/e 26th December) with 
an acceleration in sales in the last four weeks following fascia 
conversions.

Source: Nielsen Scantrack

L-r: Peter Matthews with 
Mountain Warehouse Manager Ruth Little

December Sales 
‘Stronger Than We Dared Hope’
The BRC-KPMG Retail Sales Monitor December 2009 states that UK 
retail sales values rose 4.2% on a like-for-like basis from December 
2008, when sales had dropped 3.3%, due to turmoil in financial 
markets hitting consumer confidence. On a total basis, sales rose 
6% against a 1.4% decline in December 2008.

Food sales growth picked up to its strongest since June, partly 
reflecting higher food price inflation. Wintry weather gave a good 
boost to clothing and footwear. Homewares sales showed further 
gains but against larger declines a year ago. Furniture slowed but 
health and beauty picked up, helped by Christmas gifting.

Non-food non-store sales (internet, mail-order and phone sales) in 
December were 26.5% higher than a year ago compared with 16.9% 
in November. Some benefited from shoppers buying online when 
snow prevented them getting out.

Cycle Power 
Shoppers at John Browns garden centre at Three Legged Cross can 
not only buy electric lawn mowers, but electric bikes. 

Universal Electric Transport, which designs many of the bikes it 
sells, has moved into the centre’s retail village. The company only 
sells electric bikes and imports them from China.

L-r: Directors Steve Pegram and Phil Ball

Stand By for a High Street Revival
Half the empty shops on one of the west’s typical high streets could be 
open for business and trading again by the end of the year, according to 
King Sturge.

‘Overall vacancy rates may have risen as high as 20% during 2009 
but we predict they will be as low as 10-12% by the end of 2010,’ says 
James Woodard, a Senior Associate in the retail team at the firm’s 
Bristol office.
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Avis Cutmore Solicitors 
to Become MJP LAW
Kinson-based 
Solicitors Avis Cutmore 
has changed its name 
to that of its parent 
company MJP LAW, in 
a move towards one 
clear and recognisable 
local branding. The 
move comes some 12 
months after growing 
local law firm MJP 
LAW completed the 
acquisition of Avis 
Cutmore Solicitors, established in the area since the 1980’s.

Customers of Avis Cutmore had already been made aware of the 
change, which will see the signage at the Avis Cutmore office on 
Wimborne Road, Kinson, being re-branded in line with the other MJP 
LAW branches in Wimborne and Verwood. In addition to this, the Avis 
Cutmore website now re-directs to the newly updated www.mjplaw.co.uk

Corporate and Commercial 
Team Gains Lead Solicitor
Ellis Jones has appointed Anniina Davie 
as lead solicitor for its corporate and 
commercial department.

A Finnish national, she will drive new 
business as well as develop all aspects 
of corporate and commercial work for the 
Dorset and New Forest law firm.

Anniina is a former graduate of 
Bournemouth University and was called to 
Lincoln’s Inn before completing the Qualified 
Lawyer’s Transfer Test and converting to a 
solicitor in 2003.

She has worked for a number of regional 
law firms and is an experienced advisor in 
corporate and intellectual property related issues.

lawlines

sponsored by:

lawlines

Bournemouth - Main Office, 5 Poole Road, BH2 5QL   T: 01202 557256
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Frettens Ever Growing 
Partnership
The partners at 
Frettens are delighted 
to announce that two 
former Associates, 
Michelle Hayter and 
David Walton, have 
both been promoted 
to Partners in the firm.   

Michelle heads the 
Litigation Team at the 
firm and was recently 
recognised by the 
independent law directory the Legal 500, who singled her out as a 
leader in her field in the region. Michelle’s specialism covers all civil 
and commercial litigation areas and she has a particular interest in 
contentious probate matters.

David heads the New Milton office situated in the New Forest. 
David is one of the first Legal Executives to be made a Partner 
under the changes brought about by the Legal Services Act 2007. 
David has worked for the firm for over 20 years and specialises in 
conveyancing.   

Senior Partner, Ian Fretten comments, ‘We are very pleased to 
announce the addition of two new Partners at the firm with effect 
from the 1st January 2010. Both Michelle and David will be valuable 
additions to the partnership and have both earned their promotion 
to partnership on the back of their own hard work and reputations in 
the local area for their legal expertise.’

Jonathan Talbot of Laceys Enters Who’s Who in the Law

Jonathan Talbot

Anniina Davie

New Solicitor 
Katie Bannister has joined Coles Miller 
Solicitors as a Commercial Lawyer.  

Katie trained with 
PricewaterhouseCoopers Legal LLP 
before moving on to Top 20 firm 
SJ Berwin LLP upon qualification.

Fully Qualified
Humphries Kirk Solicitors has announced 
that Helen Aram and Michelle Dixon 
have recently completed their solicitors 
training period and are now fully qualified 
solicitors.

Helen, who completed her law degree at 
Plymouth, is now working in the Litigation 
Department based in Parkstone, handling 
a mixture of civil and family litigation 
matters and working alongside Partner 
Margaret Baker. 

Michelle who completed her law 
degree at Cardiff, is working with the 
Civil Engineering and Construction team 
based at Tower Park, Poole, dealing 
with commercial and construction 
litigation matters assisting Partner John 
Chittenden.

Laceys partner and head of its Family 
Department, Jonathan Talbot, is included 
in the 2009 Legal 500 directory after the 
legal publisher’s enquiry as to the level of 
satisfaction of some of his former clients 
with the professional services he has 
provided.

Jonathan’s work includes acting for 
separating couples to resolve issues over the welfare of their children 
and division of property whether through a conventional court process 
or the innovative collaborative procedure in which he was one of the 
first lawyers in the Bournemouth area to be trained in 2004.

Many of his most satisfied clients are those who have chosen the 
collaborative process to deal with the breakdown of their relationships, 
as the court process whilst it may deliver a satisfactory result in relation 
to a particular problem, may come at a price both financially and 
emotionally with perhaps unintended further consequences for the 
course of the couples future dealings with one another. Collaborative 
work offers the prospect of a more holistic approach to the client’s 
situation and can be well suited to the nuances of each couples unique 
situation.

A recent survey by Resolution the accrediting body for collaborative 
lawyers in this country showed that from 2005 to 2007 85% of those 
who used this process were successful in achieving a negotiated 
settlement of their differences without having to rely upon a court to 
impose a decision upon them.

As a collaborative approach will not be suitable in all cases Laceys 
offer a complete range of services for family clients from mediation to 
court work involving children whose care is the subject of intervention 

by the local authority and require a court order for their protection. 
Some of this work is publicly funded with Laceys having a specialist 
quality mark from the Legal Services Commission to offer legal aid 
subject to a means assessment and for those potential clients just 
above the financial eligibility rates of legal aid Laceys offer a special 
charging rate subject to conditions. 

For further details visit www.legal500.com or 
www.collaborativefamilylawyers.co.uk  or e-mail Jonathan Talbot 
j.talbot@laceyssolicitors.co.uk

Michelle Dixon

Helen Aram

www.frettens.co.uk
Christchurch & the New Forest

01202   499255

The Difference is Our People
Frettens’ Commercial Lawyers:

Kate Fretten - Employment Partner
Amy Muncer - Commercial Solicitor
Lee Young - Tax Partner 
Karen Worth - Trainee Solicitor
Ian Fretten - Property Partner

Matthew Fretten - Business & Commercial Partner
Michelle Hayter - Litigation Partner
Paul Burton - Employment Solicitor

Oonagh McKinney - Commercial Property Partner 
Carl Geary - Litigation Solicitor
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Thinking Juice Celebrates 
Award-Winning Year
Thinking Juice, the award-winning advertising, digital and brand 
communications agency has been named Advertising and Branding Agency 
of the Year, South 2010 - for the second year in a row by The Drum magazine 
in their new year honours.

In the announcement the editorial team said, ‘Thinking Juice had a 
phenomenal year judging by the awards: it was MIN’s South West company 
of the year and the DBA Creative Company of the Year 2009. Work wise, it 
created the first TV advertising campaign for the Tank Museum in Dorset, 
starring James May clearly in his element, before going onto work with 
former NBA star Hakeem ‘The Dream’ Olajuwon who played for Houston 
Rockets. For this it was tasked to create the corporate identity, clothing 
brands, packaging design, web design and brand strategy for one of the now 
serial entrepreneurs brands. While it was chosen as the UK agency to join 
the AMIN Worldwide agency network and also designing the website for the 
Fantasy Football League of Saudi Arabia, Thinking Juice will no doubt see its 
finest hour as landing the Euronics brief which led to a £1.5m ad campaign 
being released before Christmas.’

The agency is celebrating this win on top of a number of awards and 
accolades achieved in 2009, most notably the following:
b Advertising and Branding Agency of the Year, South 2010
b Top 20 UK Creative Agency 2009 - UTalk People’s Choice
b Recommended Agency 2009
b DBA Creative Company of the Year 2009
b Marketing Industry South West Company of the Year 2009
b Named UK Agency for AMIN Worldwide
b Numerous creative and digital awards
b Advertising Agency of the Year, South 2009

Gellan Watt, Managing Director, said, ‘It’s an absolutely fabulous 
achievement, following an amazing year. To be named the best in the region 
for the second year in a row is validation of our own brand of results driven 
creativity. The team has worked incredibly hard to achieve this and we are all 
very proud.’ 

The agency has also kicked off the year with a number of high profile client 
wins including Animal and Kallo Foods. Thinking Juice has also been ranked 
in the UK’s Top 100 Creative Agencies in the latest Recommended Agency 
Financial Review of the Year and in the UK’s Top 10 Agencies by growth. The 
award-winning team is currently recruiting in all areas of the business.

Some of the Thinking Juice team.

Media Sector Set for 
Dramatic Changes in 2010
The newspaper industry is set to undergo some far-reaching changes 
in 2010, according to findings by BDO LLP, as new technologies pave 
the way for changes in how people receive and access information.

According to Paul Anthony, partner and Head of TMT in the BDO 
Southampton Office, one of the most sweeping changes will be the 
continued migration from print to online readership.

‘Newspapers are having to revise their business models in order 
to meet changing consumer demands,’ says Anthony. ‘This requires 
investment and long-term planning. The stronger well-capitalised 
players will be able to re-invent their offerings while the weaker, more 
highly leveraged players will find it more difficult. It may also be the 
case that if we have a change of government in 2010, a new and 
more flexible regulatory regime could alter the playing field.’

Anthony points to the fact that many papers are shifting to an 
entirely online format. 
The Birmingham Post 
has gone from daily to 
weekly publication, and 
Media Week recently 
became online only, with 
other titles expected to 
follow.

Anthony points to a 
number of other trends 
to look out for next 
year, including content-
driven M&A deals and 
partnerships. ‘After 
a year of subdued 
M&A, analysts predict 2010 will see a return to large M&A deals 
- particularly between broadcasters and mobile providers looking 
to provide greater content to customers. In 2009, we saw the Daily 
Mail & General Trust forming a digital advertising partnership 
with Independent News & Media. And we saw Comcast’s recent 
announcement to acquire a 51% stake in NBC Universal which will 
effectively give it full control of an array of programming and content, 
including Universal Studios. The Channel 4/You Tube partnership 
is also expected to spur similar link-ups with broadcasters and UK 
content aggregators.’

Another development to watch is the continued development of 
social media. Research this year indicated that the number of 
e-mail users grew by 21% whilst the number of social network users 
increased by 31%.
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If your marketing 
isn’t working
change the bait.

Call 01202 294 114.

ADVERTISING, DIGITAL AND BRAND COMMUNICATIONS
WWW.THINKINGJUICE.CO.UK

2009

DORSET BUSINESS AWARDS
in association with the

DBA



Website Sections
Homepage
See up to the minute news from the national and international business 
community as well as the latest FTSE 100 financial data. The focus is 
on the latest regional business stories and there are easy links to the 
rest of BizMag.co.uk.

Clubs and Events
Find out about all the latest business clubs and their latest meeting 
information. Either find a business club and see what events they have 
planned or find out what events are on in your area for a specific date. 
If you have a business club or event that is not listed, let us know 
online and we can get it publicised and tell the business community all 
about it.

The Directory
Need to find a local business quickly? Try the directory. All the 
businesses are searchable by type and company name and list full 
address and contact information. Is your business missing from the 
listing? Let us know using the online forms and we can get you added 
to the directory.

Website	management	with	

Quaystone is the proprietary website management system developed 
by Whitesands PR and Marketing for the last 12 months and was 
launched in late 2009 with much excitement. Quaystone is already 
powering several website projects including BizMag.co.uk and 
ACFBDirect.co.uk.

Built on a modular design the system can grow with your website 
requirements and is designed to deliver maximum flexibility and control 
from a simple to manage control panel.

From adding stories, articles and images to your website through to 
creating search optimised complete pages Quaystone has got all your 
content management needs covered.

Also available with the power of a full e-commerce module for 
products, variations, images, stock, customer management and order 
tracking, Quaystone offers businesses of any size the perfect vehicle to 
sell online and communicate with your customers.

For more information, or for 
a fully featured demonstration, 
contact Whitesands PR and 
Marketing on 01202 601979 
or visit www.whitesandspr.com

Quaystone
W E B S I T E  M A N A G E M E N T  S Y S T E M

P R  &  M A R K E T I N G

Working closely with Dorset-based website and promotion specialists 
Whitesands PR and Marketing, The Business website offers information 
and background on the printed business magazine along with 
regional news stories and features, local events listing, national and 
international business news, up to the minute FTSE market data and a 
comprehensive local business directory.

Gill Bevis, Editor of The Business magazine said, ‘With such a 
wide and diverse business community it is important that we have 
an engaging and informative website to complement our already 
highly successful business magazine. We have big plans to grow and 
develop the website over time and the foundations we have laid with 
Whitesands have put us in a very strong position to realising our goal of 
becoming the number one resource for local businesses.’

As well as the news and features information, one of the most 
exciting areas of the site is the events diary. Managed by the individual 
organisations and overseen by The Business administration team, 
business professionals will now be able to find all the local networking 
clubs and business support organisations events in one place.

Nigel Williams of Whitesands PR and Marketing stated, ‘With such a 
wealth of information available on the internet it has been important to 

refine the website to keep the focus on the local business community 
whilst keeping in touch with the wider business world. The business 
directory and events listings are designed to be easy to manage and 
maintain, and a great place to find useful information.’ 

The business directory has been designed to help promote local 
businesses to the wider world and submission of your business couldn’t 
be easier. Once approved on the website, businesses are searchable by 
name or industry sector making it easy for visitors to find exactly what 
they are looking for.

One of the key factors to the success of the site will be the ease 
of management and updates to ensure the content stays relevant 
and fresh. Using Whitesands’ own Quaystone website management 
system, already used locally by AFC Bournemouth for its online retail 
capabilities, the website management couldn’t be easier.

Daniel Williams, Online Developments Director at Whitesands PR & 
Marketing said, ‘We have been developing our back end web solution 
for over 12 months using our wealth of experience with similar third 
party systems. After successful implementation of the e-commerce 
module at AFC Bournemouth, The Business has given us the ideal 
opportunity to showcase the Content Management module and the 
power of the Quaystone system. With just a few clicks new stories 
can be added and updated on the site and events, organisations and 
directory businesses can be added, updated and approved with very 
little technical knowledge from any computer with internet access.’

Throughout the project, the focus has been on delivering a usable and 
information-rich experience for local business professionals. Visit 
www.BizMag.co.uk to form your own opinions and start taking 
advantage of all the exciting features now available online.

After just three months of planning and development the 
new look BizMag.co.uk is now finished and live, aiming to 

become the number one resource for business professionals 
throughout Dorset, West Hants and Salisbury.

New Look www.bizmag.co.uk Goes Live
http://www.bizmag.co.uk/
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are a sample. English has become 
a non-national language which is 
frequently employed in non-English-
speaking countries to index a social 
stereotype. It has been advertised and 
adopted as the language of modernity, 
progress, and globalization. 

Are you aware of the latest trends of the hip language? Do you study 
your non-English-speaking customers’ discourse? 

promote & display

Tenth Anniversary Celebrations
2010 sees 10 years of The Consultancy, the advertising, marketing and PR company based in 
Bournemouth.

‘Despite the recession we actually saw growth in 2009,’ said Lawrence Williams, Managing 
Director. ‘New clients include Laceys Solicitors and Contours Express, the ladies only fitness 
studios franchise.’

‘We launched the first UK studio for Contours Express in north west London where we produced 
everything for the start up. I am very excited at the prospect of rolling this US franchise out across 
Britain,’ Lawrence added.

The Consultancy was started after Lawrence left his previous agency of 16 years and now has 
a portfolio of national and local clients. The company boasts ‘no job is too big or too small’. The 
Consultancy has bought, planned and executed TV and radio campaigns as well as produced 
the commercials. It buys press and magazines as well as outdoor media. It also buys print of 
every kind at trade prices, dealing if possible with local suppliers. The Consultancy also supplies 
merchandise: everything from mugs to cardboard boxes, memory sticks to rulers. During the last 
two years, The Consultancy has also added the services of a web designer to its portfolio.

The biggest asset The Consultancy has is the service it offers clients: nothing is too much 
trouble and with an eye for detail and an ability to research the unusual, this is the secret of 10 
years of profitable trading.

Contact Lawrence Williams on 01202 720311.

promote & display

With so much at stake, knowing how much to throw at marketing and 
advertising can be a really daunting task. It is recommended on average 

at least 20% of your turnover should be re-invested on promoting yourself, 
but an absolute certainty is that from start-ups to blue chips, promotional 
merchandise has become an intrinsic part of any marketing mix. 

The Gift of Advertising

Interestingly enough, even in a recession, the popularity of this advertising vein has 
increased as more and more companies discover one of the smartest ways to promote 
themselves. ‘It’s a no brainer really’... as Mr Trump would say… promotional products like 
pens, mugs and mouse mats offer a greater ‘return on investment’ than other forms of 
advertising and literally bring a tangible, ‘value for money’ option to the table. Don’t be 
fooled though, they aren’t the be all and end all to your marketing plan, but set within a 
blend of promotional activity one of their crucial USP’s is that they can be targeted directly 
to your audience to help perfectly execute your marketing strategy. Another is that they are 
one of the only advertising methods out there able to stimulate all the five senses we have 
as human receptacles!

Whether it’s a stress ball, ergonomically stopping traffic at a trade show, a whistle 
promoting personal safety, a sticky note pad displayed in a prime office position or a 
simple air freshener or mint dispenser rewarding client or staff loyalty, the versatility of 
promotional products is impressive. With over 100,000 promotional ‘vehicles’ to choose 
from, there is something for every brand and budget. From high perceived gifts to low cost 
scatter items, promotional products will help get your logo, message or slogan in to the 
‘hearts and minds’ of your consumers, because let’s face it... everybody likes a free gift! 

Recent industry research revealed that 97% of recipients of a promotional item 
remember who that gift was from and almost half of those said they felt obliged to 
consider that company’s services in the future. 

Marketing Director Steve Burge says, ‘You can’t deny the power of promotional 
merchandise! We are still getting enquiries ourselves for BH1 pens that we did five years 
ago from completely random contacts, so we know this stuff works! Sure, promotional 
pens have been done before, but they say a promotional pen passes through an average 
of seven users in its lifetime and I guess its practical value (even in this computer age) 
keeps it firmly in place as the number one best selling promotional item. Where else for 
the cost of a ‘can of coke’ can you place an advertising message in the hands of your 
audience?’

For years, the industry has struggled to ‘pigeon hole’ its classification. Even on Google 
searches (arguably the best source for a directory enquiry)... where do you start? 
Promotional products? Business gifts? Incentives?... I could go on... The tags are plentiful 
but essentially the name of the game 
is the same.  

There are literally thousands of 
promotional companies out there 
and like all trades, some are more 
reputable than others. BH1 Promotions 
set themselves apart from many 
other ‘dabbling’ printers, office 
stationers and agencies by remaining 
100% dedicated to the sole supply 
and distribution of promotional 
merchandise since 2002. 

In that time BH1 has grown patiently 
and organically, without compromising 
service or quality, invested in new 
systems and key staff. It’s testament 
to its wide, but loyal range of clients, 
that the company continues to grow in 
these troubled times. 

For a FREE brochure pack or an ideas 
list of promotional products suitable 
for your organisation, contact BH1’s 
friendly sales team on 0845 2261701. 
Alternatively, surf at your leisure at 
www.bh1.co.uk

Advertorial

When tested to the relevant 2002 European ‘Reaction to Fire’ tests, our notice boards were classified B-SI, d0
according to BS-EN 13501-1. This classification identifies that this product can be used in the same areas as

products tested to BS476 Parts 6 and 7 and classified as class 0 according to UK building regulations. 

A unique range of complimenting display products that are designed and
manufactured to the highest standards, with a colour range that matches
throughout. All noticeboard and pinable materials are faced with the same

range of high quality fabrics to complete the colour matching. The shield
range incorporates all the popular solutions to your noticeboard,

showcase, display case and whiteboard requirements

DISC

If you are serious about fire safety, and need to display
information safely in public areas, our new range of  UK manufactured

‘Resistaflame’ notice boards, incorporating fire retardant woven cloth,
represents a wise investment. Contact us now on:

FREEPHONE 0800 077 6047
or visit our Website:
www.disc-ltd.com

Turning over a new leaf for 2010?
See our extensive range of eco friendly products online

Have you noticed what we’re now selling?

Did you know... that contained within the ‘Official Buildings Regulations’ with which all public
buildings must comply, specific reference is made to the Fire Retardancy of materials used to line walls

in areas of sensitivity or risk?

“Eco friendly Brochure Stand” “Eco friendly Roller Banner”

DISC Half Page ad [mp]:Layout 1  8/12/09  15:59  Page 1

Advertisements commonly utilise humorous uses of non-national 
speaking words. The curious aspects of language that we sometimes 
come across in advertising can be considered to be examples of 
‘artful deviations’, even if a professional linguist could not tolerate 
them. Advertising is one of the most prominent, powerful, and 
ubiquitous contemporary uses of language. 

The study of advertising discourse is a useful research area in 
practical linguistics as languages other than English (when used 
as non-national) infuse a product, service 
or brand into an ethno-cultural concept. 
It provides insight into the ideologies and 
values of different societies and brings 
together many of the key social and political 
issues of our time: the new capitalism; 
globalization; overconsumption and the 
environment; cultural and individual 
identities; and the communications 
revolution. 

The use of newspaper, magazine and 
internet advertisements in addition to words 
on billboards, road signs and road names 
such as brand names help language learners 
and children understand how to make use of 
their environment. That teaches them skills 
in listening, speaking, reading, and writing 
as well as vocabulary, idiomatic expressions, 
grammar, pronunciation and culture. 

By contrast, there are places where 
advertisements are not targeted to local 
people. The airport, hotels and tourist spots 

Simon Meadwell, Managing 
Partner

The Art of Advertising Language
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The environment and green issues it seems have been left up to each and everyone of us 
to do our bit. Whereas the Copenhagen Summit failed to spark any inspiration, The Green 

Energy Centre in Dorset has begun to show the UK what one man can achieve with a passion 
and a vision. 2010 is guaranteed to be an exciting year for The Green Energy Centre. 

Going Green in 2010

well as being able to experience first hand products 
such as ground and air source pumps, photovoltaic 
panels, to low energy lighting, along with being 
invited to calculate their carbon footprint.

2010 is also set to be the year of education. 
The Green Energy Centre has recently bought and 
refitted a ‘Green Energy Bus’. Schools will be offered 
the opportunity to receive a visit from the Green 
Energy Centre Bus so that children will have the 
opportunity to see and learn first hand about the 
renewable energy technologies that are being used. 
Secondary and further education establishments 
will also have the option to visit the Centre and 
use the conference room facilities to further their 
understanding of renewable technologies in today’s 
world.

Danny Godfrey’s vision isn’t restricted just to the 
Dorset area, he has big plans, not only to be at the 
forefront of the Renewable Technology industry, 
advance the cause of looking after the environment 
and engage the customers on a new level but, he 
plans to open a further six Centres around the 
country and continue to build upon the education 
links. 

With Britain and the rest of the world already in 
the grip of abnormal weather patterns, there is 
certainly a call for more and more individuals to 
take up greener  initiatives rather than rely on the 
government to take lead.

For further information log onto The Green 
Energy Centre’s informative website 
www.caringforourworld.co.uk

The Green Energy Centre, an interactive and 
educational showroom demonstrating greener 
renewable technologies is the creation of Danny 
Godfrey, Managing Director of Warmerhome 
Southern Ltd and set up in partnership with 
Dorset Energy Advice Centre and Boyland Joinery. 
Concerned about climate change and dwindling 
supplies of fossil fuels, Danny Godfrey understands 
that renewable energy products and education on 
reducing carbon footprints is increasingly important 
in today’s changing world. Given the choice, 
Danny believes that most people would prefer to 
use greener technologies, ‘The problem is that 
renewable energy systems in the past were not 
made visually or financially accessible to the general 
public, I wanted to tackle this issue head on and so 
invested my own money to set up the unique and 
revolutionary Green Energy Centre.’

Towards the end of 2009, Danny Godfrey 
celebrated with the opening of two Green Energy 
Centres to the public, (Christchurch and Ferndown) 
along with a buzz of excited press and media 
coverage. Danny commented, ‘This year we are 
looking forward to receiving an increased volume in 
the number of visitors to the Centres.’ 

Visitors are welcome into the Centres to learn 
about green renewable products, government 
financial initiatives and grants that are available, as 

Companies Turn to Multiple 
Training Styles for Greater 
Efficiency

Elisabeth Fitch

Human resources experts predict 
a rise in ‘blended learning’ 
programmes as companies 
respond to the recession with a 
fresh approach for the New Year.

Advisors at Jaluch say firms 
are increasingly moving away 
from conventional forms of staff 
training in favour of a more 
rounded approach, which can 
combine mentoring, e-learning, 
coaching and classroom-style 
teaching.

Elisabeth Fitch, Director at 
Jaluch, said, ‘The economic 
downturn means many staff 
quotas have been reduced to 
their minimum, bringing a need 
for effective training to increase 
the skills base and efficiency of 
remaining employees.’

Blended learning, also known 
as mobile learning, hybrid 
training or mixed learning, was 
launched 15 years ago but, until 
now, companies have largely 
veered towards either classroom-
based or internet training. Jaluch 

predicts its popularity will soar 
in 2010.

A typical blended learning 
programme can consist of 
classroom style training, face 
to face or telephone coaching, 
mentoring either on or offline, 
e-learning, self development 
(personal research by the 
trainee), virtual classrooms, 
podcasts and webinars (web-
based seminars) and podcasts.

The national minimum wage for younger workers should 
be frozen in absolute terms in 2010 to ensure welcome 

government efforts to combat soaring youth unemployment 
are not fatally undermined just as the economy is beginning to 
recover, according to the Chartered Institute of Personnel and 
Development (CIPD). The call is contained in Platform 2010 
- A Recovery That Works, the CIPD’s pre-election ‘manifesto for 
work’. 

The call for a freeze in the 
national minimum wage for 
younger workers recognises 
the efforts that have already 
been made by government 
and employers to tackle youth 
unemployment, but also takes 
into account expectations of a 
slow and weak recovery in the 
labour market.

John Philpott, CIPD Chief 
Economic Adviser, says, ‘We 
strongly welcome the steps the 
government has taken to avoid 
the creation of a “lost generation” 

SME Sickness Policies 
Can Stop Absence Abuse 
According to UK Business 
Advisors (UKBA), the 
introduction of a good sickness 
policy by SMEs could prevent 
holiday abuse by employees. 
This follows the recent 
European court decision to 
allow employees who claim 
to have been sick whilst on 
holiday, the opportunity to 
demand replacement holidays 
when they return to work, 
even though the employer 
may know nothing about the 
claimed sickness.

Whilst most employees are 
not expected to misuse this 

ruling, it is inevitable that 
some will, potentially causing 
cost and logistics problems for 
the employer, and resentment 
amongst other staff.  

The UKBA advises employers 
to easily avoid this situation by 
the implementation of a good 
sickness policy. This can be a 
simple single-page document 
that puts the onus on the 
employee to properly report 
sickness. It does not have to 
be complicated, just properly 
prepared.

For full details visit the UKBA 
website www.ukba.co.uk

Other calls include:
b Delay fiscal deficit reduction 

measures, but freeze public 
sector pay bill and conduct 
efficiency review of all 
quangos

b Abandon the increase in 
employers’ NICs planned for 
2011

b Remove the default 
retirement age and extend 

the right to request flexible 
working to all employees 
from 2013

b Extend the job guarantee 
scheme to the long-term 
unemployed aged over 50

b Lead a national awareness 
campaign on the importance 
of good people management 
skills among line managers.

in the UK. But freezing the 
national minimum wage for 
younger workers is necessary to 
ensure that all this good work is 
not fatally undermined just as the 
economy begins to recover. Pay 
restraint is likely to be a feature 
of the year ahead as employers 
and employees continue to work 
together to minimise job losses. 
It is right that younger workers 
lucky enough to have jobs should 
play their collective part in 
helping maximise the chances for 
those who do not.’

Default Retirement Age 
Should be Scrapped Says FSB
The Federation of Small Businesses (FSB) is supporting the 
government’s proposal to bring forward the review on the default 
retirement age saying its members think that it should be scrapped. 

New research by the FSB shows that 60% of small businesses do not 
think the government should set a default retirement age. However, 
the FSB is urging for a provision in the law to protect employers that 
need to retire staff because of ill health, threatening their levels of 
performance.
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Dorset-based HR consultancy, JGA, is following in the footsteps of X 
Factor judges Simon, Cheryl, Louis and Dannii, offering a mentoring 
service to existing and potential clients. 

Popular with programmes like ITV1’s top singing contest and used 
recently by The Times newspaper to develop the careers of five readers, 
JGA has introduced its new service as a result of mentoring becoming 
increasingly prevalent with many local businesses. 

Director of JGA, Jane Gower, said, ‘Over the last few months 
we have seen an increase in the number of enquiries concerning 
mentoring.

‘It is not a surprise that local 
companies are turning to tailored 
mentor programmes to improve 
employee performance. Within 
the context of the current business 
climate, the value of mentoring as 
a development tool has never been 
higher. With training budgets under 
pressure and scrutiny for the value 
they add to an organisation, any 
development strategy that focuses 
on delivering fast and sustainable 
improvement in performance should 
include mentoring as a means of 
transferring learning to the job.’  

Increasing its already extensive 
portfolio of services, Director of JGA, Jane Gower, will act as mentor 
to employees within organisations keen to develop the HR careers of 
staff members. 

Jane, who had a mentor at the start of her career, will offer to work 
with employees over a sustained period of time on an informal basis, 
providing support, sharing knowledge and instilling confidence in staff 
to improve performance. 

Jane, added, ‘I regard the mentor relationship I was fortunate to 
have at the start of my HR career, as one of the most significant in 
my professional life. Working with local businesses, I am very much 
looking forward to building a number of mentoring relationships, 
which I hope will assist in each and every employee’s development.’

Launched last year, JGA has worked with a number of local 
businesses over the past 12 months, offering advice on aspects of HR 
from employee management to the successful resolution of disputes 
and grievances.  

Continuously looking to improve its HR service, in its first year JGA 
has built working relationships with key Dorset businesses, including 
Frettens Solicitors in Christchurch.

Since October 2009, the dedicated employment team at Frettens 
has supported JGA’s HR offering with expert legal advice. As well as 
updating JGA on the latest developments in employment law, Frettens 
has helped draft employment contracts and handbooks, compromise, 
directors service and business protection agreements for JGA clients. 
The solicitors has also advised on TUPE transfers. 

In addition to its relationship with Frettens, JGA has established 
affiliations with key associates in other disciplines, enabling the 
consultancy to offer expert guidance on a breadth of HR related 
concerns including occupational health advice. 

Complimenting its HR services, which aim to assist businesses in 
managing employees and nurturing talent, JGA also offers health 
and safety advice. From risk assessments to drafting health and safety 
policies, the local consultancy helps ensure companies protect staff 
members within the workplace.

For more information about JGA’s extensive portfolio of services, 
including its new mentoring offer, please call 01425 619417 or visit 
www.jgahr.co.uk

human resource management

Dovetail’s Continued Growth
Despite the economic doom 
and gloom in 2009 Dovetail 
Recruitment has continued to 
grow and is now excited about 
new prospects in 2010.

Liz Davies, Managing Director, 
has recently recruited Rachel 
Clarke to her team  as a new 
Consultant to be initially 
responsible for the resourcing of 
candidates. This is an essential 
part of our business due to 
the ever increasing level of 
enquiries being received for new 
permanent staff.   

Rachel graduated from 
University with a degree 
in Media Communications 
and Cultural Studies and has 
had three years working in a 
customer focussed environment. 
Since her arrival at the Dovetail 
offices in Southbourne she has 
enjoyed her high workload which 
she has tackled productively.

The increased business that 
Dovetail Recruitment is happily 
experiencing is hopefully an 

indicator of better economic 
times ahead. Certainly from 
talking to her clients Liz feels 
there is an increasing mood of 
optimism across the region. 
Companies are seeking high 
calibre candidates to drive their 
businesses forward in 2010.

If your company is optimistic 
about business growth then 
please do not hesitate to 
contact the team at Dovetail 
Recruitment.

Liz Davies

6AA St. Catherines Road, Southbourne, Bournemouth BH6 4AA
Tel: 01202 426660        Website www.dovetailrecruitment.co.uk

Specialising in Permanent Recruitment in the 
Commercial, Financial and Engineering Sectors 
including -

Commercial/Finance
Accounts staff Secretarial/PA 
Accountants/Financial Controllers Administration
Buyers Sales Administration
Credit Controllers Customer Services 
Financial Administrators Sales Managers
HR Managers/Advisors Sales Advisors
Management Field Sales

Engineering/Technical
Precision Engineers Electronic Engineers
Quality Engineers Contracts Manager
Electricians Project Managers

X Factor Offer from JGA

Directors of JGA, Neil and 
Jane Gower

tell us your news ...
t: 01425 471500  f: 01425 475600

The Business (Dorset) Ltd, 9 Gainsborough Rd, Ashley Heath, Ringwood BH24 2HY

e: mail@bizmag.co.uk     w: www.bizmag.co.uk
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Retaining & Recruiting 
Part Qualified Accountants

If you currently employ individuals studying for professional 
qualifications (AAT/ACCA/CIMA) you will know that exam 
results are due during January and February. 

Have you considered the impact receipt of these results will have on 
these individuals/you/your team/department? 

Now might be the time to consider the following if you have 
someone in your team awaiting their exams results:
b Are they likely to want to make a job move if they pass?
b Are you paying the market rate for the job they do?
b Do you have any more money in the budget for this job?
b Have they expressed the wish to learn or progress and have you 

been able to fulfil this wish? 
b Is there an internal position that they could be encouraged to 

pursue?
b If they do decide to move on, what is the likely impact on meeting 

deadlines and who would cover these duties?
Some of these questions naturally prompt more questions, some of 

which will be addressed through your appraisal system, but it’s not an 
exact science and an individual’s plans and circumstances may change. 

It’s rarely just a question of money and ambition that will tempt a 
part qualified to move job; they also need to feel valued and feel that 
they are progressing and utilising their theoretical knowledge in a 
practical way to justify all the hard work studying. 

Obviously, at some point, a part qualified is likely to feel they have 
reached the limit of what they can learn in the job and will consider 
a move internally or outside your company. So, how do you attract a 
replacement for the person you are losing? 

You can either advertise yourself (in the press/online or via your 
website) or use a specialist recruitment consultant to facilitate this 
process. 

Advertising yourself will seem to be a cost saving, but consider your 
time reviewing applications and interviewing. Is your advert truly 
reflective of the job and the type of person you want? Have you really 
captured the best candidates on the market for this type of role? You 
could end up going through the process and not finding the best fit 
– and all the time a leaving date for your current employee is drawing 
ever closer.  

By using a specialist accountancy recruitment consultant you will 
have to take some time to discuss the position and the type of person 

you want but ultimately it will save you time and 
be cost effective. 

If you would like to discuss any of your 
accountancy recruitment requirements, please call 
Bond Williams specialist Accountancy & Finance 
Consultant, Louise Woodward who has over 20 
years financial recruitment experience in the local 
marketplace.

Bond Williams Accountancy & Finance Recruitment, 
Bournemouth 

Tel: 01202-201700 
or Email: louise@bondwilliams.co.uk 

www.bondwilliams.co.uk
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E a T i n g  o u T

BBC Top Chef to Cook at Hotel 
and Catering Show Dinner
Masterchef winner Steve Groves has 
revealed that he will be cooking at 
the prestigious Hotel and Catering 
Show Dinner on Tuesday 16th March 
2010, which will take place at the 
Bournemouth Highcliff Marriott Hotel.

Steve, former head chef at Dorset-
based Branksome Beach restaurant 
and current Sous Chef at the exclusive 
London restaurant Launceston 
Place, was crowned champion 
of the popular BBC2 Masterchef: 
The Professionals show by judges 
Michelin-starred chef Michel Roux 
Jr and Gregg Wallace. He will 
demonstrate his culinary expertise 
and passion for cooking to guests 
attending the dinner and these will include professionals from across the 
hospitality, catering and leisure industries as well as other leading chefs 
such as Brian Turner, Mitch Tonks, Cyrus Todiwala MBE and Giles Thompson.

Joining forces with the executive chef at the Bournemouth Highcliff Marriott, 
Clyde Hollett, and current head chef at Branksome Beach, Lionel Sene, Steve 
will work with Clyde and Lionel to design a four-course menu. Guests will 
also be able to enjoy fine wines courtesy of Matthew Clark.

Clyde Hollett has played a vital role in the success of the Bournemouth 
Highcliff Marriott Hotel’s Grill, achieving an AA Rosette for the Highcliff 
Grill after only eight weeks of opening the facility and another AA Rosette 
after further development of the menu over the last 12 months. His career 
has also seen him cook at a number of high profile events including the 
Henley Regatta and the Stella Artois Tennis Championships.  Lionel Sene 
has worked at Branksome Beach since February, having previously worked 
with Pierre Chevillard at Pebble Beach as a Sous Chef.  He began his career 
16 years ago in France working in top Michelin-star restaurants including 
the Mandarin Hotel in Geneva, Hotel Crillon in Paris and Le Grand Cerf 
Restaurant in Montchenot.  Branksome Beach is a seafood restaurant 
offering the finest locally sourced seasonal produce.  Steve Groves worked at 
Branksome Beach for five years prior to moving to London.

The annual event, in association with the Wessex Salon Culinaire and the 
Craft Guild of Chefs, will also host the award ceremony for this year’s Wessex 
Salon Culinaire and feature a charity auction in aid of Hospitality Action.

To book tickets for the dinner or to donate a prize for the charity auction 
please telephone 01425 485040 or visit www.hotel-expo.co.uk

Steve Groves

New Mix at Bistro
The award-winning funky Urban Beach hotel and bistro has welcomed 
new recruit Adam Lock to its 20 strong team. Adam, who has worked in the 
bar and restaurant industry for the past 10 years, joins the team as head 
gardener and bar tender and will be responsible for looking after the Urban 
Beach herb, fruit and vegetable garden and for developing new drinks using 
elements from the garden.

Adam Lock

New Chef
Michelin star award-winning 
British Chef Gary Rhodes is 
introducing new Head Chef 
Michael Jennings to Rhodes 
South, Gary’s restaurant 
nestled in the grounds of the 
Christchurch Harbour Hotel 
in Dorset, with stunning 
views over Mudeford Quay. 

Head Chef Michael Jennings

Edge Opens
Bournemouth and Poole’s 
newest eatery, Edge 
Restaurant, launched in style 
this month with an exclusive 
event for 100 guests. 

Dominating the top two 
floors of the recently built 
Studland Dene development 
in Alum Chine, the restaurant 
serves breakfast, lunch and 
dinner daily from 8am.

Review: 

Poole Hill, Bournemouth
By Malcolm Scott Walby, Commercial Solicitor, Scott Walby LLP 
and Past President of Dorset Business

E a T i n g  o u T

Whoever it was who said ‘jack of all trades; master of none’ was wrong. 
Some rules were made to be broken, and Monkberry’s on Poole Hill knows it. 
Whether you want a quick business lunch; to indulge in good food at leisure; 
have a relaxed drinks party or a late night supper with music, this is the 
stylish location. 

Monkberry’s website cheekily renamed this neck of the woods ‘Soho’ to 
suit its chosen clientele: the well-dressed and well-informed who want 
somewhere stylish to meet and eat, where the food will not disappoint any 
regular restaurant goer.  

Both Monkberry’s menu and decor offer something for everyone: dark grey 
for the purist; white geometric for the funky; black and white prints for some 
retro; and chandeliers for the chic. A long, mirrored cocktail bar and tables 
for two are ideal for those who like to be seen, while the brasserie offers a 
choice of booths for privacy or more open tables near the windows, leaving 
plenty more at the back for those who enjoy surveying the whole scene.

The menu is nothing if not eclectic. Relaxed bar food can soak up some 
well-chosen wine. Grills, pizza and pasta provide a satisfying lunch and an 
a’ la carte menu offers delights such as chicken and duck liver parfait with 
toasted ciabatta and quince chutney or pan fried scallops with celeriac 
puree and pancetta crisps.  

We chose from the set business menu, at £12 or £15 and started confidently 
with spicy crab cakes with mango salsa and smoked duck breast with 
watercress and pomegranate salad. But it was the mains that really 
impressed: the New Forest pork with caramelised pear and parsnip served 
with sweet potato mash was tender and flavoursome. 

Chicken breast in spicy okra, spinach white beans with raita delivered on all 
counts: someone in the kitchen really knows how to cook vegetables and 
combine textures to turn a simple dish into something fine. 

Russel Elson’s pedigree at The Berkeley shows. He comes to Monkberry’s via 
the New Forest and those in Bournemouth who secretly aspire to be in Soho 
will surely find their way here.  

radikls
Call us on Freephone 0800 068 058 9 or email bizmag@radikls.com

Are you treating your 
website on Valentines Day?
Go on give it a makeover!

It’s Pearfectly Delicious
Light, crisp and thirst-quenching, the new Pearwood Cider from Badger is 
pearfectly delicious with a subtle aroma of ripe pears and a balance of both 
sharp and sweet orchard flavours.        

The new Pearwood Cider, made 
from English conference pears, 
grown in the West Country, is 
produced by Thatchers Cider of 
Somerset in collaboration with 
Hall & Woodhouse.  The combined 
expertise of these two award-
winning companies has resulted in 
a deliciously different pear cider that 
brings together the sweet, complex 
flavours of fermented pears and a 
refreshing background bite of cider.

Pearwood is the first pear cider to 
be bottled by family brewers Hall & 
Woodhouse.
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Saving you time and money

01202 479999 
www.time-business.co.uk

Printers   Faxes   Scanners   Multifunctional   Software

techno times

sponsored by:

The Internet Generation
A new creative agency in the south 
has logged on for business. Pixelfish 
has been founded by recent AUCB 
graduates Dan Hinton and Adam 
Bowen, some of the first creative 
professionals who can genuinely 
claim to be part of ‘Generation Y’ 
– the millennial generation who 
has grown up surrounded by the 
increased use of communications, 
media, and digital technologies.

Operating from offices at AUCB’s 
Enterprise Pavilion, this insight 
has given Pixelfish an unparalleled 
understanding of the latest cutting 
edge web technologies and how to 

help businesses apply them for effective results. 
Since it was founded in September, Pixelfish has worked with a 

number of regional and national clients including the Media Bus, White 
Lantern Film, Picture Hanging Systems and Arts University College 
Bournemouth.

L-r: Pixelfish’s Dan Hinton and 
Adam Bowen

Stopped by IT Failures
IT failures have halted work for a third of UK businesses in the last six 
months, according to a survey of over 1,200 employees, commissioned 
by systems and data resilience solutions firm, Adam Continuity. 
However, almost two thirds (64%) of employees would not know what to 
do in the event of an incident as they have not been informed of their 
company’s data continuity plans.

Free Apps for Use in Business
Real Projects, an e-learning design and development company, has 
compiled a list of 40 of their favourite tools and websites which 
businesses can use for free!

Scott Hewitt, CEO of Real Projects says, ‘In the midst of the current 
credit crunch everyone is looking to keep their costs down so to be able 
to use these high quality apps is fantastic.’ 

The 40 free applications can be found at www.realprojects.co.uk/
resources/40-free-tools-for-learning.php 

iTrade your ipod
A ‘cash for iPods’ service has been launched for ‘Grendies’, the nick 
name for trendy ‘green’ consumers who still want the latest gadgets 
and technology.

Online mobile phone recycler, mopay.co.uk has launched this service 
to cope with the volumes of old iPods that are being rejected by fashion 
conscious music lovers.

The service exchanges all iPod models, from the early iPod Classic 
to the current iPod Touch. Consumers can expect to be sent cash or 
vouchers worth up to £60 for both working and non-working devices 
depending on the make, model and condition.

SharePoint, the leading business collaboration 
platform from Microsoft, is seeing a major new 
version released in early 2010. The new version 
is looking set to be another winner thanks to its 
excellent features and additions. Ian Woodgate, 
the Managing Director at PointBeyond Ltd, tells 
us more about this exciting technology. 

Ian says, ‘SharePoint covers a breadth of 
functionality that 
isn’t really matched 
by other products 

and has been transforming the way 
organisations work across the globe. The 
product is showing its maturity with a lot 
of improvements from the 2007 version. 
Indeed, whether or not you currently have 
SharePoint, 2010 is worth a serious look.’ 

So, what’s new in SharePoint 2010? The 
following list reflects how the key areas of 
SharePoint were built out:
b Collaboration Sites. A significantly improved user interface and 

accessibility features, as well as the introduction of web versions of 
Word, Excel, PowerPoint and OneNote.

b Communities. Appropriate social networking tools that can bring 
significant productivity gains, and which are now increasingly being 
recognized as valuable business tools. 

b Content. Much better content management capabilities, including 
better records management.

b Search. Excellent search functions including phonetic, wildcard and 
‘did you mean’ refinement of searches.

SharePoint® 2010: Major New Software Release from Microsoft
b Insights. Extensive modifications to the business intelligence 

capabilities of SharePoint to make publishing, data analysis and 
dashboard assembly more straightforward.

b Composites. SharePoint 2010 makes building your own business 
solutions easier to achieve, using data connectivity tools, workflows 
and a variety of services.

Ian continues, ‘Considering the new features, if you have SharePoint 
2003 or 2007 there is little point in investing further in it until you have 

assessed SharePoint 2010 and decided 
whether or not to upgrade. And, if you are 
thinking of deploying SharePoint, then 
it makes no sense to deploy the 2007 
version now unless you have a really 
compelling reason to do so.’ 

Overall, PointBeyond believe that 
SharePoint 2010 will deliver more 
functionality at a far lower price than 
attempting to deliver a similar solution 
through a ‘mix and match’ approach to 
software vendors.

Ian Woodgate is SharePoint specialist with Dorset-based 
PointBeyond Ltd. Ian and his team have been helping organisations 
both large and small correctly implement and get the most from 
SharePoint. You can read the full text of this article on their blog at 
http://blog.pointbeyond.com, visit site www.pointbeyond.com, or
contact Ian on 01202 842523.

Ian Woodgate

2009 proved a bumper year for 
Enhanced, the specialist IT 

company based in Ferndown. Not 
only was Enhanced voted as Business 
and Accounting Software ‘Reseller of 
the Year’ at the prestigious National 
Software Satisfaction Awards, but it also 
turned in record profits and productivity. 
Enhanced is convinced this is down to 
the hard work and dedication of its very 
experienced workforce who celebrated 
their success at a gala dinner held at the 
Captain’s Club Christchurch.

So how does Managing Director, Simon 
White, see the next 12 months?

‘We have very good vibes for 2010,’ says 
Simon. ‘We are seeing increasing confidence 
in the market place with numerous companies 
investing in upgrading or replacing their 
existing accounting and business systems. 
Companies are naturally very cautious about 
their budgeting, however, they are realising 
that vast savings can be made by looking 
closely at their current business systems and 
installing more economic and cost effective 
versions with minimum disruption.’

Enhanced, has recently strengthened its 
operation and invested heavily in the technical 
department. The company already has an 
award winning customer services and support 
department and is determined to now improve 
and educate new and existing customers into 
the expanding world of complex IT hardware 
and technology.

2009 also saw the launch of a 
specialist product written by Enhanced, 
FuneralManager.Net, aimed specifically at 

Growing Confidence as
Storm Ahead

the Funeral Business. Jeremy Gill, who is 
responsible for marketing this new product 
has already introduced this unique new 
system to many funeral directors and sees 
this as a great success story for 2010.

So who is using Enhanced? 

‘This is what is so rewarding,’ explains 
Simon. ‘We have made great inroads into 
a vast array of differing business sectors.  
We have recently supplied systems to 
the Healthcare, Distribution, Education, 
Entertainment and Charity world. This just 
goes to show that the systems we provide can 

make huge improvements in cost savings, 
efficiency, security and productivity to any 
receptive business whatever their market.’

To ensure that Enhanced continues to offer 
only the best in services and support the 
company will be recruiting over the next few 
months adding to its consulting, technical and 
marketing teams.

For more information on Enhanced, its 
products, services or job opportunities visit 
www.enhanced.co.uk or phone to talk to one 
of the team on 01202 890244.

Simon White, Managing Director (centre) celebrates with his award winning team.
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ANY COMPUTER
PROBLEMS SOLVED

QUICK CALL IT
NO FIX / NO FEE
07740 959377

Intabase Solutions Ltd, 77 Shaftesbury Road, Bournemouth, BH8 8SU

network news

Business South 2010 will 
be held at The Rose Bowl, 
Southampton, Wednesday 
3rd and Thursday 4th March, 
providing an opportunity to 
meet over 100 exhibitors and 
network with an expected 
2,000 business visitors at the 
region’s key B2B show.

A series of key features will 
ensure that your time spent at 
the event is rewarding:

THE GREAT BIG BUSINESS DEBATE 
Business Link is hosting an extensive programme of topical and 
informative debates presented by keynote speakers and industry 
experts.
Topics covered Include: How To Get To No. 1 On Google; Funding Your 
Business For Growth; Getting Results From Social Media; Trends For 
2010 And Beyond!

BUSINESS ADVICE ZONE
Sponsored by Southampton City Council. If you are looking for advice 
and support to assist your business then this is the place to come. The 
area brings together all the ingredients a business needs to make it a 
success.

MEET THE BUYER
Meet The Buyer is one of the most powerful and busiest features of the 
Business2Business shows. It gives you the chance to do some serious 
business with some of the region’s key organisations.

Tuned in to Power at 
Mazars Business Club

Dorset business owners 
eagerly tuned in for the 
December meeting of 
the Mazars Business 
Club. Guest speaker 
at the event was 
the highly respected 
and accomplished 
broadcaster Steve 
Power, from the radio 
station Wave 105. 

Steve Power, who has 
over 20 years experience 
working in radio, TV and 

with the record industry gave a revealing, behind-the-scenes insight into 
life on and off the airwaves at the packed-out meeting.

This free business club is open to managing directors and financial 
directors in any Dorset company and meets every couple of months, 
featuring inspirational speakers from all works of business life. It is 
organised by the Poole office of international accountants and business 
advisory firm, Mazars. To register to attend, contact Sandra Waring at 
Mazars on 01202 680777.

Richard Meller, Steve Power and 
Graham Platts

www.seekerphotos.com

We have an extensive portfolio 
with over 2000 high resolution images 
from Dorset and the South. Taken by over 
80 contributing photographers and at affordable 
prices...get fresh photographs for your 
promotional material and website.

Please visit the website to view our ever-changing range:

As part of this exciting launch we are giving away a 
luxury meal for two at a restaurant in Bournemouth.

To enter, simply email info@seekerphotography.com the answer to the 
following question:

 Competition

Where is this picture taken?

Clue: you’ll find this image and more on our website. 
All entries to be received by 11.2.10.

Photo Spot

Struggling SMEs 
Thrown a Virtual Lifeline
Virtual networking among small business owners in Dorset has taken a 
giant leap forward with the launch of new site, www.talkbusiness.biz.

The website www.talkbusiness.biz replicates a live networking event, 
enabling small business owners and executives not only in Dorset but 
nationwide, to mingle with other businesspeople at any time of day or 
night, either in the same region or elsewhere in the UK. This method 
of virtual networking allows them to source both suppliers and sales 
leads, without even having to leave their desk.

The graphics used on the site are a welcome relief from being faced 
with simple text and a photograph, making the experience more 
realistic and personal. On being allocated a meeting room, viewers see 
seats around a board table, with individual business cards being shown 
on the virtual TV screen as the cursor passes over each seat.  Only one 
business of each type is permitted in any one meeting, so no conflict is 
encountered.

For an introductory three month trial  visit www.talkbusiness.biz 

Marketing Matters Invited 
to Consult in Monaco
Simon Veale, Managing Director at Poole-based integrative creative 
agency Marketing Matters, joined the professional marketing panel 
at the Superyacht Marketing and Business Forum in Monaco at the 
beginning of February. The two day networking event is organised 
by the Yacht Report Group and brings together over 200 marketing 
professionals in the superyacht industry.

Midnight Wish Walk
Local charity Round Table Children’s Wish is appealing to 
businesses to support this year’s Midnight Wish Walk. The annual 
Echo-backed event takes place on Friday 7th May. 

For details about sponsoring the event or entering a corporate 
team visit www.rtcw.org

A Business Success
New Business Matters (NBM) held its first ever business to business 
Open Exhibition at AFC Bournemouth in October last year and with 57 
exhibitor stands to explore covering 36 different business sectors and 
158 people turning up, it has been hailed as a business success!  

Due to this success NBM is now holding its next Open Exhibition, 
which is free to visit, on Wednesday 17th March starting at 9am and 
finishing at 5.30pm.

If you are interested in exhibiting or attending one of the seminars/
minute networking sessions, contact the New Business Matters Sales 
Team on 01202 233580.

turn it on when you need it, 

turn it off when you don’t

For a free consultation 

to discuss your HR 

requirements, please 

call 01425 619417
www.jgahr.co.uk

ExpErt
Hr advicE       
on tap…

Meet the Buyer will be carried out on an appointment only basis. Pre 
registered visitors will be given the opportunity to book an appointment 
before the event.

VIP RECEPTION CLUB
Leading organisations from the south will be coming together in the VIP 
Reception Club.

NETWORK CAFE
The Networking Café allows you to advertise for services wanted or 
services supplied! You can catch up with existing clients over a coffee 
or network with prospective new customers. This is a great place in 
which to develop business relationships.

NEW BUSINESS ZONE
Showcasing the products and services of the up-and-coming 
businesses of tomorrow, come and meet the south’s next generation of 
business and lend your support in the spirit of entrepreneurship.

INTERNATIONAL ZONE
Returning to Business South for the third year, the International Zone 
aims to help you learn the basics of trading internationally. Learn about 
the essentials of import and export, specific industry overviews and 
regulations and much more.

KINNARPS LOUNGE
Provided by the sponsor Kinnarps, this lounge is available for you to talk 
with exhibitors on a one-to-one basis.

For fast track entry register at www.business2businessshows.com 

The South’s Premier Business2Business Event
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Engineering Still Occupation 
of Choice but Risk of Brain 
Drain Remains
A new paper recently released by EngineeringUK finds engineering 
and technology graduates to be highly employable, with 94.3% in work 
three years after graduation, second only to medicine and dentistry. 
The paper finds that the median salary for engineering and technology 
graduates three years on is £28,000, with only medicine, dentistry 
and veterinary science edging ahead. Contrary to popular belief, it 
also reveals that 74% of engineering and technology graduates who 
enter employment, go into in engineering and technology related 
occupations.

The paper, entitled, ‘Where Do Engineering Graduates Go?’ also 
reveals that one third  of engineering and technology applications in 
2007/08 were from non UK domiciled students, up five percentage 
points since 2001/02 when 28% of applicants were from non UK 
domiciles. This is approximately double the proportion of overseas 
applicants  across all subjects, with the average being 15%. This long 
term rising trend of increasing engineering applications  from outside 
the UK is particularly prominent at higher degree level, where only 
27.2% are UK domiciled compared to 44.9 % across all subjects. 

Paul Jackson, Chief Executive of EngineeringUK, said, ‘Whilst 
numbers of engineering graduates continue to increase due to 
strong employability and salary levels, there remains a rising trend in 
overseas engineering applications compared to home students. The 

implications for the UK business 
and education systems are as yet 
undetermined but we must work 
together to investigate this trend 
and its potential effect on the UK’s 
technological competitiveness. 
We need to make sure we create 
a sustainable UK engineering 
workforce, as well as a strong 
international one.’ 

To view the full paper visit:
www.engineeringuk.com/_

db/_documents/Where_do_
Engineering_Graduates_Go.pdf

training update

•	 Training	Consultancy	
•	 Training	Needs	Analysis	
•	 Institute	of	Leadership	&	

Management	Registered	Centre	
•	 Mediation	Services 4

Training4per4mance Ltd
Poole, Dorset

Tel: 01202 605090   Fax: 01202 605090
www.training4per4mance.co.uk

Email: ewa@training4per4mance.co.uk

manufacturing & engineering

What Will 2010 Bring for 
Manufacturers in the South West?
Big Ben has long since chimed to ring in the New Year and 
manufacturers in the south west might well be wondering what 2010 
has in store for them. However, rather than doom and gloom, many 
industry commentators are heralding a new dawn for the sector, 
particularly for those willing to take advantage of opportunities offered 
by the growing low carbon economy and advanced manufacturing.

Over the last few years, scaremongers have regularly declared that 
the economic downturn and success of emerging markets was about 
to finish off the sector. The reality, however, is a lot more encouraging, 
particularly in the south west where many prominent and cutting-edge 
manufacturers are located.

There are approximately 12,000 manufacturing businesses in 
the region generating more than £11bn for the local economy and 
employing nearly 300,000 people. The south west is already recognised 
in Europe as a centre for marine business with the sector generating a 
turnover of £1.3bn and comprising some 2,700 companies. The region 
is also home to the EU’s largest concentration of aerospace-related 
companies, with more than 700 directly engaged in the design or 
manufacture of aviation parts and systems, and houses over one third 
of the UK’s semiconductor designers. Encouragingly, the south west 
is also leading the field when it comes to survival rates for businesses 
with the highest figure of all regions in the UK.* 

Looking ahead
But how do the region’s manufacturers feel about their future? The 
South West Manufacturing Barometer, compiled by the Manufacturing 
Advisory Service in the South West (MAS-SW), recently indicated that 
manufacturers in the region are optimistic for what lies ahead in 2010. 
Results reveal that 54% of manufacturers in the region have seen a rise 
in enquiry levels compared to six months ago whilst 51% expect to see 
a further increase in sales over the next six months. 

Simon Howes, Business Development Director for MAS–SW, 
comments, ‘While south west manufacturers are optimistic about what 
lies ahead in 2010, the barometer did expose a lack of awareness 
regarding the potential for business growth in new areas such as low 
carbon technologies. Nearly 70% of those interviewed said that the 
emerging low carbon market would have no impact on their business 
despite the fact that the south west of England was declared the UK’s 
first low carbon economic area in July 2009. 

‘As a result of becoming a Low Carbon Economic Area, the UK 
government has declared its commitment to make £19.5m available 
to the region as part of a £100m two-year programme in marine 
renewables – investment that manufacturers can definitely capitalise 
on.’

* UK Trade & Investment – www.ukinvest.gov.uk/South-West-England

Groveley Detect Gas in Water
Hazard detection specialist Groveley Detection has produced 
a custom water-sampling gas detection system for chemical 
manufacturer LyondellBasell at Carrington, Manchester. 

Christchurch-based Groveley is a designer and manufacturer of 
gas and fire detectors to the global petrochemical industry and was 
approached to design a sampling system that instantly warned if 
propylene or ethylene leaked into the process cooling water system. 

The result was a unit that takes a continuous sample from the 
cooling water return line and analyses it for dissolved gas in the 
water – in which case it instantly sends a signal to the control room 
to take action. Groveley’s water sampling gas 

detection system with Chris Byatt

Award Winning Work
DP Seals, one of the UK’s foremost suppliers of precision custom 
rubber seals and mouldings, has helped Waters Corporation create 
an award-winning family of LC/MS instruments. Accuracy and on-time 
delivery of the seal sets were critical to the launch dates for this new 
instrument technology.

Waters launched its Xevo product line, quickly gaining two awards 
and a commendation: Instrument Business Outlook 2008 best product 
of ASMS Award; Instrument Business Outlook 2009 Gold Award for 
Analytical Instrument for Industrial Design and a commendation from 
the prestigious Design Week Awards for the category of Industrial 
Product Design.

Hi-5 for Archway Computer 
Training 
Dorset-based Archway 
Computer Training is celebrating 
its fifth birthday.  Directors Carol 
Cox and Debbie Phipps have 
improved the IT skills of staff 
at renowned local companies, 
such as Flight Refuelling, Tasty 
Marketing and East Dorset 
District Council.

Debbie Phipps and Carol Cox

Blue Chip Named the South’s 
Only Cisco Training Provider
IT training provider Blue Chip is 
expanding its training portfolio to 
include a range of Cisco training 
courses. This latest announcement 
sets Blue Chip apart, as the South’s 
only reseller of official Cisco training 
courses.

Building on the success of its 
Microsoft, VMware, PRINCE2 and 
ITIL training courses, since January 
2010, Blue Chip in association 
with Fast Lane (the UK’s leading 
Cisco Learning Solutions Partner), 
is providing official Cisco training 
courses and exams from its Southampton training centre.  

Blue Chip has made a name for itself in the training sphere as a result 
of the high quality courses and facilities it provides.  

Marc Barfoot, Head of Training at Blue Chip, comments, ‘We are very 
pleased to be able to provide the full range of Cisco courses from both 
our training centres and look forward to welcoming many students onto 
the courses.’

For further information on Blue Chip Training call 0845 034 7222.

Marc Barfoot

Diving into Training
A ground-breaking diving 
electronics company based in 
Dorset has called upon The 
Bournemouth and Poole College 
to help boost its workforce.

VR Technology has its main 
offices in Poole, as well as 
offices in the USA and the 
Far East. Producing world 
leading products for the diving 
industry, the company is 
made up of a rare mix of very 
experienced technical divers 
and professional engineers. 

VR Technology recently 
featured in the national press 
when the Daily Mail wrote an article about how its specialist equipment 
and diving technologies were being utilised by Hollywood movie 
producers in several up coming films. 

To support its staff working in this fast moving industry VR Technology 
has called upon The College to help recruit and train two engineering 
apprentices and put personnel through the CMI Introduction to 
Management course. 

Lawrence Vincent, Principal with 
VR Technology Managing Director, 
Mr Kevin Gurr

Learning & Development Directory
The Chartered Institute of Marketing’s has launched its new Learning 
and Development Directory of Courses, for 2010. 

Details of all the Institute’s courses and workshops can also be found 
at www.cim.co.uk/training

Learn the Secrets of Successful 
Bid Writing and Tendering
The £9.3bn London 2012 Games are looming and there has never 
been a better time to compete for contracts. 

If you are looking for London 2012 opportunities or any public sector 
contract, then give yourself the best chance of winning, and book now 
on a ‘Bid Writing & Tendering’ workshop so you can avoid the typical 
mistakes and pick up tips and best practice when completing a PQQ, 
EOI or tender document. Many small businesses are put off by the 
jargon, the bureaucracy, the long process and sometimes cannot even 
find suitable opportunities to bid for.

Bournemouth Borough Council is once again running free workshops 
to help local businesses find and then bid for these opportunities. The 
workshops are a mixture of presentation, case study, group work and 
most importantly for you ‘working on a tender that you could bid for’.

The trainers are the EISC team who have been helping clients win 
tenders for the last seven years as well as winning local authority 
contracts themselves.

The workshops all last about 3½ hours. Tea coffee and light 
refreshments are provided during the workshop. The dates are:

Tuesday 16th February 2010 and Thursday 25th February 2010 at 
Bournemouth Central library, starting at 9am and finishing at 1pm. 

To attend one of these workshops call 02380 206162.
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Humphries Kirk are one of the few Solicitors in the south west of 
England to boast a genuine specialist construction law team.

Experts in Construction Law

• Health & Safety law
• Contract Negotiations
• Dispute Resolution
• Project Finance Advice
• Employment
• Debt Recovery

The team is built around John Chittenden and Chris Reeves, both of whom spent their earlier 
careers in the trade, John as a Quantity Surveyor and Chris as a Chartered Builder. 

To discuss your development call John or Chris on 01202 725400
‘Covering the South West and beyond’ www.hklaw.eu

Call 01202 725400 
today for expert advice.

• Warranties & Bonds
• Boundary Disputes
• Party Walls Act
• Claims
• Adjudication
• Insolvency related advice

Haskins Say New Acquisition 
a Priority

Julian Winfield, the Chief 
Executive of the £30m turnover 
Haskins Garden Centres Ltd 
says that the acquisition of 
either an established garden 
centre or a brown field site 
with the potential of planning 
consent for a new build 
project, will be a priority for 
the Dorset-based group. 
The announcement follows 
a successful year that saw 
turnover rise by 6% compared 
the previous calendar year.

The company’s last purchase 
was in 2003 when the Snowhill 
Garden Centre near Crawley 
was added to its existing 

centres near Bournemouth, Southampton and Worthing.
‘We are viewing property within a three hour drive from our head 

office that are at least 10 acres and well located, and which fit with 
demographic research supplied by CACI,’ said Julian Winfield. 

Last year the company invested £2.5m to extend its restaurant at 
the Ferndown centre which was one of the UK’s first new build garden 
centres when constructed in 1994.

L-r: Chairman Warren Haskins and 
Julian Winfield

Builder Relocates to 
New Premises in Poole 
Property repair 
and maintenance 
specialist Rok has 
relocated to new 
offices in Poole.

The company has 
moved into a two-
storey building at The 
Fulcrum business 
park in Vantage 
Way. It houses Rok’s 
36-strong area 
team including 24 
technicians and site 
management and 12 office staff.

Four new technicians have been taken on in the last six months to 
cope with an increase in maintenance and build jobs. Much of the rise 
is attributed to insurance repairs, a sector in which Rok is a market 
leader.    

Rok has taken a six-year lease at a commencing rent of £25,000 
per annum on the 3,826 sq ft premises which comprises ground floor 
storage and first floor offices.

The letting was completed by James Edwards of Goadsby with 
Matthew Clake of Ellis Jones Solicitors handling the legal aspects. In a 
back-to-back deal Goadsby also let Rok’s previous offices at Concept 
Office Park in Poole. High voltage engineers Powermann have taken the 
3,739 sq ft offices on a new lease with a quoted rent of £58,000 per 
annum.

Matthew Clake, Ellis Jones Solicitors; Rok’s 
Jon Daines and James Edwards of Goadsby.

Luxury self-catering property 
provider Blue Chip Vacations 
has announced that it has 
agreed a deal with Comer 
Homes to market 50 apartments 
at its Ocean Views Portland 
development. The apartments 
will be made available in batches 
of 10. The first full batch will be 
ready in early 2010, with the 
remainder coming on board 
throughout the rest of the year, 
2011 and in the run up to 2012.

Growing demand for high quality 
self-catering accommodation 
from tourists, international 
competitors and their support 
staff, who will be taking part in 
sailing events hosted in Portland 
Harbour in the run up to the 
London 2012 Olympic and Para 
Olympic Games, has made Ocean 
Views a prime location for the 
holiday lettings market.

Self-Catering 
Units Available 
for the Olympics

Philip Newnes, Blue Chip 
Vacations and Howard Legg, 
Weymouth & Portland Borough 
Council

A Southampton property 
tax consultancy has won 
a major new appointment 
involving furnished holiday 
lettings (FHLs) in Spain.
E3 Consulting estimates it 
will save up to £100,000 
in tax relief for a UK client 
who paid just £380,000 
for a villa and apartment 
complex.
The undisclosed Southport-
based client found E3 
Consulting through a web 
search on capital allowances 
after buying the property 
near Alicante two years ago. 
The appointment comes 
as UK owners of FHLs 
properties located in the 
European Economic Area 
(including UK) count down to 
the end of a potentially vital 
tax break. 
After 5th April, they will no 
longer be able to offset 
losses incurred on repairs, 
furniture and decorations 
against income from 
employment or investments.  
Alun Oliver, Managing 
Director of E3 Consulting, 
said, ‘The change will affect 
people who rent out a single 
holiday home as well as 
commercial operators who 
own portfolios of properties 
for holiday lets.’

Holiday Lets 
Provide 

Gain in Spain 
for Southampton 

Property Tax 
Specialist  

Alun Oliver, Managing Director, 
E3 Consulting

To optimise your property tax 
savings contact E³ Consulting on 
healthcheck@e3consulting.co.uk 
or 0845 230 6450.

Eye-Catching Innovation to Attract Cutting Edge 
Businesses to Ocean Village
A striking new building has come out from under its wraps on 
the waterfront at Ocean Village. The new Innovation Centre, 
built by Linden Homes Southern, has had its scaffolding 
removed and its protective sheeting taken down to reveal an 
innovative addition to the waterfront skyline. 

Once it is opened in the spring, the Innovation Centre is 
expected to become a hub of inventive, original and cutting 
edge technology. The Centre and its new business premises 
will act as a hot house of novel ideas and state of the art technology and should link up strongly with 
the University of Southampton’s National Oceanography Centre. It’s hoped the Innovation Centre will 
encourage like-minded scientists and entrepreneurs to come together and develop new business ideas in 
the maritime surroundings of Ocean Village and the historic docks.

New Business Park 
is Well Underway
The development of Freeland Park on Wareham Road, Lytchett 
Matravers, Poole is progressing well with a number of the units now at 
internal fit out stage.

Freeland Park is an innovative development of 19 small office and 
industrial units which are being constructed in a traditional, rural style 
within a courtyard setting.

The development will be completed in Spring 2010 and the 
Developers, FH Cummings who are based in Poole, are pleased to 
announce they have already agreed sales of a number of the buildings.

One of the first businesses to secure a purchase of two units at 
Freeland Park are Park Life Leisure Ltd who are currently based in 
Upton. Park Life Leisure offer full interior refurbishment services to park 
home owners.

FH Cummings has appointed commercial property agents Sibbett 
Gregory to market the development on its behalf. 

The units are available on a leasehold and freehold basis. 
For further information contact Jayne Sharman at Sibbett Gregory on  

01202 661177.£2 Million Office Project
The new Basepoint Business Centre in Winchester is already attracting 
reservations. The new building offers a total of 25,000 sq ft of office 
space and is the 26th Basepoint centre opened in England.

Basepoint Bournemouth recently celebrated its fifth birthday by 
hosting a lunch for key figures from the local business community. In 
attendance were delegates from the council and local press along with 
key business associates and companies who have occupied the centre 
since its opening in November 2004.

Substantial Letting 
Bournemouth International Airport has let a superb refurbished high 
bay 54,350 sq ft warehouse at Aviation Business Park, Bournemouth 
Airport to Shears Bros Transport Ltd. Shears previously leased a 
16,000 sq ft warehouse on the Airport from the same landlord.
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transport news

Christchurch-based 
FW Jesty Creating Jobs
Page Holdings, the holding company which 
includes Christchurch-based car accident 
repair specialists FW Jesty Ltd and Poole-
based Darracott, has recently expanded 
with the acquisition of an additional 
accident and repair garage based in Surrey, making the bodyshop the 
fourth company within the Page Holdings group. The expansion comes 
as welcoming news as the new bodyshop could create as many as 30 
additional jobs, adding to the 72 workers that are currently employed 
by the company on a national basis, with 40 of these employed in the 
Christchurch and Poole areas alone. 

Director of FW Jesty Mark Riches says, ‘We are delighted to be part of 
this successful, expanding group.  It goes to show that customers are 
looking for quality accident repairs for their cars – it’s just not worth 
cutting corners and increasing the risk of another accident.’

All garages have the Kitemark approval and have a combined annual 
turnover in excess of £4m per year. 

For further information contact Mark Riches at FW Jesty on 
01202 477468.

New Airline at 
Bournemouth Airport

bmibaby, has announced 
its first new route from 
Bournemouth Airport. 

The airline will 
introduce a new summer 
service to Jersey which 
will commence on 29th 
March 2010. Flights will 
depart on Monday, Friday 
and Saturday. The airline 
expects to carry over 

24,000 passengers on the route over the summer months. bmibaby is 
currently the only low cost carrier to operate flights from Bournemouth 
Airport to Jersey. Prices on the new route start from £24.99 one way 
including taxes and charges.

Ryanair Bases a Second Aircraft at Bournemouth
Ryanair has confirmed that it will base a second 189-seat Boeing 
737-800 series aircraft at Bournemouth next summer. The airline also 
confirmed it would be flying to four new destinations this summer, 
increasing frequency on three of its most popular routes and continuing 
with its existing programme of flights to the Canary Islands.

The announcement of a second based aircraft for Bournemouth 
is excellent news in the current economic climate and clearly 
demonstrates Ryanair’s ongoing commitment to the Airport. 

New routes for Summer 2010 are Fuerteventura (Canary Islands), 
Ibiza, Malta and Valencia – all of which will be served by two flights a 
week. Flights to Palma will operate four times a week, whilst flights to 
Malaga and Alicante will operate five times a week. Ryanair has also 
confirmed that the flights to Lanzarote, Gran Canaria and Tenerife 
which were introduced this winter will continue throughout summer 
2010. It is estimated that Ryanair will carry 650,000 passengers next 
year through Bournemouth Airport.

A ‘Van-tastic’ Range of Awnings

Due to overwhelming success in adapting more than 2,000 commercial 
vehicles with roof mounted awnings in the last 12 months, Dorset-
based Broadview, a leading UK manufacturer and supplier of awnings 
and blinds, has expanded its ‘Anexe’ vehicle awning range with three 
new designs to accommodate demand.

Demand has increased because Broadview, already renowned for 
its shading solutions, has been pushing the boundaries in awning 
design and production to accommodate a range of requests from 
commercial customers for vehicle awnings who are looking for solutions 
to ensure working time is not lost due to inclement weather conditions. 
Revolutionary designs have included the development of unique awning 
system for a large fleet of Auto Windscreen vehicles, a fleet of mobile 
care bodywork repair vans for Smart ABC™ and promotional motor 
homes for Muc-Off, the UK’s number one producer of maintenance and 
cleaning products for the motor sport and bicycle industry.

Ian Pratt, Managing Director at Broadview, says, ‘Businesses can 
create lasting impressions with vivid logos and designs printed onto the 
product, making the awning a highly visible marketing tool whenever 
deployed.’

Visit www.vehicle-awnings.co.uk

New Buses Launched 
for BU Contract

‘Bendy Bus’ copes with winter weather on first day of operation.

The Bournemouth University and bus operator Wilts & Dorset has 
launched the first of seven new buses that will be used on key routes 
following the renewal of the five year Unilinx contract. As part of its 
winning proposal, the Go Ahead Group owned Wilts & Dorset pledged to 
invest over £1.4m to provide one new Scania single deck bus, six new 
Scania double deck buses and a Mercedes Benz articulated ‘bendy 
bus’. The first of the new vehicles in the new Unilinx livery were in full 
operation on  Monday 11th January 2010 despite the poor weather 
conditions.
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INDIAN CUISINE
rEStAUrANt AND tAkE-AwAy

 

Lunch time ‘Special Offer’ 

12-2 PM 

ALL MAIN COURSES AND RICE 

½ PRICE
(excluding king prawn and fish dish)

 

S y L H E t

Tel: 01202 559115
61 Westover Road, Bournemouth BH1 2BZ

Open 7 days a week

12noon-2pm    6pm-11pm



Protect your business assets and reputation from identity theft, cyber criminals and other web 
threats with Trend Micro™ Worry-Free™ Security.

Like many businesses, you rely on the web to help you compete effectively, generate revenue 
and serve customers. The Web opens the door to your business, extending your ability to 

communicate and improving productivity.  However, the web and email lifelines that are so vital 
to your business also expose it to risk.

Trend Micro™ Worry-Free™ Business Security provides safer, smarter, simpler protection for 
small businesses to stop viruses, spyware and spam before they reach your computers.

To find out more about how Blue Chip can help you ease the security burden call 0845 034 7400.

Email: ict@bluechip.uk.com
www.bluechip.uk.com

www.bluechip.uk.com

…but don’t unwillingly invite the world into your business!

CP0077

delivering ICT

The Internet Opens up Your Business to the World...y


